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Appendix 2
DEPARTMENT OF SOCIOLOGY AND INDUSTRIAL SOCIOLOGY
Sociology ll: Practicals
Instructions regarding the survey on student lifestyle and medin usage

Check the class-list kept by the secretary on which you will find your assigned number.

~

Obtain from the secretary the list of students in residence ((he sampling frame). This
list is 56 pages long and your assigned nurther will be next to 15 names on this fist. It
might 9e necessary to go through the fiill 56 peges before you find your asugnems
names and addresses Write down all the particulars of the respondents; inc
study direction (this might help you locate the student in residence). For )onr
convenience we have tried 1o assign you resgonderts wha five close tn yeur place of
wesidence. Note: because (here are viily six lists (o be shared by the 28 students in
your class, you must nat keep the st for langer than an hour. Having written
down the particulars of your 13 assigned respondents, reura the student list to
the secretary.

You have each been assigned |5 naires (in some cases one or two additional names
have been added to your quota). You will be expected to hand in a minimum of 10
complated questionuaires.

4. Each s:udent will be given 15 questionnaires.

Take'the quesdonaires o you: essigued tespondents. Explain the purpase of the
questicnnaire and arrange to fetca the completed questionnaire within an agreed upon
time petioc, The shorter the delay be:ween administration and collection the kigher is
your like'y success rate in obtaining completed questionnaires.

On collesting the questionnaire check that it has been completed correctly and
fully. Ifit has not, sk the respondent to complets it accordingly

>

-

If you have problems contacting the students on your list then plens‘ contact Prof
Coetzee and he will give you alternat.ve students to contzct.

The deadline for the completed quastionnaire is the prec period cn Friday 2t
August. Your name must be written on each completed questionnaire. Ifyou
have a problem with meeting this deadi'ne please contact Professar Coetzee.




Appendix 3

o

DEPARTMENT OF SOCIOLOGY & INDUSTRIAL SOCIOLOGY # Tel {046) 603 $361/2 # Fax: [046) 622 5570
August 1998

Dear Fellow Student
‘Ine Sociology Li students are conducting 8 research project to assess aspects of studert
tifestyl and media usage.

Your name has been randomly selected from 2 ist of all students, to ensure that the
results are representative of the studsat populetion. All the completed questionnaires will be

placed ina data pool and the resalts will then be analysed. Your response will therefore remain

anonymos
Please assist us in doiag this research,

Should you have any question or any suggestion, please contact Profeasor Jar. K. Coetzee
of this department (telephone 603 8361/2).

Thank you for yoar co-operatien.

The Sociclogy I studeats



Appendix 4

Guide for focus group interviews

1. Demographics

Gender
‘Race’
Class
Schooling
Rural/urban

2. The importance of traditional socialising institutions

Should there be a greater respect for authority?

Regardless of the qualities and faults of our parents, should we always love and
respect them?

Are there are absolutely clear guidelines about what is good and evil? Do these
always apply to everyone, whatever the circumstances?

Do most values our parents hold onto still have much relevance for today’s
youth?

Is marriage is an outdated institution?

What is your attitude towards religious institutions?

What is your attitude towards your parent’s generation?

Do youth have more in common with each other than with their parents?

3. Interest in politics

How interested are you in politics?

4. Political attitudes

Would you place yourself on the political ‘left’ or ‘right’?

Do you believe that the government should take more responsibility to ensure that
everyone is provided for?

Do you believe that people are poor because of laziness and lack of willpower?
Do you believe that there is little we can do to change society?

5. Attitude towards political changes in South Africa

How do you view the current political situation?

How optimistic are you about your future?

How much confidence do you have in state institutions?
Do you have a strong South African identity?

6. Experience of Rhodes University

Do black and white students lead separate lives on campus?
How much trust do you have in the institution?

Do you feel at home at Rhodes?

What is it like to be free of parental constraints while at Rhodes?
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Are you part of a sub-group on campus?
How important are the media in marking social differences between student
groups on campus?

7. The importance of leisure

Do you view the time you spend on leisure activities as more important than the
time you spend on your studies?

8. Social attitudes

Are money and material possessions central to ensuring a happy life?

Are money and material possessions the main indicators of success in the world?
Is a women’s place in the home?

Should we have the opportunity to enjoy complete sexual freedom without
restriction?

Do you believe the whole world is moving towards the adoption of Western
capitalist values?

Is this a good thing?

Are money and material possessions the main indicators of success in the world?

9. Attraction of global popular culture

Do you connect more with global popular cultural forms than with local
equivalents?

Do you believe in terms of dress and general attitude we are becoming
increasingly like American youth?

Is the spread of American popular culture around the world a good thing?
Do you feel part of a global youth culture?

10. Frequency and importance of media consumption

How often do you consume different media: newspapers, magazines, radio, films,
TV, videos, and cd’s?

What are your media genre preferences?

How much confidence do you have in newspaper and TV news?

Are the media the main providers of images and styles in your life?

Is having access to ‘hard’ news and current affairs important?

Do newspapers ‘speak’ to you?

Do you consume the same media as your close friends i.e. does media
consumption play a central role in shaping your friendships?

322



Appendix 5

The following survey results indicate the continuing salience of news for youth.

Table 1
Response to the question “Why do you mainly listen to the radio?” by origin, ‘race’, class, school,
and gender.
Why do you mainly listen to the radio (%)
Origin Information Entertainment Other N
City 12,5 78,7 8.8 216
Town/Rural 23,7 66,9 9,5 169
Total 17,4 73,5 9,1 385
p-value: 0,0132
‘Race’
African 41,9 48,4 9,7 93
Coloured 15,0 75,0 10,0 20
Indian 18,2 79,5 2.3 44
White 7,2 82,5 10,3 223
Total 17,3 73,4 9,2 380
p-value: < 0,0001
Social class
Working class/
peasant 33,9 60,2 5,9 118
Middle class 8,9 81,4 9,7 258
Total sample 16,8 74,7 8,5 376
p-value: < 0,0001
School
Model C/
Private 10,2 79,9 9,9 304
DET 41,3 52,0 6,7 75
Total sample 16,4 74,4 9,2 379
p-value: <0,0001
Gender
Female 13,3 75,5 11,2 233
Male 22,2 71,9 5,9 153
Total sample 16,8 74,1 9,1 386

p-value: 0,0252

The survey results confirm interview findings which pointed to both the importance of

‘hard’ news for African students from a working or peasant class background as well as
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the importance of radio as a source of information, rather than simply a source of

entertainment.

Table 2
Responses to the question “On average how often do you read the newspaper?” analysed in terms of
‘race’, social class and gender.

On average how often do you read the newspaper (?)
every every twice oncea once every

day 2" day aweek week 2" week  never other N
‘Race’
African 24,5163 245 133 133 4,1 3.1 98
Coloured 5,0 250 20,0 20,0 10,0 20,0 0,0 20
Indian 21,7196 21,7 261 65 22 22 46
White 134 156 147 21,6 225 8,2 3.9 231
Total 16,7 16,7 182 20,0 18,0 7.1 33 395
p-value: 0,0101
Social class
Working
class/
peasant 23,6 20,3 228 163 81 6,5 2.4 123
Middle 14,5 149 160 223 21,6 74 33 269
Total 17,3 16,6 18,1 204 173 7,1 3.1 392
p-value: 0,0056
Gender
Female 108 12,9 173 241 209 972 4.8 249
Male 27,7 22,6 187 142 129 3.2 0,6 155
Total 17,3 166 17,8 203 178 69 32 404

p-value: <0,0001

Table 3

Response to the statement “I need to read newspapers regularly to get a sense of what’s going on in
the world” analysed in terms of ‘race’.

I need to read newspapers regularly to get a sense of what’s going on in the world (?)

‘Race’ Strongly agree/agree Strongly disagree/disagree N
African 87,8 12,2 98
Coloured 71,4 28,6 21
Indian 91,3 8,7 46
White 72,5 27,5 233
Total 78,4 21,6 398

p-value: 0,0019
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Table 4
Response to the statement “Newspapers are dull and uninteresting” analysed in terms of ‘race’.

“Newspapers are dull and uninteresting” (%)

‘Race’ Strongly agree/agree Strongly disagree/disagree N
African 15,8 84,2 101
Coloured 333 66,7 21
Indian 10,6 89,4 47
White 25,1 74,9 239
Total 78,4 21,6 408

p-value: 0,0326

Table 5
Response to the statement “With the news and entertainment I get from other sources I could quite
easily do without newspapers” analysed in terms of ‘race’.

With the news and entertainment I get from other sources I could quite easily do without newspapers (%)

‘Race’ Strongly agree/agree Strongly disagree/disagree N
African 28,7 71,3 101
Coloured 47,6 52,4 21
Indian 17,4 82,6 46
White 38,2 61,8 241
Total 33,9 66,1 409

p-value: 0,0146

Table 2 indicates that nearly 50% of the student population read the newspaper at least
twice a week with the heaviest readers being the African male students and the lightest
being the white students. Again, readership is heaviest amongst the African working and
peasant class students. These results are confirmed by the results reported in tables 3, 4,
and 5. The relatively high readership of newspapers and the continuing salience for youth
of news contradicts the claims made by Katz (1992: 33) and Buckingham (1997: 348)
that young people are no longer interested in conventional news media. Importantly,
these findings point to the need to identify and understand the varying relationship to

conventional news media by different social categories of youth.
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Appendix 6

As noted in Chapter 9, the social divisions amongst students on campus are reflected in
their different media preferences. This is illustrated in tables 1 to 9 which highlights the
social patterning of media tastes (Moores, 1993: 30) amongst the students surveyed. In
particular, the survey results indicated significant relationships between demographic
factors and certain television genre preferences, music genre preferences, radio station

preferences, and newspaper preferences.

Table 1
Indicated enjoyment of television game shows, analysed in terms of ‘race’, social class, and type of
school attended.

Enjoyment of television game shows (%)

‘Race’ enjoyment unsure no enjoyment N

African 20,8 25,7 53,7 101
Coloured 19,0 14,3 66,7 21
Indian 12,5 25,0 62,5 48
White 7,0 26,3 66,7 243
Total 11,6 25,4 63,0 413

p-value: 0,0140

Social class

Working class/

peasant 14,1 23,6 52,2 127
Middle class 10,3 26,4 63,2 280
Total 11,6 25,6 62,9 407

p-value: 0,0040

School

Model C/

Private 9,5 23,5 66,9 327
DET 18,3 34,1 47,6 82
Total 11,3 25,7 63,0 409

p-value: 0,0055

From table 1 we can observe significant differences in preferences for game shows with
demographic measures. Table 1 indicates that white middle class students who have
attended Model C or private schools obtain the most enjoyment from television game

shows.
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Table 2

Indicated enjoyment of television soap operas, analysed in terms of ‘race’, type of school attended,

and gender.

Indicated enjoyment of soap operas (%)

‘Race’ enjoyment unsure no enjoyment
African 58,3 10,7 31,1
Coloured 33,3 23,8 429
Indian 45,8 18,8 35,4
White 35,5 18,2 46,3
Total 42,3 16,7 41,1
p-value: 0,0087

School

Model C/

Private 40,3 16,5 43,1
DET 50,6 16,9 32,6
Total 42,5 16,6 41,0
p-value: 0,0291

Gender

Female 50,4 13,7 36,0
Male 29,7 21,2 49,1
Total 42,3 16,6 41,1

p-value: < 0,0001
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The gendered preference for news genres discussed in Chapter 7 (tables 9, 10, and 11) is

evident in table 2 above. Female viewers indicate a greater enjoyment of soap operas

compared to male viewers.

Table 3

Indicated enjoyment of televised adult dramas, analysed in terms of ‘race’.

Indicated enjoyment of televised adult dramas (%)

‘Race’ enjoyment unsure no enjoyment
African 60,8 10,8 28,4
Coloured 76,2 0,0 23,8
Indian 61,7 21,3 17,0
White 72,4 7,4 20,2
Total 68,5 9.4 22,0

p-value: 0,0203
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Table 3 indicates that while there is an overall enjoyment of televised adult dramas, this

is highest amongst white and coloured students.

Table 4

Indicated enjoyment of televised films, analysed in terms of ‘race’, social class, type of school

attended, and gender.

Indicated enjoyment of televised films (%)

‘Race’ enjoyment unsure no enjoyment
African 79,4 7,8 12,7
Coloured 85,7 4.8 9,5
Indian 79,2 42 16,7
White 91,3 2,1 6,6
Total sample 86,6 39 9,5
p-value: 0,01996

Social class

Working class/

peasant 79,6 7,9 12,6
Middle class 90,6 1,4 8,0
Total sample 87,2 3,5 9,4
p-value: 0,0006

School

Model C/

Private 90,7 1,5 7,7
DET 74,4 12,2 13,4
Total 87,4 3,7 8,9
p-value: <0,0001

Gender

Female 89,1 35 7.5
Male 84,1 3,7 12,3
Total 87,1 3,6 9,3

p-value: 0,0012

Table 4 indicates a high enjoyment of televised films across all sectors of the student

population with the most enjoyment expressed by white female middle class students

who have attended either private or Model C schools.
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Table 5 indicates that African students from working or peasant class backgrounds and
who have attended DET schools enjoy televised music programmes more than students

from other backgrounds.

Table 5
Indicated enjoyment of television music programmes, analysed in terms of ‘race’, social class, and
type of school attended.

Indicated enjoyment of television music programmes (%)

‘Race’ enjoyment unsure no enjoyment N

African 82,2 1,0 16,8 101
Coloured 71,4 9,5 19,0 21
Indian 46,8 10,6 42,6 48
White 25,6 252 49,0 234
Total 44,6 16,6 38,9 404

p-value: <0,0001

Social class

Working class/

peasant 64,0 8,0 28,0 125
Middle class 34,1 21,0 45,0 276
Total 434 17,0 39,6 401

p-value: < 0,0001

School

Model C/

Private 38,3 18.8 43,0 319
DET 67,9 7.4 24,7 81
Total 443 16,5 39,3 400

p-value: < 0,0001

Table 6
Indicated two most favourite music genres, analysed in terms of ‘race’.

Indicated two most favourite music genres (%)

‘Race’ house r&b jazz soul rock reggae gospel rap N
African 0,0 29,7 11,0 14,3 1,1 4.4 15,4 6,6 91
Coloured 10,5 263 5,3 15,8 5,3 5,3 5,3 5,3 19
Indian 9,3 39,5 4,7 4,7 11,6 0,0 2,3 7,0 43
White 5,9 0,5 1,4 5,9 36,0 0,9 0,0 0,9 222
Total 5,1 13,3 43 8,3 23,2 1,9 43 32 375
p-value: < 0,0001

‘Race’ blues  alternative classical heavy metal choral N
African 0,0 1,1 3,3 0,0 1,1 91
Coloured 0,0 10,5 0,0 0,0 0,0 19
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Indian 7,0 0,0 0,0 0,0 2,7
White 1,8 21,2 4,1 2,7 0,0
Total 1,9 13,3 32 1,6 0,3

p-value: < 0,0001

‘Race’ traditional kwaito kwela mbhaganga white pop township pop
African 2,2 5,5 0,0 1,1 3,3 0,0
Coloured 0,0 5,3 0,0 0,0 5,3 0,0
Indian 2,3 2.3 0,0 0,0 9,3 0,0
White 0,5 2,7 0,0 0,0 15,3 0,5
Total 1,1 3,5 0,0 0,3 11,2 0,3

p-value: <0,0001

From table 6 we observe that there are significant relationships between music genre
preferences and particular demographic measures. For African students, the two most

preferred music genres are rhythm and blues (r&b) and soul. For coloured students it is

43
222

375

N
91
19
43
222

375

also rhythm and blues and soul. For Indian students it is rhythm and blues and rock while

for white students, it is rock and white pop.

The reasons behind the socially patterned taste preferences lies beyond the scope of this

thesis but points the way for future research.
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