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ABSTRACT

The 1980s and 1990s saw two magor dianges in the paliticad economy of the media and the
world economy a lage technologicd advancement and trander and privatisation. There
were dgnificat  shifts in media indudries newspgpers  broadceding, cnema and
tdecommunications when governments begun re-regulaing ther ar waves 0 as to  pamit
private satellite trangmisson via both encryption and free-to-ar, in addition to public sarvice
and private channds In mog societies where these changes have taken place, public sarvice
broadcasting has been thregiened by the rapid rise of commercid inditutions, resulting in diff

competition for audiences.

This dudy st out to delermine the extent to which commercdisaion, in the era of
liberdisation and commercidisation of media services in Uganda, hes dfected Radio
Uganda’s progranming. Usng a combinaion of quditative and quartitative methods of
invegtigation, | have edablished tha while Radio Uganda dill mantans certan public
savice prindples and values, programming policy hes increesngly been changed by
commercid condderdions. This is shown by the recent rise of commercid programmes and a
fdl in educaion and deveopmenta programmes Limitations of finance and other resources
have compromised the roles and character of public sarvice radio programming. The mgority
of programmes currently on Radio Uganda ae evidently geared to attract advertisers rather

than serve the public interet.

The study recommends, among other messures, that the licence fee be developed as a source

of revenue for Radio Uganda. Secondly, government should inject more funding into public



sarvice broadcagting inditutions to supplement other sources of income, before granting them
autonomy. Thirdly, while advertisng and sponsorship brings in a condderable amount of
revenue, it should not take a centrd place tha undermines the lidener's interest in radio
programming. The Broadcading Coundl should therefore mgp out solid polides that will

sydemdicaly guide Radio Uganda inits programming in the new order.
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CHAPTER ONE
INTRODUCTION

This dudy examines the impact of media commerddisaion on the public savice
programming of Radio Uganda. From a media dudies perspective, the sudy is largdy
premised on the hypothess that Radio Uganda, due to pressures to commercidise, is dowly
logng its public service vaues and principles.  This chapter provides a generd background to
the sudy from both globd and the Ugandan perspectives, and offes a datement of the
problem which generaed my interet in undertaking the study. It dso outlines the objectives of
the study, pertinent research issues, the Sgnificance of the sudy, and the Structure of the thess.

11 Background tothe Study

Public service broadcasting the world over is undergoing continuous change as technologica
devdopments such as sadlite broadcadting and cable tdevison make it esder for market-
basad broadcagting organisation (Blumler 1992). Agang a background of globd trends of
liberdistion and privatisation, public service broadcagters are faced with the chdlenge of
having to compete with private broadcagters for audiences and revenue in order to sudan
public broadcagts (Blumler 1992). In Uganda, Radio Uganda, the public service broadcaster
hes for sometime been engaged in competition with the numerous private commercd dations
thet have been established since the liberdisation of the airwaves in 1993. The daion has itsdf
opened up four commercid channds, namdly, Star FM, Green Channel, Gulu FM and Kabale
FM. 1t has ds0 teken to spots advertisng and the transmisson of fully sponsored programmes
of different genres and objectives (Bagumaet d., in Muthoni 2000).

At the time of its inception in 1953, Radio Uganda, then, the Uganda Broadcasting Service,
was mandated to foster devdopment by promoting the country’s economic and socid
advancement through public service broadcagting (Baikuddembe 1992). The detion followed
the BBC modd as aticulated by Reith in his 1924 book, ‘Broadcast over Britan'. In this
modd, traditiond public savice vaues indude “programming for diversty, ditizenship,
minority and netiond identity” (Reth dted in Tomasdli 1994:127). Reth therefore outlined
three basc functions of public sarvice broadcading: to inform the public on paliticd,



economic, socid and culturd developments within society; to educate or enlighten the people
of the nation as a whole and to entertain them with programmes of high sandards and good
taste (Tomesdli 1994). From the Ugandan perspective, according to Bdikuddembe (1992),
there is a fourth function: mobilisation The present dudy is an invedigaion of how Radio
Uganda fulfils these functions amidst competition with the privete commercid dations

1.2 Statement of the Problem

Radio commercidisation, being a new phenomenon in Uganda, hes brought with it socd,
politicd and economic chdlenges public sarvice broadcagting in Uganda, as dsawhere in the
world, is exposed to the harsh redities of having to compete with the private commercid
dations for revenue and audiences, as wdl as cope with shrinking government funding,
without the support of a cdearly defined vison of ther new role in a plurdidic world (Baguma
e d., in Muthoni 2000). Yet, amidd dl this there has been little research on the broadcasting
sector in Uganda that goes beyond the anecdotd (Baikuddembe 1992; Kiyaga 1997; Baguma
e d., in Muthoni 2000). The prevailing competition to build audiences dso poses the threat of
inrodudng a homogeniang effect, characteridic of many marke-driven media sysems
(Baguma & d., in Muthoni 2000: 87). This would be a the expense of the traditiond public
svice broadcaging vaues mentioned above. This dudy has therefore invedtigated the
influence of commerdd logic in the programming of Radio Uganda and its implications for its
public service mandate.

1.3 Objectives of the Study

1.3.1 General Objective

This dudy hes begcdly examined the influence of commeradistion on the programming and
performance of Radio Uganda. 1t has in the fird indance established that there have been
changes in the programming of Ugandds public sarvice radio, changes that involve a ghift
from the ideds and vdues of public service broadcasing towards commercidly-oriented
programming. This has happened in various degrees in most countries where the liberdisation
and hence commercidisation of media services have been embraced (Blumler 1992; Murdock
1994).



1.3.2 Specific Objectives

Soedificaly the sudy has sought to:

d) edablish whether Radio Uganda in podt-liberdised Uganda dill maintains its public
sarvice vaues when programming, or whether it is now driven primaily by profit motives

b) examine the nature of programmes produced before and fter liberdisation.

c) compare the performance of Radio Uganda before and after liberdisation.

d) evduae the amount of time dlotted to developmentd programmes vis-avis commercid
programmes.

€) present suggestions to trandform Radio Uganda into a viable public service broadcasting
irgtitution thet will address the developmenta needs of the citizens,

The above objectives have been addressed by looking a the dation’s programming (schedules)

in terms of commercid (entertainment, advertisements and ponsored) programmes Vis-a-Vis

developmenta (educative, devdopment and informationa) programmes, as wel as taking to

key playersa Radio Uganda.

1.4 Research Issuesand Assumptions

This dudy was guided by the assumption that Radio Uganda remains centrd to development
posshilities in Uganda: its infrastructure is broadly soread, covering over 90% of the country,
and the diversty of its programmes in a multiplicty of languages (currently danding a 26)
underlines its importance in ensuring the population’'s universl access to  information
(Bdikuddembe1992). However, a the onsst of the study, there were indications tha Radio
Uganda, due to pressures to commerdidise, is dowly losing its public sarvice role (Baguma et
d., in Muthoni 2000). For example, & the beginning of the year 2001, | observed changes in
the timing of educationd programmes which wee <hifted from prime-time in favour of
commerdid and entertainment programmes.

Another important issue noted a the onset of the sudy was tha the liberdisation of arwaves
in Uganda had greaily impacted on the programming of the public service broadcesers, Radio
Uganda and Uganda Television (UTV). The rgpid proliferation of commercad tdevison
dations, for example, paved the way for asharp risein the amount of foregn

(@8]



progranmes on UTV. This is due to the chegpness of foreign programmes as compared to the
production cost of locad programmes, often in indigenous languages and deding with locd
issues. Smilarly, the formas on Radio Uganda had changed in favour of tak shows and
entertainment programmes, which tend to atract sponsors and audiences. Foreign musc had
aso become acommon phenomenon on Radio Uganda (Bagumaet d., in Muthoni 2000).

1.5 Significance of the Study

For scholars, academics and researchers, | hope that the findings of the study will contribute to
the exiging literaure in the fidd of broadcaging, paticulaly on the liberdisstion of the
eectronic media and its chdlenge to public sarvice broadcesing inditutions On a more
practicd levd, it is hoped that findings of this sudy will provide empiricd informetion that
will influence Radio Uganda’s programming towads the planning and production of
programmesin the nationd interest.

1.6 Methods of the Study

This dudy is a combination of quditative and quantitative research methods. Two principle
techniques were goplied in data collection: document andyss and in-depth interviewing. The
mgor documents reviewed in the sudy were programme schedules used by the gation before
and after liberdisation. This preference was made in line with an observation McQuail (2000)
makes about mass communication research. He notes that for many purposes of andyss of
mass communication, such as assessng change or citiddng peformance, it is essentid to
characterize the content of particular media and channds (McQuail 2000). Thus the andlyss of
Radio Uganda’s programme scheduling before and after liberdisation has reveded the extent
to which commeddisstion has influenced programming. For example, the dudy hes
edablished a hift in the timing of educationd and devdopmenta programmes from prime or
pesk ligening time in order to make way for commercid or sponsored programmes.

In-depth interviews were conducted on the bass of the resulting andyss. These interviews
have yidded desriptive and explanatory daa from Radio Uganda’s decison makers
programme managers and programme producers. The respondents provided their persond
experiences, views and interpretations of public service broadcading vaues and principles as



wel as commeddistion & Radio Uganda. In paticular, the producers provided data on the
chdlenges of liberdistion, their new responghilities, roles and expectaions How decisons
on programme production, scheduling and advertisements ae made & Radio Uganda,
condituted a guiding theme in the inteviews Exploring this theme would dealy be
importantly indrumental in determining the extent to which commerddisation has influenced
the current changes in programming. These methods have yidded ovewhdming evidence of
changes geared towards commercidisation & Radio Uganda.

My dudy is theoreticdly conceptudised in the framework of the concepts of public sarvice
broadcasting and the public sphere as aticuated by theorigs Reith (cited in Tomassdli 1994)
and Habermas (1989). It is ds0 informed by a detaled review of literature on worldwide
debates about the eroson of public service broadcagting principles due to commercidisation.

1.7 Thesisoutline
The theds congdts of 9x chapters: In this firgt chapter, titled “Introduction”, | present a generd
background to the sudy and offer a brief account of its concerns, objectives and methods.

Chapter two, titled “Theoreticd Perspectives and Literature Review” is devoted to the
theoreticd congderations underlying the study. It presents a review of literaiure on debates
surrounding  public  sarvice broadcasing and on  theoreticd and empiricd  arguments
concerning the effects of commerddisaion on programming. All the arguments correspond
with the research issues and assumptions outlined in the introduction. The second chepter dso
points out that the study is premised on the notion that public service broadcagting has a key
role to play in enhancing public didogue, an aspect located within the concept of the public
phere as articulated by Habermas (1989).

In the third chapter, titled “Higtory of Radio Uganda and context”, | examine the etablishment
and development of Radio Uganda prior to te liberdisation of media services in 1993. This is
amed a providing an underdanding of issues of funding, roles and control of the dation. It is
in line with the public sarvice broadcasting goproach which contends that these inditutions,
usudly gart off with obligations which cannot be quantified in terms of the standard financid

an



measurements used by commercid inditutions, because they are about intangible public goods,
unquantifiable, or a least impossble to measure directly (McQuail 2000).

The fourth chapter, titled “Methods of Data collection and Andyss’, focuses on the methods,

procedures and techniques employed by this sudy. It primaily gives a raionde for the
adoption of quditative techniques of data collection and andyss, thet is, in-depth interviewing,
programme schedule andlyss, and document andyss This section dso explains how data was
processed and analysed.

In chapter five, titled “Findings, Interpretations and Discusson”, | present and discuss the
findings of the sudy in terms of seven mgor themes, namdly:

indicators of change in programming towards commercidisaion,

perceptions of public service broadcasting,

Radio Uganda’s mandate,

issues of funding,

programming policy,

programme production and scheduling and,

commercidisgtion.
The report combines data emanating from programme schedules andyss, in-depth interviews
and document andyss. In this chepter, | dso discuss the findings in accordance with the
rearch issues and asumptions mentioned in the introduction. The implications of
commerddised programming & Radio Uganda, for its public service mandate are examined,
in reaion to the issues raised in chapter two (theoreticd perspectives and literature review). |
a0 discuss how the dation has responded to the new chdlenges, and to wha degree these
reponses have led to the reddfinition of public sarvice broadcading. The chapter findly
revigts the concepts of public service broadcading and the public sphere discussed in the
second chapter, in line with the gudy findings

Findly in the sxth chapter, titled “Conduding Reflections and Recommendations’, | give a
summay of the dudy and suggest posshble reforms for the future of Radio Uganda . These
recommendations are made in the light of the sudy findings



CHAPTER TWO

THEORETICAL PERSPECTIVESAND LITERATURE REVIEW

2.0 Introduction

This chapter presents a review of literaiure on theoreticd arguments and debates surrounding
public service broadcasting the world over, commercidisation and dher issues rdlevant to the
dudy. The chapter is divided into five different sections. The fird section introduces the sudy
and the choice of the theoretica framework. Sections two and three provide an overview of the
concepts of public service broadcading and the public sphere (mgor theoretical frameworks
employed in the dudy), while section four criticdly views the effect of commercidisaion on
the output of public service broadcagting. The last section discusses the current crigs of public
sarvice broadcading inditutions as a result of competition from commercid broadcadting
inditutions.

2.1 Theoretical Framework

This dudy examines the impact of media commerddisation on programming: a dudy of Radio
Uganda. From a media dudies perspective, it paticulaly focuses on the influence of
commerddistion on the programming of Ugandas public service radio. The theoreticd
perspectives employed in this sudy are: public service broadcasting and the public sphere. The
sudy views the role of the media paticulaly radio in the public sohere. It argues that the
media, egpecidly public service broadcasters have a key role to play in devedopment and in
enhancing public didogue (Curran and Gurevitch 2000; McQual 2000). This view gems from
Habermas (1989) concept of the public sphere. He contends that “media indtitutions on the one
hand are the source of symbolic production and may be used as means of socid control, on the
other hand, the media have emancipatory potentid owing to ther ability to enhance public
didogue about important socid, economic and palitica issues’ (1989:303).

Given the theoreticd focus of my dudy, the next section atempts to address the following
rdevant issues What oconditutes public service radio, what is the bads for entrusing
obligations upon it, what kind of obligations are these and what is a public sphere and how
doesit relate to public serviceradio?



2.1.1 The Concept of public service broadcasting

There have been numerous atempts a defining the concept * public service broadcasting’ (for
indance, Dahlgren 1995; Syvertsen 1991; Scandl and Cardiff 1982; Keane 19958, Tomasdli
1994; and McQuail 2000 and McChesney 1997) of which public service radio is just an agpect
thereof. However, the definition of what is precisdy meant by public sarvice broadcasing
remans uncear. McQuall (1994), for example, points out thet there has never been a generdly
acceptable verson of the theory of public service broadcadgting, and the diversty of form is
now grester than ever before. He contends that emphasis in describing the concept should be
on the generd notion of ‘the public interet’ which should dso deploy some notion of
divesty. But Syvertsen writes in view of the vaious debates in defining public service
broadcadting:

To ay one who bothers to compare the different definitions present in
the debate, it becomes gpparent that these vary tremendoudy in shape
and form. Some use the concept in order to describe a ndiond sysem as
a whole, others use it order to describe certain inditutions and others
agan use it to decribe a mixture of progranmes There are subgtantia
dissgreements a which precise characteridics should be included in the
definitions. (1992:17-18)

In the above, Syvertsen dearly demondrates how problematic the description of the concept of
public sarvice broadcading remans. However we can condder the definition of public service
broadcagting from McQual (2000) and McChesney (1997) points of views. These define
public service broadcading as a sysem of broadcagting thet is publicly funded and operated in
a nor+ profit way, and required by law to meet various informationd needs of dl dtizens. For
the purpose of this sudy, public service broadcadting is defined in terms of State owned
tdevison and radio edablishments, that are not only financed by the date through the tax
payers funds and/ or patly by viewers and ligeners through a compulsory licence fee, but are
adso controlled by the state (Opoku-Mensah 1998). This is the common form of public sarvice
broadcaging in mogt African nations. In the Ugandan context, public service broadcagting
refers to tdevison and radio dations owned, financed and controlled by the date Both
Uganda's public broadcasters, Radio Uganda and Uganda Television , fadl under this category
and have a mandate to inform, educate, mobilise and entertain the populace (Baguma et d., in
Muthoni 2000).



The above définitions nonetheless, share the perception of public service radio as one amed a
providing a sarvice to the public. It compares with the dictionary-based definition of public
sarvice broadcaging as one “whose fird duty is to a public within a democracy serving to
inform, educate and entertain, not saving to fulfil the reguirements of commerdd
interests’ (Watson and Hill 1989:4).

The British Broadcasting Corporation (BBC ) was the fird preeminent public sarvice
broadcadgting inditution to embrace the principles of public service and devation to the highest
interes of community and nation, under the guiding hand of its fira Director-Generd, John
Reth (Tomesdli 1994). Lord Reith (cited in Tomesdli 1994:127), identified four crucd
elements of broadcadting:

rgection of commercidiam,

extenson of programmes to every one in the community,

the establishment of unified control over broadcagting,

the maintenance of high sandards’.
Radio, he argued, was a scarce resource, which needed to be developed and regulated in the
interests of the netion. Reith concaved the task of the BBC primarily in cultural and education
terms. Accordingly, public service broadcagting should seek to inform and enlighten the people
of the nation as well as entertaining them with programmes of “high sandards and good teste’.
Traditiond public savice vaues under the Rethian modd therefore, indude programming
“for diversty, dtizenship, minority and nationd identity” (Tomesdli 1994:127). According to
Reth, the universa reach helped to conditute the public as members of a unitary public. It
was, according to Reith, a ‘good thing' thet it could be shared by dl dike for the same outlay
and to the same extent: “The genius and the fool, the wedthy and the poor ligen
gdmultaneoudy, and to the same event. There is nathing in it, which is excdugve to those who
pay” (Reth cited in Tomesdli 1994: 17-18).

Like Reth, McQual (1994) emphaszes universdity of savice divargty, editorid
independence, sodid  responghility and  accountability, culturd qudity and identity, public
finendng and none-profit operations, as key aspects of public service broadcasting The above
view is rooted in the 1986 Peacock committee in Britain. The committee according to McQuall
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(1994) endorsed geogragphicd universdity of provison and reception; providing for al tastes
and intereds catering for minorities; having a concern for naiond identity; keeping
broadcagting independent from government and vested interests, having some dement of direct
funding by the public; encouraging competition in programmes, and not just for audiences, and
encouraging the freedom of broadcasters as key principles of public service broadcagting.

It is gpparent from the above agpects that Reith's modd of public service broadcasting began
with the conception of the public. Thus it is a compdling factor for broadcading to be
organisad as a public good and as a public sarvice avaldble to dl. In his higorica account of
public tdevison in both Britain and Norway, Syvertsen (1992: 67-80) criticdly illudrates that
the public sarvice arangement was the ultimate compromise of conflicting economic, politicd,
technicd, regiond, sodd and culturd intereds The “public sarvice® modd was implemented
& means to fulfil spedfic obligaions to the public in mogt nations a the time when
broadcagting was introduced. However, the Rethian beliefs can be thought of as an indance in
which the public sarvice ideds were nurtured & an inditutiondised levd early in the hisory of
public service broadcedting (Blumler 1992).

It is cucid to underline the fact that the generd idea of organigng broadcasting as a public
service is not just unique and paticular to Britain. As Thompson (1990) argues, the public
sarvice broadcasting mode has been transplanted with varying degrees of success from its
originding country, Britain, to numerous other socid formaions where such inditutions play
pivotd roles in the development process In Uganda, for example, snce independence as will
be discussed in the chapter 3 of this Sudy, Radio Uganda operaed under the BBC modd but
with a condderable degree of government control. This same dtuation pertains in most African
nations. The judification for continued date control over broadcagting in Africa according to
Opuku-Menssh (1998) has generdly been the important role it can play in simulating
education and economic deveopment. Governments recognizes the pivotd “public service
roleé’ of broadcaging in feeding information to fragile societies For example in Uganda, media
canpaigns on hedth issues agriculture and environmenta issues, radio has often been
deployed and proven ussful (Kayanja 1995). But as the study demondrates in chapter five
public service broadcagting & Radio Uganda is currently beng interpreted as a marked-based
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one. | will now briefly define and discuss the concept of commercidisdtion as opposed to
public service broadcagting

2.1.2 Public service broadcasting versus Commercial broadcasting

Commercidisdion in the broadcasting sector, according to (Murdock and Golding 1989), is a
product of two mgor processes currently teking place technologicd innovation and
convergence, and privatisation. The former is cregting a range of new kinds of communications
and information sarvices as wdl as redructuring edtablished media indudries, whilg the latter
provides the essntid sodd and ideologicd context in which these changes ae being
promoted and devel oped.

In this dudy, the tem commeddistion is used within the context of liberdizaion,
privatistion and globdisaion which have given preference to the private sector to drive
economic and technologicd devdopment (McQuall 1994). Thus privale commercid
broadcadting dations operate for profits by monopolisic concerns, and are heavily dependant
on product advertisng revenue. The am and underpinning of private dations exerts
condderable influence on content in the direction of politica populian as wel as support for
busness consumerism and free consumerian (Curran 2000; McQual 1994). McChesney
(2000) contends that neo-liberd polices have assged in the redm of a globd commercd
media market-based broadcading. This has become a foreboding world for public service
broadcagters.

These trends are accompanied by a pardld restructuring of consumption, most important to
this discusson is the fact that the new maket-oriented systems addresses people (audiences)
predominantly through ther identity as consumers both of the communication and information
products they buy, and of the products promoted by advertisers who finances these indtitutions
and most of the new savices In the process the sysem magindizes and displaces ther
identities as dtizens (Murdock 1992). In most cases informationd needs of the dtizens
especidly minority groups are usudly disregarded in commercid broadcagting. These should
be represented rather than being suppressed.
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Dietz (1987) agues that while the exercise of dtizenship presupposes collective action in
pursuit of egudity and fraernity as wel as of individud liberty, the ideology of consumeriam
encourages people to seek private solutions to public problems by purchasing a commodity. It
urges them to buy their way out of trouble rather than encouraging them to press for socd
change and improved socid provison. It aso redefines the nature of dtizenship it sdf so thet it
“becomes less a collective, politica activity than an individud, economic activity — the right to
pursue one sinterests without hindrance, in the market place’ (1987: 5).

Indeed, the above is often the case. According to Murdock (1992), the consumer market place
offers an array of competing products, but it does not confer the right to participate in deciding
the rules tha govern ether maket transactions or the didribution of wedth and income thet
dlows people to enter the market in the firs place. It provides choice a a price, but without
empowerment thus compromisng the aspect of the public interest. Caver (1995) in his
andyssof commercia stations supports this view. He contends:

To met thar running cods commedd daions ae dmog whally
dependant on limited and finite advertisng revenue, and therefore are
uncble to invest in the expengve equipment needed to cover the entire
country, or to employ «uffident gdaff to reech the multiplicty of
language groups. (1995:6)

In relaion to the aove, McQual (2000) obsarves that where media ae run on commercid
bass, the medids view of what is the public interest tend to equate ‘public interest” with what
interests the public. This ghifts the responghility for norms, ethics and vadues and 0 on to
society. In this regard he emphasizes tha the whole dispute lies at the heart of a debate over
liberdism and collectivism that hes raged for the entire 20" century affecting al spheres of

public life

Note should dso be taken that higoricd trends in broadcadting indicate that this sysem was
not an engine of profit meking. According to McChesney (2000), vibrant political debates took
place in various nations over how best to deploy broadcadting. In both America and Britain, for
example, advertisers worked diligently to have the sysems accept advertisng. In Britain most
epecidly, thee campagns were undble to generate even minimum public enthusasm for
commerddised programming.
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When reconciled to public sarvice broadcading principles, the very idea of sdling audiences
becomes very problematic. This, according to Curran and Seston (1988), pauses a threat to
programming. For ingance, what kind of ligenership do advertisers want, and how are the
audiences packaged to attract sales? Indeed how does the red purpose of providing audiences
to advertisers affect the gpparent purpose of producing programmes for public consumption? In
order to understand how public these inditutions are, it is necessary to magp out a theoretica
bass for conceptudisng obligations for public service broadcading inditutions. Hence for
now, | criticdly review three cornersones of public service broadcaging namdy: control
dructure, privileges, and obligations The obligations will be discussed in line with the various
principles of public sarvice broadcasing as they emerged in the various theoreticad debates

outlined earlier on in thisdiscusson.

2.1.3 Control Structure

In principd, public sarvice broadcaging inditutions are condrued as sdf-governing and
autonomous, paticulaly in ther day-to-day afars In Britan for example according to
Syvertsen (1992), a publidy appointed Board of Directors with a Charman and a Director-
Gengd ensures such autonomy in management maters. The Boad is idedly made up of
members from varied socid groups and associations guaranteeing a degree of diverse public
representation. On cdosr andyss however, a control dructure underwritten in - public
legidaion governs public sarvice broadcaging. The control dructure is explained by the way
the broadcas medium hidoricaly devdoped. Essentidly the scarcity of dectromagnetic
resources in the past meant that ways of regulating the exising ones were adopted to ensure
that they were utilised for the public “common good’. This entalled a number of messures
from the date

Frdly and most importantly, the ultimate authority to broadcast came
from the date, and it was to the dae that the inditutions in the last
ingances were accountable. Secondly, the controllers of the Corporations
were publicy gppointed. Thirdly, financid dlocation and control resded
with the sate. And findly, the date retained a measure of control over
content. (Syvertsen 1992:82)

As the present dudy indicates in chapter 3, the Ugandan government does not only own,
finance and control Radio Uganda, but the entire daff is publicly gopointed by the Public
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Savice Commisson, a body responsble for the agppointments of civil sarvants However,
Ganham (1980) obsarves that date control of public service broadcadting inditutions does not
necessrily mean that this is the bet method of serving that public. He raises two important
quedtions in this regard: Fird, can the dae be trused to make judgements of nationd priority
as to how broadcadting should be used. Or the need of each individud ditizen for maximum
freedom of choice in ther search for persond satidfaction, and the need for broadcasters to
express the world as they see it? Does the dtate represent people and should it therefore control
broadcagting directly? The second question he poses is whether broadcasters can be given
freedom without “encasng them in an ivory tower subject to the temptations of culturd
ditism” (Garnham 1980:15). These quedions point to the problemdic naure as to the
mechanism of the control structure placed upon public service broadcagting.

Therefore, it can be argued that public service broadcasting control through bodies such as
Paliament and Minidries of Information, as it is in Uganda, ams a hbringing broadcading
under some kind of control exercised in broader public interest. In redity however the control
dructures meke broadcagting vulnerable, especidly from the date itsdf, Snce it might have its
own veded interests outdde public representation. It is for this reason therefore, that
independent broadcadting associations or authorities are set up.

According to McQual (2000) Independent Broadcesting Authorities am a bdancing the
traditiond control of the dae. Ther mandates often include carrying out broader consultations
on protection and viability of public broadcagting, limitations on cross-media control and
licenang conditions They hold public hearings and comment on various aspects of public
broadcagting. At most the date is reduced to being one of the actors rather tha the ultimate
controller of the process.

Meanwhile, the bads of dae control of broadcasing in generd has been taken over by rgpid
technological changes As obsarved in the introductory chapter of this sudy, these changes
have trandformed the whole basis of public service broadcading. Blumler (1992) and Keane
(1991) note that the traditiond technologicd argument of spectrum scarcity, for ingtance, hes
been rendered redundant by the new technologica posshilities such as cable and sadlite
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tdevigon, community radio and teevidon in addition to computerised networks. Therefore,
former public service broadcasting monopolies are forced to exist dongsde the new gructures
meking the monopoligic control of the medium by individud dates ineffective and dearly
indicating thet it is now possble to broadcast outsde the control Sructures imposad by the
netion ate.

2.1.4 Privileges

Besdes expeiencing a control dructure public service broadcadting inditutions have dso a
number of privileges awarded them. High above the lig of privileges is the legidaed
monopoly. In the cese of Britain, politicd economists have agued that the absence of
compstition secured the BBC important postions in Britan. The monopoly provided an
economic and efficdent way of expanding and managing the broadcast sysem in the early years
of scarce resource (Curran 2000; Keane 1991; Syvertsen 1992; Tomasdlil994). As Reith
agued, “Unity of control is essentid in a concern where expangon is 0 rgpid and the
problems 0 unique’ (cited in Tomasdli 1994:73). Secondly, the monopoly was important
because it solved the problem of funding. According to Syvertsen (1992), disence of a
monopoly would hinder the sudtanability of the compulsory licence fee Findly, a monopoly
ddion was, a leest in Reith's view, seen to be important for redizing the cultura potentids of
broadcagting (Tomasdlli 1994).

In a sgnificant way, the licence fee is dso another kind of privilege. Licence fee guarantees an
important source of income to the broadcadiing inditution. The licence feg, often fixed and
compulsory, is a didinct advantage to a public broadcaster over a commercid broadcaster
when it comes to a deady funding base (Syvertsen 1992). However, licence revenue only
makes noticesble contribution where the audience sze is big and where audiences are
genedly obliged to pay ther licence fee on a regular bass. In Uganda however, the licence
fee has not been effective but public service broadcagters have snce thar inception, been
funded by government through the taxpayer's funds. It can be argued therefore, that from the
vay beginning of public service broadcagting, crucid links were made between the two main
privileges of the BBC: monopoly and licence fee, and between the privileges on the one hand
and the passibilities of fulfilling the obligations on the other.
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The privileges formerly enjoyed by public service broadcaders are presently being eroded by
changing crcumstances whereby the broadcast media, is becoming more internationdised and
commerdidised. Public sarvice broadcadting inditutions are therefore finding ther  privileges
not enough to withstand competition with new players in the fidd. This problem has forced
most public broadcagters, according to Keaneto intensfy co-production deds, to privatise or
sub-contract parts of thar programming and production fedilities, to engage in internationd
marketing ventures, and in gend to ek the language of profit constious busness
executives’ (1995: 6-7). However there is a dilemma in the fact that public broadcagters will
dill owe society a specid st of obligations regardiess of ther dwindling privileges base.

2.1.5 Obligations

The third and most important cornersone of public sarvice broadcasing rdaes to the
obligations that it is supposed to fulfil in return for their privileged postions and their high
degree of operationd autonomy. | will try to identify and discuss the most important of these
expectations as they emeged in the different theoreticd debaes (Rath dted in Tomasdli
1992; McQuail 1994; Dahlgren 1995; Murdock 1994; Thomson 1990; Keane 1991 and Curran
et d 1996). It is important to note that these obligations in a way conditute the various public
savice broadcagting principles and expectaions that are entrusted upon public service
inditutions. From the Rethian modd and the various debaies on the princples of public
sarvice broadcading, this sudy has mapped out eght key principles of public service
broadcasting upon which the obligations are based.

The firg principd and mog important as criticaly discussed earlier on, is one that dipulates
that public sarvice broadcading should be universdly avaladle to dl dtizens of the nation.
Opoku-Mensah (1998:2), while andysng the date of broadcasting in Southern Africa, notes
that, “the public's right to be informed on dl matters of public interest is a fundamenta right,
the exercise of which enaures that dl dtizens ae dle to paticipate in dl metters rdated to
ther sodd, politicad and economic life and thereby to make an informed contribution to the
devdopment of their country”. This gives prominence to the idea that public broadcasters
should provide a universd sarvice. In the case of the BBC, the obligation to cary on a
broadcagting service within dl parts of the United Kingdom was set out in Paragrgph 3a of the
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BBC Chater (BBC 1927). The primary god was to edablish a dructure which would secure
al members of the population access to broadcasting.

Whilg in Uganda the univerdity of these savices is far more difficult to reach, Radio
Uganda’s infragtructure is to a certain extent more broadly spread, covering over 90% of the
country, and the diverdty of programmes via a vaiety of languages underline its importance in
enauring the populdion’'s universal access to information (Balikuddembel992: 54-57). In
contradt, the grestest number of commercid dations, broadcast within a radius of about 150
kilometres of Kampda, the capita city (Bagumaet d., in Muthoni 2000).

The second public sarvice broadcagting principle emphasises that it must be funded by the
public it serves gpedficdly by means of a compulsory licence fee levied on dl radio and
televison s#s owners who expects a good service in return (Dahigren 1995). The third
principle of the idedtypicd public service broadcasting that public broadcasters are obliged
to adhere to is the need to encourage competition in good programming rather then
competition in numbers (Tomasdli 1994). Bdanced output is the crucid factor here Public
broadcadting inditutions should provide a baanced programme schedule. They are expected to
tranamit not only the more popular types of programmes, but dso programmes consdered to
be of a high vdue to sodey. As noted earlier when looking a the different theoretica
perspectives, broadcading is percaved to be of paramount importance for the enlightenment
of the population (Opoku-Mensah, 1998, Reth cited in Tomasdlil994; Murdock, 1994,
Thomson, 1990;,Curran e d, 1996; Humpreyl996; and Boyd-Baret 1995). Thus, it is
expected of broadcagters to make the best within the fieds of education, information and
culture and to a cartain extent entertanment, available to the generd public.

Bdanced progranming goes with the obligation to broadcagt in the nationd interest. This
would, according to Reath, hep to drengthen naiond identity and nationd culture (Tomesdli
1994). The idea of naiond identity however, was basad on the view that in Britain there were
catan vadues, idess and inditutions in society which were beyond controversy and conflict,
that is common to the nation as a whole (Syvertsen 992). The BBC dong with other sodid
indtitutions was thus expected to pay respect to these values.
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The fourth and fifth public service broadcasing principles crudd to this discusson dipulates
that public service radio programming should cater for dl exising interests and tastes and that
minorities in sodety must be given a spedd privilege in programming. In addition, the Sxth
principle dipulates that public service programming should be rdaed to naiond identity and
community. The seventh principle of public service broadcading is that which dipulates thet
the sarvice should keep away from dl veded interedts, egpecidly the date and commercid
interventions. In the same way, the eghth principle sates that public service broadcasting
guiddines must be designed to liberate rather than redtrict programme makers (Keane 1991).

This find principle involves according to Keane the freedom for broadcasters to have full
progranming and editorid indegpendence. As | see it, these two principles are dearly essentid
to public service broadcasting. Without kegping a clearly defined digance from veded interests
in sodety such as commerdd and government interventions, Radio Uganda’s role as a public
sarvice broadcagter is threstened. As findings of this sudy will show later in chepter five,
programme production & Radio Uganda & the moment is heavily dependent on sponsors who
not only influence content but aso the nature in which the programmes are produced.

This section is thus summed up by yet other illuminating guiddines towards the obligations,
duties and principles of public service broadcadting. In its campaign for the liberdisation of
broadcadting, the Media Inditute of Southern Africa (MISA) outlined the mgor tasks of public
savice broadcading to include the provison of comprehengve, varied and bdanced tdevison
and radio progranmes for the entire public induding ethnic, naiond, rdigious and the
minority groups. Stations mugt offer a multiplicty of views and ensure that the minorities have
far access to the public broadcast media This obligation requires public service broadcagters
to devote a percentage of broadcast time to the locd languages of the different groups. The
duties of public service broadcagting according to MISA indude the requirement to inform the
public about metters of public interest, provide baanced, objective news coverage and to offer
aright to reply to inaccurate statements (Barker 2000). The next section addresses the issue of
public service programming.
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2.1.6 Public service programming

As noted earlier in this section, the concept of public service broadcasting by definition and
function, dlows these inditutions to carry programmes which may not have mgority interest
but ae Hill essentid for an informed dtizenry. Such programmes tend to be neglected in
commercid sysems snce they do not dtract advertisers (McQuail 2000). The idea behind
public service broadcadting is to have programming that is strong on public issues, raiond,
and representetive of dtizenry, without influence from privale, commercid or political powers
(Habermas 1989:303).

Public service programming in mogt societies has roots in the broadcasting dructure of the
BBC huilt on the idedlogies of the Rethian modd. Since its inception in 1953, Radio Uganda
has had programming ideds smilar to those of the BBC, namdy to inform, entetan and
educate. Apat from having its gtaff trained by the BBC, the dation took its character from the
BBC during the colonid rule (Kiyaga 1997). Thee characteridics were dso pronounced in
broadcagting indtitutionsin post-independent African Sates (Katz and Weddl 1977).

Opoku-Mensah (1998) argues that public service programming in African dates, was driven by
two types of policy concerns which were a times contradictory. These concerns dso have
traces in the higory of programming & Radio Uganda. The firs concern is that of political and
nationd integration, amed a building nationd and culturd identities. This is dso coupled with
socid, economic, and educationd development. Emphasis in programming therefore should be
on locdly produced programmes in indigenous languages on issues of culture and related
agpects. The second concern is reflected in the pre-occupation with the use of radio as a tool
for naiond devdopment. Radio programmes therefore should be geared towards nationd
deveopment. Radio Uganda for example, has dnce independence, been deployed to fight the
three enemies of the country: poverty, ignorance and diseases. The dation introduced the
Directorate of Educatiiond Broadcasting in 1981 to caer for progranmes on hedth,
agriculturd and environmental issues as wedl as sarving minorities and disadvantaged  groups

(Kiyaga1977).
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Keane (1991) views public service programming as a broad commitment to provide and to
protect mixed and complimentary programme schedules. It indudes a commitment to certain
minorities and to covering, as fa as possble different genres of programme meaking. Hence,
public service broadcadting is driven by higher aspirations than solely to provide entertainment.
It can dso be argued from the Keane perspective that public service broadcading is the attempt
to make popular qudity programmes “It does judice to human experience; it deds with more
than dereotypes, it adds to the qudity of peoples lives, and, its programme genres reflect the
complexity of human bengs’ (Keanel99l: 17). Having explored the merits and demerits of
public sarvice broadcaging, the next section looks a another theoreticad pergpective of the
sudy, the public sphere.

2.2 The Public Sphere

The second theoreticd approach in this study is one et is premised on the nation that public
sarvice radio progranmes have a key role to play in the democratic public sphere. This
theoreticd angle assumes that public sarvice radio programmes ae potentidly crucid for
democracy and devdopment within a given sodety (Curran 2000). The public sphere in this
sudy is defined as a space where dl interest groups interact with one another to discuss issues
concerning sodety as a whole It is a public space for interaction among ditizens in the politicd
processes (Curran 2000). The public sphere “takes place when citizens, exercisng ther rights
of assembly and association, geather as public bodies to discuss issues of the day, especidly
those political concern as happened in certain parts of urban Europe from 17" century to the
first half of the 19" century” (Dahigren 1995:7).

If we refer back to the previoudy discussed notions, principles and vadues of public service
broadcading, it is goparent that most discourses tend to citicdly link public sarvice
broadcadgting in generd to the public sphere, seeing it as centrd to the credtion and sudtaining
of democracy and development. The media in generd, and in the context of the present study,
public sarvice radio in paticular, has a ggnificant role to play in the public sphere. The centrd
quedtion from dl these is whether public service broadcadting contributes to public life by
presenting a diversty of vaues and perspectives on issues that affect the broad generdity of
the public, and if 50, to what extent can we determine that it provides the public sphere?
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2.2.1 The Media and the Public Sphere

Commentators such as Dahigren, Curran and Shulz draw on “The Structural Transformation of
the Public sphere” written by Habermas as the sarting point for theorisng about the media and
its role in the public sphere, democracy and politicd life. For Habermas (1989), in 18" century
Europe, palitica views and decisons in the public sphere were open not to the play of power,
but to argument based upon evidence, and the concern was not private interest but the public
good. The public sphere was thus condiituted as the free gpace for rationd and universa
politics diginct from the economy and the date.

The free gpace mentioned above, refers to the link between the private lives of people and ther
political, economic and adminidraive inditutions. Habermas saw it as the “sohere of private
people coming together as a public in a free arend’ (Goldsmiths Media Group 2000:38). Thus,
the media has the role of mediaing between the two by giving people access to the means
through which they can debate and decide on the core issues of ther wdfare, in a framework
of democratic paticipation (Goldsmiths Media Group 2000). The key characteristics of the
Public Sphere according to Habermas (1979) included:

Protection from both power of state and church,

Sudanability by privateindividuas with dternative source of economic power,

Opennessto dl, in the same way access to the market was opento dll.

The ided public sohere therefore is seen as being, a free unbiased space within society
characterised by freedom from both the state and/or corporate contral. It is through the media
that people can get to paticipae fredy on an equd bads in discussons rdevant to the public
good (Curran 2000; McQuail 2000). Kuhn (1998) sees the public sphere as an “inditutiond
framework and st of practices which encourage wide and indusive debate about issues of
socid and politicd  importance’(1998:23-24). McQuail (2000) aso theorises tha the public
gphere is a rationd gpace which provides a more or less autonomous and open arena or forum
for public debate and where “access to the pace is free, and freedom of assembly, association
and expresson are guaranteed”. (2000:157).
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Scannd| (1990) has focussed on the view that mass media today are not based on face to face
conversdtiond contact but on a sysem of communication a a didance, whereby time and
digance is compressed without the need for physicd contact. Curran (1991) points out that by
generating a plurdity of underganding, the media should engble individuds to reinterpret ther
socid experience, and quedtion the assumptions and ideas of the dominant culture. Curran
further argues that “a public sphere that functions economicdly and politicaly requires the
inditutionad guarantees of a conditutiond Sate with a god to recregte the media as a public
gohere in a form that is rdatively autonomous from both the government and the market”
(1991.:102-103). However examples from Africa, where the broadcagting sector is continuoudy
controlled and dictated to by governments and recently by the market, indicate the divergence
of mogt public broadcagters from the idea of the public sphere. Secondly, the current trends of
commercidisation in the media, epecidly the broadcast media, have made the concept of
public service broadcaging as a public sohere problematic and dmog non-existent (Carver
1995).

The role of public sarvice broadcading as a public sphere is highly condrained by dae
control. There are many examples where public service broadcagters have acted as little more
than mouth- pieces of governments (Downing 1995; Curran and Seeton 1988). This is typicd
of mogt African dates (see aove section on control Structure). According to Opoku-Mensah
(1998), the media in post-independent African States were expected and pressurized to support
the rulers in wha in redity was the esablishment and perpetuation of a subservient medig,
which lack legitimaecy, editorid independence and professondism. These experiences reved
the variety of different pressures that have been gpplied. Public service broadcagters have been
censored by redrictive laws and regulations, undermined by being packed with government
supporters, squeezed by refusals to increese government funding, intimideted by public and
private criticiam, and crushed through sackings of daff and threst of privatisation (Curran
2000).

Habermas (1989) pointed out that the public sphere was destroyed by the very sources that hed

brought it into exigence He agues tha the devdopment of the cgpitdis economy in the
direction of monopoly capitdism, among other things, led to an uneven didribution of wedth,
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to rigng entry cog to the public sphere. These trends represent the current developments and
rie of direct control by private and dae interests of the flow of public information in the
interest, not of rationad discourse, but of manipulaion. As the sudy will demondrate laer in
chapter five, the former gppears to be the direction in which public service broadcagting in
Uganda is dedined. The impacts of the new devdopments of privatisation and liberdisation
ae dready beng fdt in the public sphere. Changes in the redm of news, progamming and
presentation as well as editorid policy debates are dowly taking anew shape.

Given the above discussion, it can be noted that there are three crucid features of the media as
a public spherer free access for dl to the public space, the freedom of expresson, and lack of
empadis on datus in debates (McQuail 2000). Curran (2000) notes that the notion of the media
as a public sohere with its role in the process of democrdic participation has remaned as a
grong evduaion of the media in modern day capitdis societies To fully gppreciate this view,
it is crudd to note that within liberd theory, the media is idedly reduced to the workings of
the free market, where competition is dlowed to proceed without protection of any kind.
Through the free maket the media is seen to fadlitate expresson, information and
participation in debates for the functioning of democracy (Curran 2000). Liberd theory ignores
other influences that do shgpe the media induding politicd pressures and private interests of
media share holders, the pressure exerted through news management as well as the ideologica
power of leading groups in society (Curran 2000).

2.2.2 TheRoleof Radioin the Public Sphere

As a crudd pat of socey, the media can play a pivota role as agents of information and
debate that fadilitate devdopment and functions of democracy; providing public arenas for
political participation and promoting accountability of ruling dites (Curran 2000). For these
roles to be fulfilled however, the media must be perceved as legitimate, independent, diverse
and professond. Public service broadcasting and other media can thus be percaved as an
essentid part of the new public sphere. The media do not only tranamit but aso shape the form
and, to a cetan extent the context of the message or content (Mano 1997). Therefore, radio
programming can only function as a public sohere in mediated messages and a representation

23



sense. This means that the ligeners interests and informational needs should be represented in
al aspectsof programming.

The dimendon of representation in the public spohere points to such basc quetions as what
should be sdected for portrayd and how it should be represented as these choices have a
bearing on the reception process, itsdf a soddly interactive phenomenon. Hence, in terms of
the public sphere, “there mugt be discursve interaction to permit and foster the processes of
socid interactionsm” (Dahlgren 1995:17). The issue becomes one of how to make the best use
of public service radio representation for democratic purposes. From here, the study proceeds
to isolate some of the key and specific roles potentialy earmarked for public service radio (and
other media) in the public sphere. These indude: the public watchdog, agency of representation
and the credtion of an informed ditizenry.

2.2.3 The Public Watchdog

Among the mgor roles of public sarvice radio in the public sphere is the watchdog function
which is cudd for the democratic wel-beng of sodety. On the one hand, the watchdog role
involves reveding abuses in the exercise of dae authority, dthough it is sometimes extended
to indude fadlitating a generd debate about the functioning of government (Curran 2000).
This is something which is essentid in dl forms of democratic theory. It has to do with the
principle that choices made by those in power are to be publicly scrutinized and contested. The
watchdog role according to Anssh (1991) is important manly because a democratic
government is expected to render account of its sewardship on aregular besis,

The mass media conditutes the inditutiona framework for carying out this
function of regular monitoring and scrutiny to ensure the performance matches
promise. In a democratic society actions of government are expected to be
regulaed by the force of public opinion, and the press or mass media in
generd is the most gopropriate medium for gauging and reflecting this public
opinion. In the asence of any such monitoring mechaniam, there is a danger
that government will become complacent, unrespondve and irrespongble.
(1991:7)

On the other hand, a broader definition of the watchdog role exists. Curran (2000) defines the

watchdog role in terms of the media as a source of redress againg the abuse of power of others
that is other than the state. However, the difference between these two definitions is important.
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Whilg the fird one redricts the watchdog function to government, the second broadens it
beyond the gate to busness, civil society and individuds Mog important of dl, is the fact that
the firg definition of the watchdog role encompasses arguments from a much older perspective
which would not trust public service broadcagting to a waichdog role owing to their supposed
proximity to government. But, as Curran argues in his resssessment of the traditional approach
of the public wachdog role public service broadcasters enjoy some “publicly” basd
independence that endble them to peform the watchdog role more meaningfully a times than
privately owned broadcagting concerns. Curran dso points out that srong internd systems of
checks and bdances and fear of public disgpprovd ae srong components in public service
broadcasting's performance of the watchdog role (Curran 2000). The other ngor role of public
service broadcadting in the public sphere isthat of representation.

2.2.4 Agency of Representation

The media as noted before, are viewed as agencies of information and debate that facilitates the
functioning of democracy. For example, the media brief the eectorate and assst voters to
meke an informed choice & dection time They adso provide a channd of communication
between governments and governed, which hdps society to daify its objectives, formulate
policy, coordinate activity and manege itsdf. Curran (2000) contends that representation
foders channds of communication that link organised groups and socid networks to the public
aena This gpproach assgs the internd functioning of these groups and amongs individuds
belonging to such groupings This is essentid because it encourages broader participation of
dtizens in socey. At the same time paticipaion in multiple aess hdps to crege a
democratic public gphere in which dtizens are involved in decison making.

Public sarvice radio is thus obliged to play the represantation role through staging a public
didogue infformed by a diverdty of vaues and perspectives in entetanment as wdl as in
public affars coverage (Curran 2000). It should dso fadlitate the role in which dtizens
reinterpret their socid  experiences, and question the generd direction in which society is
heading. The representation of diverse views exiding in society is necesstated by the need to
give people the opportunity to define ther “normative vison of the world and their place in it
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through access to dterndive perspectives of society” (Curran 1991:103). Public service radio
is especidly obliged to play thisrole owing to the public based privilegesthet it enjoys.

A more advanced form of public representation which radio is well suited to play according to
Curran (2000) is the redisaion of common objectives of society through agreement or
compromise between conflicting interests. This can be done in assodation with other media by
fadlitating democratic procedures for resolving conflicts and defining collectively agreed ams.
Curran further contends that to meet these obligations the media need to be diverse and open. It
mus be accessble to society and endble it to see its questions and puzzles aticulated, its
uncomfortable  contradictions explored, invisble experiences brought into the light, its
margindized groups dlowed a voice (Curran 2000). However, the advent of commercidisaion
may not endble this to hgppen, as the god of profit maximization is likdy to compromise these
vaues (Carver 1995; Curran 2000; McChesney 2000). Curran (2000) recommends that public
sarvice radio should be organised in a way that enables diverse socid groups and organisations
to express their views It should dso involve people in wider soced didogue from thar
various pogtions of interes.

To condude this section, my agumentt is tha the role of public radio as an agency of
representation is very essential because it encourages wide participation in society, potentialy
cregting, in public service radio, a dtizens channd which dlows the public to be heard and to
recave essentia information on ditizenship issues

2.2.5 Informed Citizenry

Opoku-Mensah (1998) and Murdock (1992) rote that there are three crucid dements for
people to exercise ther full rights as dtizens of a given sodety. Firdly, they must have access
to the broadest possble range of information, advice, and andyss that will endble them to
know what their ndividud rights are, thus engbling them to pursue those rights effectivdy and
to make informed decisons and contributions on meatters of socid, politicdl and economic
concern in ther lives (Opoku-Mensah 1998). Secondly, Murdock argues, they must have
access to, and be able to use communication fadilities in order to regiger criticiam and propose
dtenaive courses of action. Thirdly, they mugt be able to recognize themsdves and ther
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agpirdtions in the range of representations on offer within the centrd communication sectors
and be able to contribute to developing and extending these interpretations (Murdock 1992).

Congdering the potentid role of public sarvice radio discussed in the preceding sections, one
can argue that public service radio broadcagters are obliged to foster and maintain citizenship
rights to knowledge and informetion, for the democraic wdl-beng of socety. This would not
be appeding to privale commercid broadcasters, because such programming would not be
atractive to advertisers. Murdock (1992) identifies four basic spheres in which such ditizenship
rights should be undenwritten. The fird sphere concarns avil rights in the sense of rights that
ae exedsed in the gphere of dvil sodey: freedom of expresson; freedom of movement;
freedom of association; and freedom of conscious. Murdock contends that without these civil
rights, it is impossble to work towards a fully democretic society based on open debate and a
genuine competition for power.

The second issue is that dtizenship has to do with palitica rights to participate in the making
and exercie of the laws by which one consents to be governed. In liberd democracies these
ental both the right to choose between competing candidates for legidaive assemblies, and the
right to paticipate in the gpplication of laws in courts through the jury sysem. Public sarvice
radio must therefore devdop and mantan the exigence of politica rights so that al dtizens
know and meke use of them.

Other sts of ditizenship rights are socid and culturd rights based on the extended definition of
citizenship as a right to membership of a sodd and culturd formation. This implies the right to
paticipae in exiging patens of sodd and culturd life and the right to chdlenge thee
configuretions and devdop dternative identities and forms of expresson. Opoku-Menssh
(1998) dso argues tha public service radio’s role is important as it is obliged to provide
information on sodd and culturd rights through its programming. The other crucid role of
radio in the public sphereisthat of entertainment.
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2.2.6 Entertainment

Representation via public service radio cannot exclusvely be percaved in rdiondidic or
informationd terms, radio can ds be percaved as an entertainment and/ or enter-educate
medium. Curran (1991) views public sarvice radio entertanment, as one of the means by
which people engage in an intuitive and expressve levd in a public didogue about the
direction of sodety. A drama, mudcd, or a fictiond magazine progranme on radio is thus an
important dimenson in which public didogue tekes place and in this sense it is an integrd part
of the medids informationa role. The entertanment programmes on radio for example, ae
interlinked by the so-cdled serious ones such as news and current affars or educationd
programmes, to provide a relief to ligeners. In sum, public service radio is obliged to fulfil the
entertainment function for the amusement and rdief of its ligeners. The public sphere concept
in relaion to the present study will be discussed further in chapter 5.

2.3 Public service broadcagting in a State of Flux

In the remaining pat of this chapter, | will ded primaily with some of the reasons that have
put public service broadcagting in a date of flux. The 1980s sand 1990s have seen two mgor
changes in the world economy as wel as in the paliticd economy of the media technologica
advancement and trander as wel as privaisaion. Sgnificant shifts in media indudtries,
occurred when governments embarked on the exercise of re-regulaing thar ar waves
permitting private satelite trangmisson via both encryption and free-to-ar, in addition to
public service and private channds (Blumler 1992).

Thus, public service broadcagters have to come to terms with a host of essentidly nove

conditions according to Blumler, there ares

The termination of the monopoly sway of public sarvice broadcading bodies,
an invason of transdiond forces a corporate, production and digtribution
levds a <hift from gpectrum scacity to multichannd  abundance; the
unlesshing of unprecedented competition for revenue and viewing shares
uncertainties about how the programming peaiterns on offer will be affected;
asociated uncertainties about likely shifts of audience preferences and teds in

response. (1992:1)
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In most societies where the above changes have taken place, public service broadcagting has
been thregtened with the sharp rise of commercid inditutions resulting into a Hiff competition
for audiences who incressngly seek to be diveted (through entetainment) rather than
represented. In response, public service broadcagters have consequently opted for more
entertainment programmes. This has weekened the informational didogue and link that used to
exig between the media and the public (Opoku-Mensah 1998). In relaion to this Keane
(1991) and Murdock (1992) point out that the dominant forms of commercid broadcasting
daions do less to enhance the public sphere. This is because ther operaiond god is thet of
profit maximisaion. In any case, dations driven by commerdd condderdions are genedly
unlikely to be interested in broadcading to remote communities with little spending power. In
Uganda, for ingance, five out of ten radio commercid dations broadcagt only in English and
within a radius of about 150 kilometres of Kampda the cgpitd. The Sate owned Radio
Uganda by contrad, broadcasts everyday in twenty 23 vernacular languages in addition to
Arabic, English and Swahili.

It is dear that the decline of public service broadcadting is a threat to public service functions
of broadcadting as a public sphere, againgt which it may seem tha, the only remedy is the re-
introduction of drong deate-regulated controls on private operators. However, such control
would definitdly be didiked by governments which have dismantled public service
broadcadgting. Boyd-Barret (1995) contends that it is difficult to see how a sysem dominated by
private ownership can guarantee the divergty of information and argument required for the
proper functioning of democracy and devel opment.

Boyd-Barret (1995) observe that, because market models of broadcagting are partly legitimated
through a critique of the ditis and patronisng agpects of public service ethic, an emancipatory
rather than an oppressve conception of the public service ethic is needed to counter the
aguments for a maket-led broadcasting system. Murdock (1994) dso agues tha the
liberdisation of broadcasiing in Europe led to a sharp rise in foreign content. This is due both
to the economics of loca production and the fact that new didribution sysems outdrip the
supply of locd progranmes This is the same gStudion petaning in mog Africen nations
where broadcagting liberdisation has set foot.
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In Uganda, for example, the rgpid proliferation of commercid teevison, paved the way for a
shap rie in the amount of foreign programmes imported into the sysem paticulaly on
Uganda Television, 9nce the cog of the later outstripped the production of locdly originated
programmes by a very condderable margin. Smilaly, playing foragn musc on Radio Uganda
has become a common phenomenon. The dyle of presentation has dso had a consderable
change in favour of more entertainment programmes.

Ancther condraint to the public service broadcagting mode as a public sphere is the tendency
towads internaiondisation of the media Garnham (1980), while andysng the dructures of
tdevigng in Britan, highlignts the paradox tha while media ownership, control and
(entertainment) content  become increesingly internationdised, it cannot be sad that the
media's function is geared towards developing an internationd public(s) nor even a European
public in the way tha the BBC once cregted a nationd public for the United Kingdom. The
media public affars agendas today are not dominated by a sysemdic organised cdendar of
rituds and events amilar to that of the BBC in its fird three decades of broadcasting. This
demongtrates the paradox facing public service broadcagters today whose quest for survivd is
being compromised by commercid condderations, and not condderatiions for public service
principles and vaues

The impacts of commercidised broadcading, however, will entirdy depend on the terms on
which competition is dlowed to proceed. Britan was the firs European country to introduce a
commercid tdevison savice in compeition with the public broadcading sysem when the
Independent Television Network was launched in 1954. However, the private sector was
caefully regulated to ensure a ressondble soread of owneship and to limit foreign
progranming to 14% of the totd output. Without these safe guards, moves to liberdise
broadcadting serve to open up nationd markets to the mgor internationd corporations
(Murdock 1994).

In sum, | argue in support of Murdock’s (1994) view that the liberdisation and privatisation

trends represent an unholy dliance between western governments desperate for growth and in
competition with one another for thet growth. This is coupled with multinetiond corporaions
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in search of new world markets in dectronic technology and information goods and services
The reault of this trend, Murdock (1992) argues, will be to shift the bdance in the culturd
sector between the market and public sarvice decisvey in favour of the market and to shift the
dominant definition of public information from that of a public good to that of a privady
gppropriate commodity and the will to define audiences as consumers rether than citizens.

Thus, the overdl consegquence of liberdistion paticularly in devdoping nations, will be a gap
between the number of voices in sodiety and the number heard in the media This is because
the public media in the competition for audiences is likdy to lose its vdues and norms and
become more concentrated and homogenized.

24 Conclusion

This chepter has primarily discussed public service broadcasting theoretical perspective, in the
process mapping out the ided-type obligations that are expected of radio offered as a public
savice. The notion of the public sohere gpproach as reveded in the second pat of the
discusson, amplifies the importance of the various obligations facing public sarvice radio and
demongtrates how they are important for the democratic and developmenta processes in
society. This chepter has dso  highlighted theoreticd concerns on the impact  of
commercidisation on public sarvice radio progranming. The next chepter presents a
background to Radio Uganda.

END NOTES

Y Toinform the public on political, economic, social and cultural developments within the society; provide
platform for debate and discussions of policy, choices and aternatives; play awatchdog for society over powerful
institutions; entertain the public through appealing to emotions, fantasies and others and to represent adiversity of
socia groups by creating and sustaining identities and assist in mobilisation efforts, education not withstanding,
are much more strengthened through public service broadcasting.

2InBritain, thispoint isillustrated by the BBC' s practice of asking for security clearance for new staff members,
performers and contributors which became known in 1980. The vetting was carried out secretly and had nothing

to do with access to knowledge. Asin the Ugandan case, the broadcasters are hired through a civil service system,
regards of their professional and technical qualifications (also see Kiyaga 1997).

31



CHAPTER THREE
HISTORY OF RADIO UGANDA AND CONTEXT

3.0 Introduction

This chapter outlines the edtablishment and devedlopment of Radio Uganda prior to the
liberdistion of media sarvices in 1993. It sets a basis for underdanding the factors that led to
this research and theredfter the findings of the research. In line with the public service
broadcading and the public sphere goproaches, this historicd account is vitd to the
underganding of Radio Uganda’s sodd responghiliies before commercidisaion. The issues
of programming, roles, funding, and control are discussed.

3.1 A Brief Higtory - The Uganda Broadcasting Service (1953 — 1963)

The establishment of radio broadcagting in Uganda was as a result of recommendations by the
Plymouth Report in 1937. This report, according to Kayanja (1994), contained views of the
committee st up by the colonid govenment concening the edablishment of radio
broadcasting in Uganda Two years lae, the Twinning Report paved way for radio
broadcadting in Uganda (Miller cited in Kayanja 1994). Hence, Uganda Broadcasting Service
(UBS) was introduced under the Colonid Ordinance Act and placed under full government
control (Baikuddembe 1992).

3.1.1 Control, Ownership and Financing

In his dudy, Baikuddembe (1992) edtablished that the channds of broadcagting in Uganda,
both in colonid and pogt-colonid times were to a great extent conceived on the grounds of
saving the ruling power. As an illugrdtion, Radio Uganda and Uganda Television ae il
owned and run by the government and since independence have been operated through officid
directives, laws, decrees and declarations of various politica leaders.

This mode of operation has its foundation in the 1958 Committee of Inquiry into government

information sarvices. The committee, Badikuddembe (1992) contends, had recommended that
the Uganda Broadcasting Service should be the immediate responghility of a miniser whose
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portfolio would enable him to teke an overdl view of the country’s broadcesiing &ffars,
problems and government policy as a whole. This trend continued even after Independence in
1962. This is when the Uganda Broadcasting Service became Radio Uganda and was placed
under then Minigry of Information and Tourism, with full government control and funding
(Wamaa 1992).

3.1.2 Aims of Uganda Broadcasting Service.
Wheress the ams of Uganda Broadcasting Service & the time of its inception were associated
with dtizenry, to a greater extent they were meant to bendfit the government of the day. These
ams according to Balikuddembe (1992) included:
to link dtizens dosdy with the colonia adminidration,
to foder confidence among the people and secure their cooperation in the measure
taken for the country’s economic and social advancement,
to kill rumours and comba subversve propaganda amed a frudraing government
measures and,
to publicise Uganda abroad.

Bdikuddembe (1992) further notes that the above ams were drawvn to combat the generd
grikes and anti-colonid propaganda that prevaled in the country a that time following a
survey done by a number of people induding a BBC engineer, Graham Phillips. There was thus
a centrdised broadcast infragtructure to meke radio specificdly serve the intentions of the
colond adminigration and to foster development as Twinning, a British Didtrict officer put it,

We envisaged the devdopment of colonid broadcasing and its jurisdictions
not only as an indrument of entertainment for Europeans and others of amilar
education but dso as an indrument of advanced adminigration and
deveopment. (cited in Wamada 1992: 8)

Whilg the above satement seems rather obscure, the roles of Uganda Broadcasting Service in
relaion to the concepts of public service broadcasting and the public sphere discussed in the
preceding chepter were to a catan extent beginning to transpire through the mentioned
functions provide entertainment, advance colonid adminidration and enhance developmentt.
Despite the fact that radio was origindly seen as a tool for sarving the colonid interedts its
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role in eduction and devdopment was brought forward in the dation's subsequent
programming.

3.1.3 Programming at Uganda Broadcasting Service and later, Radio Uganda

Wamda (1992) notes that regular broadcast at UBS begun with a par of 250-wat medium
wave tranamitters providing 0.4-kilo waits to recave and transmit broadcasts to a radius of 15
kilometres around Kampaa, the capitd city. To underdand Twinning's satement regarding the
role of radio broadceding in the colonid scheme of things, it is necessary to consder the
implictions of the tem ‘devdopment’ in reaion to programming a UBS. According to
Wamda (1992), subsequent programmes were geared towards enlightenment and education of
the populace on issues such as agriculture, public hedth and politicd mobilisation.
Agriculturd programmes in paticular, were meant to mobilise the populace to grow cash crops
such as coffee, tea and cotton for the country as well as to provide rawv materids for Western
indugtries (Wamada 1992).

In a related pergpective, Bdikuddembe (1992) notes that Radio Uganda’s mandate a its
inception was geared towards the promotion of the country’s economic, politicd and socid
developments through public service broadcagting. Thus, public service broadcasting & UBS,
according to Caver (1995), has roots in colonid broadcasing sysem moddled upon the
British Broadcasting Corporation and its core conception of  broadcadting discussed in
chapter two. The programmes were in a multiplicity of languages snce there was no lingua
franca for dl dtizens Laer in 1954, the two-hour day broadcast of UBS chose to use English
and Luganda as mgor broadcaging languages. These rdayed internaiond news from the BBC
(Wamada 1992).

On T November 1956, the UBS stopped rdaying news from the BBC and arted editing and
compiling its own nationd and intenationd news In the same year, radio programmes
increased from two to seven hours a day and more loca languages such as Runyoro, Rutoro
and Lugbara were introduced. English continued to serve the colonidigs and Ugandan dites.
By the end of 1960s, most of the community could receive radio programmes and by 1965 the
dation had two channds namdy, Blue and Red. These broadcast in 16 languages for 98 hours

34



a wek. The programmes included news (both locd and foreign) and developmentd
programmes in the areas of agriculture, hedth and locd drama (Wamaa 1992).

Following Ugandd s independence in 1962, the Uganda Broadcasting Service became Radio
Uganda and fdl under full government control. Airtime was increesed and more vernacular
languages were employed. Supported by short wave trangmitters and more hours of
trangmisson per channd, Radio Uganda was able to accommodate 22 of the local languages. It
was ds0 in 1962 tha the commercid divison was st up to cater for persond announcements
such as death announcements, lost property and other persond issues (Wamda 1992). It was
conddered essentid for people to communicate with each other on persond maiters, thus, the
introduction of the commercid section was more in the public interest than purdy commercid
motives Wamda (1992) notes that the meegre revenue accruing from commerdds was
submitted to the government tressury to supplement the generd financid dlocetion to these
inditutions

In 1969, government boosted radio capacity with four high-powered tranamitters in Mawagga
for the Mid-land section, Bobi for the Northern, Cheriba for the Western and Butebo for
Eadern region. In this way, by 1971, each of the four man regions in the country was adle to
tranamit to its people in ther vernaculars for a least 8 hours a day. Mgor broadcasts included
news in most of the languages mentioned above devdopmenta programmes like agriculture,
hedth and the environment; rdigious programmes such as prayers sarmons and songs of
prase locd drama, school broadcasts as wel as foreign musc (Bdikuddembe 1992). By
1975, the whole of Uganda and about 80 kilometres into the Congo had been covered. Radio
Uganda however, remained fully controlled, owned and funded by government.

In more generd terms, there were programmes on Radio Uganda to supplement school
education or to take core responghility for ingruction with the classsoom teechers assistance.
There were dso out-of-school programmes to reach adults with basic literacy and numerous
ills as wdl as more advanced digance education programmes a a higher school and
universty levd (Kiyaga 1997). In addition, there were programmes to teach hedth, agriculture
and nutrition issues as wdl as programmes to afect family planning decisons (as population
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control measures) to the ever-increeang populaion. The populace were provided with informdl
education, adult training and more information diffuson programmes (Wamda 1992).

This continued to be the date of radio broadcadting prior to the liberdisation of arwaves in
1993. Categories of radio programmes and percentages of artime on Radio Uganda as of

March 1993 (shortly before liberdisation) are shown in the table below:

Table 1. Categoriesof programmesand airtime allocation (Radio Uganda 1993)

TY PE OF PROGRAMME PERCENTAGES OF WEEKLY AIRTIME
Educationd (agriculture, hedth,

environment, and others) 21%

News and Current Affairs 33.2%

Entertainment 17.1%

Commercids and advertisements 25%

Others 3.6%

Tota 100%

Source: (Kayanja1994: 29).

Educationd programmes are defined in the present sudy as those programmes geared towards
cregtion of awareness amongd the populace on matters of public concern, with the overdl am
of improving ther lives (Juuko 1998). Such programmes tend to focus on issues such as
agriculture, hedth, and the environment, among others. News and Current Affairs progranmes
are informative programmes on current issues in the country and the world a lage They
indude news bulleins in dl the locd languages tdk shows and highlights Entertainment
programmes include al sorts of amusements such as drama, locd and foregn musc, sports,
fok songs and others Commercid programmes are dsp defined in this sudy as those
programmes produced and ared to acquire revenue. McQuall (1994) observes tha content in
such programmes is geared towards the direction of business consumerism. In the present
sudy commecd programmes indude commercd gots, pesond  announcements  and
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infomerdds. Progranmes in the ‘othes caegory incdude daion promotions, continuity
announcements and musicd interludes (see table 4 in chapter 5).

It should be noted that this categoristion is based on the dation's different programme
sections and the themes they represent. However the categorisation is dso problematic. For
indance, a drama programme can ably be located in the Educationd category. For the purpose
of clarity of andyds, this study has adopted the above categories (see table 4 in chapterb).

Thus, the above table and the historicd account of Radio Uganda’s programming prior to
liberdisgtion, represents important aspects of public service broadcagting and its link to the
public sphere, democracy and development. The deveopmenta god reflected in its public
sarvice broadcaging vaues, principles and norms is seen to focus on the public interest as
illusdrated by the categories of programmes indicated above. The figures indicate that a least
75% of progranmes were devoted to the needs of the dtizens in the aress of agriculture,
hedth, news and current affars, entetanment and other categories as determined by
government. Meanwhile, commercids were dlocated only 25%.

3.2. Liberalisation of Airwavesin Uganda (1993)

Liberdisation of media sarvices in Uganda was pat of the wider Structurd Adjustments
Programmes (SAPS) of the World Bank (WB) and the Internationd Monetary Fund (IMF) that
begun in 1987 (Kiyaga 1997). The whole purpose of liberdisation was to introduce
competition into markets that were previoudy only served by the public sector. This trend
according to (Murdock 1994) has happened in various degrees to the broadcasting sector in
Europe, America and Africa.  In its publication, the World Bank (1992) puts Africas poor
economic performance as a rexult of poor policies, macro-economic and sectord, emanding
from a devdopment paradigm that gave the dae a prominent role in production and in
regulating economic activity. Protectionig trade policies and government monopolies reduced
the competition o vitd for increesing productivity. As a result, the sate had to pull back from
direct intervention and improve its capacity to provide basc sarvices and a dable policy
environment. Kiyaga (1997) aso notes, in support of the above view that:

The government’s adoption of SAPS was due to lack of practicd dternatives
for addressng the deep economic crigs the country was facing, to eventud
conviction by the government’s top officids of the necessity of adopting many
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dements of the neo-liberd agenda, to absence of a strong, coherent anti-neo-
liberd lobby within the government dructures and the broad Ugandan

community, to some ‘nudging’ from the World Bank itsdf”. (1997: 6)

Liberdistion therefore has led to a formaion of many media inditutions in Uganda today
paticularly in the dectronic media According to Steedman & Associaes (2000), there are
ove 15 radio and 6 teevigon privatle commercid dations. Mog of these media organizations
ae indigenous with neither previous experience nor exposure to broadcasting operations.
When the Minidry of Informetion licensed them, there was no dear vison of wha was
expected of them. The optimum god for many of thee daions is to meke profit without
condderation for the mord obligations towards society (Bagumaet d., in Muthoni 2000).

Thus, the role of public sarvice broadcagting in Uganda is in trangtion paticularly over the last
eght years of liberdisation, deregulation and privatisstion processes in the country. As a
number of private commercid daions multiply, competition for audiences is sharpening. In a
bid to cope with this competition, public broadcagters in Uganda are forced to introduce more
commercid programmes, change progranming and scheduling in favour of advetiser friendly
broadcasts. For example Radio Uganda as we have dready observed in the preceding
chapters, had to introduced four FM commercid daions namdy: Star FM 98, Green Channel,

Gulu FM 100, and Kabale Station (Baguma et d., in Muthoni 2000). Smilarly, Uganda
television had to ghift tranamisson of developmenta programmes such as This Farming World
(an agriculturd programme) from prime time to ealy hours of the day where the progranme
has no viewer-ship, to provide space for commercid or sponsored programmes. Being an
employee of Uganda Television and producer of the above-mentioned programme, | was
advised to look for sponsorsin order to have the programme re-scheduled for primetime.

The above scenario is an indication that nationd public service broadcasters  (Radio Uganda
and Uganda TV) ae dowly losng ther public service mendate thraugh pressures to
commercidise 0 as to compete with the new independent private broadcasters. However,
despite the fact that the number of independent privete Sations has increased, the diversty of
locdly produced programmes has not increesed in the same way (Baguma & d in Muthoni
2000).
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3.3 Radio Ugandatoday

Radio Uganda hes infragructure and trangmisson equipment that can ably cover the whole
country (Kayanja 1995). There are short wave tranamitters including one with 20 kilowatts
cgpable of sending Sgnds to dmod the entire country and even beyond. In addition, there are
medium wave trangmitters in Butebo in the Eagern Region; Mawagga in the Centrd Ead,
Bobbi in the Northern Region; and Kibira in the Centrd Region. Four other trangmitters are
located in the Southwest, Centra and Northern parts of Uganda. The upcountry transmitters are
dgtuated in dl aess of the country to enable the decentrdisation of radio broadcadting to

regiond or lower leves

Curently Radio Uganda trangmits in 26 languages induding Hindudani, Kidwehili and
English. There ae dght different sections for programme production namdy: Politics and
Economic Affars News and Current Affars Fam and Environment, Hedth, Redigion and
Culture, Gender, Sports and, Presentation, Library and Transcription. Each of these sections is
mandated to perform certain functions with dearly defined themes and gods tha should come
out in the programmes. Other key sections & the dation indude Research and Public
Rdaions, and the Commercid section. The dation broadcasts every day for 24 hours on four
channds Red, Blue, Butebo and Green Channels. The later is one of the commercid sations
egtablished soon after liberdisation.

Thus, the dation's decentrdised mode of broadcasting outlined above, is one way to ensure
universdity and diversty in its programming.  This dso  priontisss  Radio  Uganda’s
responghbility as the only broadcagter with nationwide reach, respongble for communicating
matters of nationd interests to audiences of many languages in the remotedt, rurd parts of the
country. Meanwhile, the public service mandate of Uganda's public broadcagters, is being
more dearly aticulated, paticulaly in the context of the new Government White peper's
vison:

The objectives of the policy are to ensure the provison of information
for development to be as comprehensve as possble and so designed thet
it reeches its targeted recipients in the forms best adapted to ther needs
and the cdrcumstances of reception. To secure these objectives, it is
necessaay to co-ordingte the avalable resources and channds for
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communication notably Radio Uganda ad Uganda Television.
(Government of Uganda White Paper: Second Draft, January 1999:79)

However, this does not match with the government’s funding commitment to the dations In a
bid to acquire revenue for the sustenance of public broadcasts, Radio Uganda is dready in
head-on competition with the new commercid daions The current nature of programming a
Radio Uganda therefore, as findings of the sudy show in chepter 5, highlights tremendous
changes towards a commercid logic. How successful Radio Uganda will be in implementing
the White Paper’ s plan remains to be seen.

The above discusson has provided a brief higorical perspective of Radio Uganda from the
time of its inception in 1953, to the time when Uganda liberdised her arwaves in 1993. The
chepter has dso given a background to the present day Radio Uganda, highlighing some of
the current changes in programming that prompted this research. The next chapter presents the
methods of data collection and andlyses, employed by the Sudy.
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CHAPTER FOUR
METHODS OF DATA COLLECTION AND ANALYSES

4.0 Introduction

This chapter presents the methodology used to carry out thisstudy. Iniit | discuss: the research
design, the physicd location of the study, the population of study, sampling methods, research
procedures as wdl as data andys's and processng. Findly, the chapter highlights some of the
limitations to the study and how | endeavoured to overcome them. The above methodol ogica
goproaches will be discussed in line with the questions raised in this Sudy aswel astheir
relevance to the ams of the sudy.

4.1 Resear ch Design

Though largdy quditaive, this dudy employed a combinaion of quditaive and quantitative
methods of data collection and anadyss. Hence, the techniques employed in the collection of
data induded: in-depth interviews and document andyss | dso reviewed the literature on the
merits and demenits of public sarvice broadcading. An open-ended interview guide was
desgned to generate data from decison makers and producers on the prevaling changes a
Radio Uganda. How decisons on programme production, scheduling and advertissments are
made a Radio Uganda, condituted aguiding themein the interviews.

The quditative research tradition was chosen because it dlows the use of versdtile techniques
to undersand socid phenomena It dlows for a more focused andyds of experiences and
perceptions (Lincoln and Guba 1995; Cantrdl 1993). Lincoln and Guba observe further that
quditative methods are important because of ther rdiance on the human being as the key
ingrument of research:

Quditative methods are extensons of normd humen attivities looking,
ligening, spesking, reading and the like We bdieve the human will tend

therefore, toward interviewing, obsaving and mining  avalade
documents and records. (1995:199)
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Bryman (1988), notes that interviews in particular, are important in generating rounded account
of a paticula group or organisttion snce they require minimum guidance from the researcher
and dlows “condderable lditude for interviewees to express themsdves fredy” (1988:46). The
fledbility of  in-depth interviewing in this sudy was important to get a wider understanding and
description of the problem from the respondents persond perspectives as well easy interpretation
of the respondent’ s responses, and data andyss.

| dso dudied and andysed Radio Uganda's programmes schedules used before and after
liberdistion to edablish the extent to which commeddisation has influenced programming.
McQuail (2000) notes that for many purposes of andyss of mass communication (for instance,
assessing change or criticisng performance) we need to be able to characterise the content of
paticular media and channds Content andlyds, according to Robinson and Reed (1998), is the
reviewing of data to dicit recurrent themes This method was, however usad in a prdiminary way
echewing the complexity involved in its conduct. This is the bads of sthedule andyss
Scheduling according to Ellis (2000), defines the basc programme choices which define a
broadcast service (2000). Therefore, andyss of programme schedules provided a concrete basis
of andysng and discussng pat of the indde character of public service radio programmes. In
the fird place, | categorised programmes in ther different genres Whilgt the second stage was
the andyds of progranme schedules usng public sarvice principles and vaues as basc
informetive guiddines

4.1.1 The physical location of the study

The sudy was conducted in Kampda a the heedquarters of Radio Uganda. Since the objectives
of the sudy were primarily to esablish the influences of commerddisation on programming, it
was deemed important to conduct the sudy at the dation’s headquarters. These premises hog a
vaigty of the dation's activities and accommodate the mgority of the saff amongst whom were
the primary informants namdy. decison mekes managers heads of sections and  senior
producers. The secondary informants included: junior producers and others. Radio Uganda dso
houses the production studios for dmog dl the programmes. These premises therefore provided
an gopropricte sudy area to edtablish the exiding changes in programming a Uganda's public
srviceradio.
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4.1.2 Population of Study
The study population comprised of a diversty of respondents, but targeted a specific category of
respondents, decision makers and other vitd playersinRadio Uganda::

The Acting Director of Information

The Commissioner for Radio Uganda

The Controller of Programmes

The Chief Commerdid Manager

The Chief News Editor

Heads of Sections

Programme pr oducers.

These interviewees were importat in assessing the extet to which commercidisation hes
influenced the current changes in programming. Interviews with producers were important &s |
wished to gauge how they underdand their responghilities, roles and expectations in the new
order. The criteria for sdecting the above interviewees was largdy flexible and open ended but
dill, redricted to the fact that these have a dgnificant input in Radio Uganda’s programming,
egpecidly in the areas of production, presentation, advertisng and marketing, purchese, and
control of the programming decisons. The above areas emerged as key aspects throughout the
course of study.

4.1.3 Programme Schedules

Progranmes schedules were the mgor documents reviewed. Due to the ovewhdming
amounts of progranme sthedules that were avalable for andyss a sysemaic sampling
technique was adopted. The universe was dl programme schedules used in 1991, 1996 and
2000. These represent two years before liberdisation (which occurred in 1993), two years after
its introduction, and three years later (see table below in the sample size section). From each of
these years, | sdected programme schedules for a two-month period based on the dation’s
annud patern of quarter progamming. Quarter programming a Radio Uganda 1s a minmum
13-week schedule that programmes are planned. | therefore examined and andysed Jenuary
and March schedules, from the first quarter of each of the three years.



This draified random sampling method alows for the gppropriate representation of schedules
for the different programme genres (Deacon, et d., 1999), thus fadilitating the assessment of
the frequency and recurrence of programmes in the genres educationd, informationd and
entertainment (sponsored and nonrsponsored), and how much time is dlocated to them. This
goproach is useful to identify trends in programming over the years (Descon, et d., 1999). The
choice for these categories was based on the Rethian tradition of public service broadcasting
misson: to inform, educate and entertain.

4.1.4 Sample Selection
Given the quditative nature of this sudy, purposve sampling was used to sdect the Sudy
respondents. Thistype of sampling was applied due to the following reasons:

a) The sudy amed a spedific and in-depth information from officids directly involved in
decisons and actions regarding programming and programme production a Radio
Uganda.

b) The dudy dso targeted a specific category of programme schedules, tha is, a certain
proportion of schedules of programmes produced before and after liberdisation of the
arwaves.

By conducting research with such respondents and schedule proportion, the researcher
expected to get degper understanding of the subject of the sudy and awider perspective into
the problem.

4.15 Sample Size

A totd of 18 respondents were sdected to be interviewed for this study. Also, a three-year
sample of programnme schedules was sdected for andyss Categoristtion of the sample sze
for both respondents and programme schedules is shown in the tables 2 and 3 below.



Table 2 Categories of respondents

Category of respondents Number
1) Decison mekers (policy and programming, controller of 4
programmes)

2) Programme managers 3

3) Heads of programmes 4

4) Programme producers 6

5) Retired programmers 1

Totd 18
Table 3 Programme schedules for the selected years

Year Month Number of schedules
1901 January and March 62

1996 January and March 62

2000 January and March 62

Totd (3years 6 months 186

4.2 Research Procedure

| discussed the content of the research indruments with my supervisor, who advised me on
how the indruments could capture information from the respondents. He then provided me
with a letter of introduction to the rdevant authorities & Radio Uganda natifying them about
my research agenda and objectives This indrument (the letter) was very useful in obtaining

permission to undertake the research in the Sudy area.

Before conducting interviews | had to generate data from library documents and programme
schedules. Therefore | approached the Presentation Section where the Presentation Officer was
very co-opaaive and avaled me with dl the required information and the programme
schedules for the period of andyss These shed light on the reseerch issues and interview

guides. Basad on the resulting andysis, | then proceeded with the interviews.
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| made gppointments with the various respondents at the hours and venues of their own choice
and convenience. Mogt interviews were caried out in their offices. Others were interviewed
outsde of offices to avoid disturbances from felow workers, friends and even vigtors while in
office. | worked dosdy with the Commissoner of Radio Uganda, the Controller of
Programmes, the Presentation Officer and a Senior Programme Producer, to make
gopointments with the various respondents in their respective sections, & the hours and venues
of their own choice and convenience. This made the respondents to fully co-operate during the
in-depth interviews.

The duraion of the interviews ranged from 45 minutes to 1 hour depending on how
informative and patient the respondents were. The probing technique was employed where the
repondents had not clearly or adequatdly answered the questions. At the onset of each
interview, | explaned to the respondents the purpose of the dudy, thus their consent was
obtaned in dl cases. Due to the fact tha the dudy targeted detaled quditative data, |
persondly conducted dl the interviews. A tape recorder was used in order to capture the detals
of the interviews.

All indl, it took me four weeks to collect the required data for this research.

4.3 Data Analyssand Processng

Quditative and quantitative techniques were employed in andysng the data. The process
begun with the transcription of dl the interviews tgped. The informatiion was then typed and
manudly andysed usng themes and code categories in the interview guides and the conceptud
framework.

During the andyds a lig of beiefs, opinions, idess, obsarvations, dtaements and attitudes
expressed for each topic (theme) of the interview was made. The datements were coded in the
left margins of the interview reports, and comments were coded in the right Sde margin. The
datements were further caegorised into new themes, depending on the resulting and
subsequent andlyss. Answers from the different repondents were then compared to establish

46



the most occurring responses and these were used in the andlyss and interpretation of the data
The data was summarised in a narraive form and the most sgnificant quotations are usad to
illustrate the mgor findings of the sudy presented in Chepter five Rdevant and reviewed
literature is ds0 used to discuss the findings of the sudy. The above is in line with Jensen and
Jankowski’s view that “drawing of conclusons centraly involves the researcher as an agent of
andyssand interpretation”. (1991.64).

Usng a quantitative gpproach, programme schedule andyss involved three mgor dages.
Frdly, the classfication of programme genres into 5 categories coded as A: News and Current
Affars B: Educationd and Development, C. Entetainment, D: Commerca programmes and
E: Othes (see table 4 for in chapter 5). Secondly, counting of programmes that were ared
under the various categories during the sudy period. This was done with an assumption that dl
caegories of progranmes might have been equdly efected by sudden changes to the
programme schedule. Thirdly, the exerdse d<o involved cdculating the time dlocated to the
differet programme caegories usng moming prime-time broadcasts, morning broadcasts,
afternoon broadcagts, evening prime-time broadcasts and late night broadcadts variaions.

4.4 Limitationsto the sudy
A few methodologicd, practical and theoretical limitations were encountered during the course
of study.

Some respondents, especidly producers, a the outset, did not fed free to ar out their views
because of the secrecy ocath associated with civil servants in Uganda. These, before being
deployed into savice, take an oath never to reved aty ingde information regarding any
government inditution under which they sarve However, | repestedly explaned to these
regpondents the purpose of the study and that it was purely for academic purposes. | requested
the respondents to detach themsdves from ther officid cgpacity as civil servants but be
objective in andysng the current changes a Radio Uganda. As a result, | managed to obtain
their full co-operation. This helped agreat ded in shaping the trend of the interviews.
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In spite of the limitations cited above, the study was successfully conducted. The next section
presents and discusses the findings of the studying, in accordance to the research issues and
assumptions mentioned in the first chepter.



CHAPTER FIVE
FINDINGS, INTERPRETATIONS AND DISCUSS ON

5.1 Introduction
This dudy st out to delermine the extent to which commerddisaion haes influenced Radio
Uganda’s programming in the era of liberdistion and commercidision of media sarvices in
Uganda The dudy is basad on the hypothess that Radio Uganda amidst competition with
private commercid dations for audiences and revenue, is moving away from its public sarvice
mandate to programming that is commercidly oriented. In this chepter | present and discuss
the findings of the sudy. The interpretation and discusson are dictated by the objectives of the
dudy as daed in chepter one, and informed by the theoreticd condderations and literature
review in chepter two. The chapter combines findings from in-depth interviews, programme
schedules andyss, and documentary (secondary) data The findings are presented, illudrated
and corroborated with quotations aidng from indepth interviews with the folowing
interviewees:

the Director of Information and Secretary to the Broadcagting Council: Okullu-Mura

the Commissoner of Radio Uganda: Jack Turyamujuuka

the Controller of Programmes. Charles Byekwaso

the Presentation Officer: John Alinaitwe

the Chief Commerdd Maneger: Paul Olungi

the Chief News Editor: Magemeso Namungdu

Heads of Sections Sylvia Nekabugu, Richard Baguma, Joyce Gunura, May Irene

Kaboole,

Producers and others

For the purpose of clarity of andyds, data is presented and discussed concurrently, under the
various sctions Due to the quditative methodology employed in this dudy, the findings are
presented in a narrative rather than the staigtical form, based on seven mgor themes namdly:
i.  Indicatorsof changein programming towards commercidisation.
li.  Percgptionsof public service broadcasting,
iil.  Radio Uganda’s mandate,
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iv. Issuesof funding,

v.  Programming policy

vi.  Programme production and scheduling
vii.  Commercidisation

5.2 Indicators of changein Radio Uganda’'s programming towar ds commer cialisation

In this section | present a summary of findings in respect to the changes in Radio Uganda’s
programming towards commercidisation. These changes are further discussed through out the
whole presentation under the various sections and laer in respect to public service
broadcagting principles in the last section of this chepter, titted generd discusson. My
investigetions have edablished numerous changes a the public radio during the era of
liberdistion. Mogt dgnificant and goparent changes indude the introduction of commercid
channels, the replacement of

non-sponsored  programmes  with sponsored  programmes, an increase in commercia  airtime,
commerddisad content programming, a change in programme formats and scheduling, and the
plans to make the inditution autonomous of government control and financing.

Despite its emphads on public sarvice broadcesting, Radio Uganda has now taken on a new
role and mandate of generding revenue out of its sarvice. Frdly, Radio Uganda has crested
commedd channds namdy: Star FM and Green Channel. These channds according to the
Commissone of Radio Uganda ae purdy commedd and programming is different from thet
of maindream Radio Uganda:

These channels have a lot of freedom in their programming. For example Star FM.100
would not find it difficult to advertise cigarettes, beer or condoms. As public service
broadcasters we cannot touch such issues. Even the public now believe that Star FM is
not part of Radio Uganda because of their recent nature of programming. (Interview
with Jack Turyamujuuka, commissioner, Radio Uganda, Kampala, 13/07/2001)

Trends in programming over the years as evidenced in interviews with various respondents
indicate a shift from emphasis on programming for citizens needs towards a more commercid
oriented progranming. For example there is more empheds on entertainment progranmes and
the dyle of presentation has adso changed in favour of more tak shows and live broadcadts
The Controller of Programmes sad:
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Our programmes are much better. On top of talk shows and the emphasis on economic
development and rura people, we are a'so emphasizing some relief to our listeners. We

produce some fun and entertainment to hold them before sending the message. In the
past we used to talk for some 30 minutes and then people would switch off. But now
when we hear some body playing good music on another radio station, we also change
in order to attract the audience. (Interview with Charles Byekwaso, Controller of
Programmes, Radio Uganda, Kampda, 13/07/2001)

On the one hand the above may be a senshle drategy, as it suggeds that once there is
ligenership the developmenta programmes can be promoted. On the other hand, mogt of these
programmes are nether pre-planned nor researched so they may not be the right ones for the
ligeners needs. But as Chibita (1999) notes, these are the resulting effects of the competitive
environment in the broadcadting sector in Uganda born of liberdisation. She further contends
that in such a gtuation broadcesers (both privaie and public) have to come up with
programming that captures as much of their target audiences as possble from their rivas

This means among other things, that they mugst sdect and package the programmes o
that for the average member of the audience, they do not take too much sophigtication
to gopreciate. Entertainment programming in this respect wins over public afars
programmes. (1999:28)

The Controller of Programmes aso supports the above view. He maintains that the need to win
a large proportion of audiences and a high volume of advertisements a Radio Uganda today is
gredter that ever before. Faced with the giff competition the dation is left without any choice
but to adopt entertainment programming and therefore commercidisation:

When we had the monopoly, nobody was competing with us. Today we are competing for
audiences we must know what the audiences want and find means of giving it to them. We are
therefore trying to change our programme content and quality to suit our listeners' needs.
(Interview with Charles Byekwaso, Controller of Programmes, Radio Uganda, Kampaa,
13/07/2001)

My invedtigations have dso edablished that even within the course of programmes, sponsors
and ther products are promoted. The management of Radio Uganda however has no problem
with this arangement. According to the Controller of Programmes educaiond and
developmenta programmes would be good to attract advertisers.

Our programmes are much better, people like them unlike these private stations which
are just for the urban areas and they do not address issues such as agriculture, health
and the environment. For us we go so much deeper into these issues. Therefore, it
would be attractive to advertise even within such programmes. Agricultural inputs for
example can be promoted within an agricultural programme. And so by advertising in
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such programmes, our revenue base is strengthened. (Interview with Charles
Byekwaso, Controller of Programmes, Radio Uganda, Kampaa 13/07/2001)

The drinking government funding gpparently has a bearing on the levd of commercdisaion
a the public radio. Today, government has serioudy reduced its finanda commitment to the
Public Broadcesters: Radio Uganda and Uganda Television (Baguma et d., in Muthoni 2000).
Therefore the need to capture the audience and acquire sponsorship for the production of
programmes has led to various compromises. The diverdty of programme sources for example,
is tipped in favour of particular knd of soonsor and preferred programming, as evidenced by
Satements of the various producers interviewed, particularly the heed of the Gender section:

Now we prefer money. We have set aside the public service role and our major goal is
to generate revenue Partly because of the need to finance public broadcasts, but also
because we need to entertain our listeners, this is what every station is doing and we
don’'t want to lose our audience to private stations. (Interview with Joyce Gunura, head
of the Gendersection, Radio Uganda, Kampdaa, 20/07/2001)

Sonsorship of programmes has become a principle delerminant in the initiation and
maintenance of programmes on the daion. Producers cannot initiate ther own programmes
due to lack of resources. Instead, sponsors initiate the programmes and as result these sponsors
dictate the content and desgn of “their” programmes. This does not only compromise and
threstens the professond aspects but dso undermines public sarvice broadcesing vaues and
principles. Broadcagt output is equally affected as one producer clearly put it:

We are no longer selective about what should be the content of our programmes. In
most cases the programme sponsor dictates what to cover and whom to interview, what
arethekey issues he or she thinks should be highlighted. Some sponsors even go to the
extent of phrasing the questions to be asked. We have tried very much to reason with

these people on issues of production ethics, but without production funds one cannot
have enough bargaining power. (Interview with Rose Komugisha, Producer, Radio
Uganda, Kampda, 12/ 07/2001)

This sudy has the objective of comparing Radio Ugandds peformance before and after
liberdisation. Worth pointing out therefore are the changes in programme scheduling from
shorter and brief dots to longer blocked dots. Origindly, programmes were dlocated between
15 - 30 minutes each. Today according to the Presentation officer, John Alinaitwe, the dots are
longer and they teke a magazine format whereby various programmes from a paticular genre,
region or basad on language, are packaged in one long block of between 1 — 3 hours of
broadcagt time. This kind of programming “atracts and holds the audiences atention thereby
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kegping them from tuning to other dations” (Interview with John Alinaitwe, Presentation
Officer, Radio Uganda, Kampda, 22/07/2001).

The precarious finendd drcumdances prevaling within Radio Uganda, compes the daion’'s
programmers to place sponsored programmes in pesk times and others, often very rdlevant to
the dations mandate such as agriculturd and environmenta progranmes dsewhere, because of
the need to ddiver more lideners to advertisrs in order to atract revenue. This is Smply
because it is profitable to run advertisements during peek times.

Data has ds0 indicated dearly tha artime dlocation to commercids and ot advertisements
entirdly depend on the turnover of advetisars. As the Chif Commercid Manager tediified in
section 579, “as long as there is budness artime will be dlocated to any commercid
progranme awy time’. This is an indicaion that commerddised programming today tekes
precedence over public service programming a Radio Uganda.

However, the mandate of Radio Uganda is currently a stake in the sense that the dation is a
public service broadcaster and not a commercid broadcaster. The public obligation thet it has
to fulfil compes it to offer a lot of free services to the public. Neverthdess, there is the issue of
cods, without a steady financial source there is no future for Radio Uganda as a public service
broadcagter. Sowly but surdy commercidisaion is teking shape. The plans of turning the
ddion into an autonomous inditution leaves it without any other choice but to place its
fineandd base on commerddised programming. In the absence of dternative funding that will
provide more protection from market forces, Radio Uganda like mogt public service
broadcadting inditutions the world over as observed in chepter 2 will continue to face
congraints on its aility to provide qudity progranmesin the interes of ligeners

In sum, the shrinking government funding of public service radio appears to be fast changing
the complexion of public sarvice radio programming to one lagdy tageted at ligeners
packaged as consumers. This trend is not unique to Radio Uganda. As Siune and Hulten (1988)
noted, funding of public channdsis geadily changing face:

The changing busness environment hes gradudly found its way into the
public service tdevison sector. Mogt public channds are partly financed
by advertisng and earlier redrictions have often been eased. Sponsorship
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and merchandisng is encouraged to help increase, or & least protect the
revenue sources for these channds. (1988:24)

Mog interviewees producers and adminidrators were obvioudy in favour of the above
opinion. They mantained that commercdisaion is an inevitable course for Radio Uganda in
the current environment, espeddly when government is withdrawing its financd sypport.
Neverthdess, ther preference is for a more methodica and conddered drategy. They beieve
tha sydemaic commeddisaion is a draght way towads autonomy from government
control or any other economic interference (gponsors). There is a srong feding that properly
executed commercidisation will promote rather than suppress the public sarvice mandate of
Radio Uganda. In the next section, | present the various perceptions of public service
broadcasting & Radio Uganda

5.3 Per ceptions of public service broadcasting at Radio Uganda

In line with the focus of this sudy, | wished to invedigate what my interviewees understood
by the concept of public sarvice broadcaging. The criteria of ariving a wha exactly
conditutes public service broadcagting especidly in the African context has often been difficult
for researchers and academics, as different governments have adopted different modds
(Syversten1992). Backed by the various interviewees daements, this sudy has established
that the definition of the concept of public service broadcedting, its principles, vadues and
norms, remains an unresolved task for the inditution as well as government. Radio Uganda’s
Chief Commercd Manager, however, cdosdy defines public sarvice broadcaging from the
perspective of the British Broadcasting Corporation (BBC) Modd. In terms of this modd,
public service broadcadting is publicly funded, operated in a non-profit way, and is required by
lav to mest the informetiond needs of dl dtizens (McQual 2000; McChesney 1997,
Tomasdli 1994). The Chief Commercid Manager Radio Uganda putsit thisway:

My understanding of public service broadcasting is the heavy reliance on the provision
of a service to the public, irrespective of what its economic value is. This calls for a
public funding commitment and the accountability of broadcasters to the public.
(Interview with the Chief Commercia Manager, Radio Uganda, Paul Olungi, Kampala,
16/07/2001)

Severd respondents asserted that public service broadcadting is associated with State ownership
and funding and therefore has an obligation of sarving the mgority interests and needs of the



generd public. In line with some of the features of public service broadcasting as discussed in
chapter 2, they noted that the nature of public service programming, should cover important
apects of humen life such as hedth, nutrition, agriculture, environment, taxation, cvic
education and others, as deemed necessaxry for citizenry. In the words of Charles Byekwaso,
the Controller of Programmes, Radio Uganda:

Public service broadcasting is the type of broadcasting owned by the state and broadcast
for the needs of citizens. Certain programmes must be geared to cater for all informational
needs of the public, especially those issuesthat directly affect their lives. (Interview with
the Controller of programmes, Charles Byekwaso, 13/07/2001)

Mogt respondents interviewed dressed the above as crucid dements of public service
broadcasting. These perceptions do concur with the traditiond definition of public service
broadcadting in the African context. In this regard, public service broadcading is associated
with gate ownership, control and financing with mgor roles to inform, mobilize, educate and
entertain the popul ace on matters of public concern (OpokuMenssh 1988, Baguma & d in
Muthoni 200; Caver 1995). The dudies on perceptions of public service broadcasting,
edablished another drong argument that Radio Uganda peforms more of a government
sarvice role than a public service role and therefore the sation cannot clam to serve in the
public interest. The Assstant Head of Palitics and Economic Affairs sad:

We respond more to the government demands than really the public interest. One can
argue that government represents the public, which is true to a certain extent, but |

would think that, citizens needs and not government's wants is what should be
propagated and transmitted to the listeners. (Interview with Richard Baguma, Assistant
Head, Politics and Economic affairs, Radio Uganda, Kampala 12/07/2001)

In relaion to the aove the term “public interex” seems difficult to define It is arguable
therefore, that public interest is a meaningful term to refer to those interests consdered
necessary for the well being of every one in Uganda. Chibita (2001:28-29) contends that some
people have hijacked the phrase “public interest to mean what the public is interested in” rather
then what is the best interest of the mgority of sodety, in terms especidly of information and

culture.
Reflecting back on the traditiond public service broadcasting mode, as outlined in chapter 2,

we note that it has three basc functions firdly, to inform the public on palitica, economic,
sodd and culturd devdopments within society; secondly, to educate or enlighten people of the
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nation as a whole and thirdly, to entertain them with programmes of high sandards and good
tagte (Tomasdli 1994). From the Ugandan perspective, there is a fourth function: mohilisation.
However, the function of generating revenue & Radio Uganda is do being dearly aticulaed.
For his pat, the Acting Director of Information Okullu-Mura, whose portfolio is charged with
the regponghility of overseaing ‘important’ information for public consumption, observed that
public sarvice broadcagters in Uganda today have two mgor and important functions. Firdly,
due to their state funded datus, they are obliged to provide a service to the public, secondly,
due to the broadcasting aspect, these inditutions should aso incorporate a commercid
component, so tha they generate revenue to contribute to the consolidated fund, which is
normally ploughed back into the service.

5.3.1 Public service and the Economic factor

Among the objectives of this ressarch was to edablish whether Radio Uganda in pod-
liberdised Uganda, dill mantains its public service vaues and is naot driven by profit motives
On the issue of the economic factor in relation to the present environment & Radio Uganda,
the Chief Commercad Manager reveded tha the present day Radio Uganda is not driven by
public sarvice principles, but indead it is openly commercidly motivated. This haes resulted
into an impasse, as to where Radio Uganda places its loydties The Chief Commercid
Manager was more pragmatic in saying that the inditution does not dose doors to revenue
meking posshilities

As head of commercial operations, | am compelled to show the output in terms of
commercia revenue collections in a given financial year. If it is not satisfactory, | must

justify why it has fallen short of the expectation, and possibly try to ensure that the
collections meet the target. Now, that is why there is a dilemma in the issue of public
service broadcasting. If government expects a certain amount of revenue collection,
then the public service broadcasting obligation is out of question. As a public service
institution we would be concerned with what people need and not what people can buy.
(Interview with Paul Olungi, the Chief Commercial Manager, Radio Uganda, Kampaa,
16/07/2001)

The above scenario leaves the conoept of public sarvice broadcasting without bearing. During
the interviews, the Chief Commercd Maneger, the Acting Director of Information and the

Controller of Programmes, confirmed that they are obliged to meat the public's informationd
needs yet are dso compdled to meet the revenue collection obligation. The Chief Commercid

manager sad:
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We may not need the judiciary in this country to come and advertise with us. But as
public service broadcasters, we need to educate the masses on the roles of the judiciary.

When taking about the constitution for example, we should not expect the
Congtitutional Review Commission to pay us in order to educate and mobilize the
public on issues of the constitution, yet of recent, these are, al, avenues of revenue
collection. (Interview with the Chief Commerciad Manager, Radio Uganda, Paul
olungi, Kampala, 16/07/2001)

The above puts Radio Uganda in a big dilemma in trying to meat the two aress that require the
ddion's atention: to sarve the public interes and to meet the revenue collection obligation. At
a laer dage | will presnt findings on the actud programming of Radio Uganda, which is
indicative of the redefined roles of the gdation in view of the prevaling compition in the
broadcasting sector. In the next section, | present and discuss the Sation’s mandate.

5.4 Radio Uganda’ smandate

The focus of this theme was to find out the misson of Radio Uganda, its scope of coverage,
trangmisson aspects, and target audience. The study has edadlished that, Radio Uganda is
mandated to maintain a rdiable radio dation that meets the expectations of the public. Both the
Commissoner and the Controller of programmes mantained that the dation’ s chif misson is
to educate, inform and mobilise the public. These functions as noted in chepter 3, are moddled
upon the BBC and are in line with the public service broadcasting vaues (Kiyaga 1997). Due
to the advent of liberdisstion and hence commercidisation, the station is of recent mandated to
generde some revenue on a Smdl-scae bass Being a government inditution, programming
tries to address agpects specific to government policies (The Uganda Broadcagting Service
(Advetisements) Regulaion and Programme Codel962). The Commissoner, Radio Uganda
contends.

So our role first and foremost is to inform the populace of the palicies of government
then we try to mobilise the people to respond to these policies, educate them on how to
improve their lives and al sorts of news. (Interview with the Commissioner, Radio
Uganda, Kampda, 13/07/2001)

5.4.1 Target audience

Radio Uganda, as pat of its mandate to address developmentd needs of the dtizens chiefly
addresses the rurd community where poverty levds are high and where activities such as
agriculture (the back bone of the country’s economy) are conducted. According to the
Controller of Programmes, the sation broadcadts in 24 of the 52 locd languages to reasch these
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communities “in ther own languages which they underdand better”. Other languages
employed & Radio Uganda indude Hidukigan, Kiswvahili and English, the nationd language
for the generd informetion of the dite.

However, the Commissoner contends that the use of many languages is problematic especidly
in the new order where government has cut down on its budget expenditures on public
inditutions. This in a number of ingances has implications on the gation's mandate to reech dl
communitiesin the country:

Because of our public service role we try to address everybody wherever they are
irrespective of whether we get money or not. Thisis abit of a problem for us especially
where resources such as production funds are inadequate. (Interview with the
Commissioner Radio Uganda, Jack Turyamujuka, Kampala, 13/07/2001)

Indeed with a limited budget, producers and reporters in the least cannot reach the rurd aress
to cover loca issues and news. As the next section demondrates, Radio Uganda cannot dam
that it manly targets the rurd population. This is due to the poor dgnds that have been
identified as a mgor obgtacle to the achievement of a universal service. Limited finances at
Radio Uganda have been arecurrent problem raised through out the interviews.

5.4.2 Scope of coverage and Transmission aspects

According to the Controller of Programmes, Radio Uganda covers 90% of the country and has
recently esteblished sadlite transmisson whereby its broadcads are received in different parts
of the world such as Jgpan, United States of America and others. The controller of Programmes
disdosed further that there are plans in the near future to cover the entire country, through the
introduction 26 Frequency Modulaion (FM) radio daions. Projections of FM dations are that
they will receive programmes from the dation's headquarters (Radio Uganda, Kampda
dation) and redigtribute them in dl the regions.

The Commissoner of Radio Uganda however, advanced tha the scope of coverage is beyond
90%. He sad that the daion has the capacity to cover the whole country, backed by a
countrywide didributed infrestructure. This infragtructure indludes Maweagga medium  wave
tranamitter located in the Centra region, Cheriba tranamitter in the West, Butebo in the East
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and Bobbi trengmitters in the Northern region. In addition, there are two short wave
trangmitters as wdl as the newly inddled Frequency Modulaion (FM) tranamitters These
trangmitters boost both Radio Uganda’s new commedd chands Star FM and Green

Channel.

However, the Assgant Head of Politics and Economic Affars contradicts the above
datements, he maintains that whils the daion's scope of coverage is theoreticadly damed to
be nationd, some parts of the country especidly the rurd aress experience poor Sgnds These

hamper the dation’ starget of auniversa sarvice,

When you travel to places like Kabale the clearest of the Blue Channel which is
supposed to be for the Western and Central regionsis around K abal e town where there
is booster transmitter. Outside that, the medium wave signal is very poor, so listenersin
those areas do not pick the signal. The same problem pertainsin Karamoja (North East)
where there was an attempt to put an FM channel, but due to lack of resourcesto runit,
these plans flopped. Hence, the Karimojong rely on the neighbouring Kenya radio
station, for their news and other programmes. In West Nilg, it is a struggle to pick the
red channel signal for Radio Uganda and therefore, that community listens to Rhino
FM, alocal Commercial station. So thisis an indication that it is not a universal reach,
and besides no one has made an attempt to research on the real scope of coverage of
Radio Uganda. (Interview with the Assistant Head of Politics and Economic Affairs,
Richard Baguma, Kampda, 12 /07/2001)

Issues aisng from the above Satements rase two crucid concerns on the aspect of public
sarvice broadcadting. Firdt, public service broadcadting by its very definition is supposed to be
widdy avalable to the benefit of dl dtizens (McQual 2000 and McChesney 1997). Therefore
by covering 90% of the countty, Radio Uganda does not make its programmes widdy
avalableto dl dtizensasit is expected under its public service mandate.

Secondly, where one lives rurd, remote or urban, should make no difference to the service one
gets. Such agpects as the potentid listener’s failure to have a radio set should be the restrictions
on them rather than the unavalability of trangmisson dgnds as the Assdant Head of Politics
and Economic Affars indicaied in the aove interview. Mano (1995:72) dso points out in this
regard, “public service radio should drive to have its Sgnds available even to the remotest and
poorest parts of the country”.
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5.5 I'ssues of Funding

Hidorica trends brought out in this dudy pogtulaied that Radio Uganda hes been largdy
funded by government. However recently, the dation has embarked on the generation of
revenue through commerddisad programming. The money generaed from commerdd
revenue however, is submitted back to the consolidated fund in the government tressury, and
therefore the gtation does not have access to it. “If we need part of it we have to goply for it but
sometimes we do not even get it’, sad the Controller of Programmes. He further argued that
funds dlocated to Radio Uganda are insufficient even to finance programme production:

| would say that we are ‘starving’ because the money we get from the pool, from the
budget is not sufficient. People don’t seem to prioritise our programme production
needs. After applying, even ayear can elapse before getting | ogistics such as equipment
and spare parts and these are aso ‘peanuts’. (Interview with Charles Byekwaso, the
Controller of programmes, Radio Uganda, Kampala, 13/07/2001)

Nevethdess, there are plans according the Commissoner of Radio Uganda, of meking public
savice broadcaders in Uganda (radio and televison), autonomous inditutions. They will be
cdled agences and will be required to generae ther own revenue through commercidised
programming. They will dso have full dlowance from govenment to spend the money as
deemed necessary. The proposd and feashility study have been findised (Baguma & d., in
Muthoni 2000). Whet remains is the blessng from government and for it to relesse its grip on
these inditutions and thus implementation will teke place The Commissoner dluded further
that Radio Uganda will be under completdy different management:

In the new order we will have our own chief executive who will be allowed to spend
the money depending on the needs of the station. This means that we will also be able
to plan much more that we do now, depending on the revenue we will be collecting.
The money will also be used to motivate staff. (Interview with the Commissioner,
Radio Uganda, Jack Turyamujuka, Kampala, 13/07/2001)

The mgor debate arigng from the above point is whether Radio Uganda as an autonomous
inditution will be dle to sudan itsdf without any funding support and commitment from
government. In the theoretica discusson in the second chapter of this sudy, it was noted that
the universd trangmisson of programmes is a primay judification of operaing broadcaging
as a public service (Curran and Gurevitch 2000; McQuail 2000; McQuall 1994 and Reith, cited
in Tomesdli 1994). This is dso the mgor reeson why the license fee for example is
compulsory to every one owning a radio or a tdevison st in countries such as Britan,
Norway and Sweden (Blumler 1992 and Sune and Hulten 1998). Therefore, the universd
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access of programmes is a crudd area of the principle on which public service broadcagting is
based. In the next section, the study attends to the subject of programming that Radio Uganda,
a a public service broadcagter, provides for its ligeners egpedidly in the ea of
commerdaisation.

5.5.1 Financial Congraints

Before | present and discuss the operaions of the different programme sections & Radio
Uganda, It important to note tha public service broadcegers in Uganda ae financidly
condraned. Radio Uganda and its Se inditution, Uganda Television, were origindly run
under the Minigry of Information and Broadcaging with a full minigeriad budget. However,
snce 1999, the Minigry of Information became a Depatment of Information under the Office
of the Presdent. This has affected the operations of these inditutions in two ways Fird, the
Office of the Presdent has its own priorities that are quite different from those of the public
broadcagters and which are given prominence. According to Sylvia Nakabuggu the head of
Fam and Environment section, ceatan plans, programme proposds and projects from the
Information Depatment ae dbandoned, rgected or sImply ignored. Second, other
organizations and agendies like the United Nations Children's Fund (UNICEF) and The United
Sates Agency for Internationd Devdopment (USAID), which used to fund these inditutions,
cannat directly do so today because of the many bureaucracies that preval.

Under a fully-fledged minisry, Radio Uganda had full mandate to draw plans, projects and
budgets under its jurigdiction thereby carrying out its plans and functions effectively, but once
the Minigry of information became a Department under the Office of The Presdent, its budget
dlocaion lowered. It should be noted that before there was a vote for each progranme
production section. Producers would originate proposds and access the funds without going
through unnecessry delays. In the new order however, there is a line of bureaucracies that
must be followed, before budgets and proposds are goproved. This bogs down the operations
of the dation egpecidly in view of the journdism professon where time and deadlines ae
criticd factors (Interview with Sylvia Nakabuggu, head Farm and Environrment section, Radio
Uganda, Kampala, 07/2001).
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It should be noted that the above changes are the result of liberdisation and commercidisation
of media sarvices (Blumler 1992). The fact that private Sations can earn revenue and sudtain
themsdves, serve as a point of reference for government to withdraw its funding commitment
to public service broadcesers. The financid condraints as the sudy demondrates in the
upcoming sections, have impacted on public sarvice broadcaging functions in many ways.
Notably the production of programmes entirdy depends on the avalability of a sound budget.
Also, the introduction of commercid programmes pushed many public sarvice broadcagting
programmes off the schedules Again with the new dructure in management the vote alocation
for programme production is no longer avalable The task is therefore entirdy left to the
producers who have to seek for funds from public, private and non-governmenta organisations
to fund ther programmes. This, according to the Head Farm and Environment, compromises
the public sarvice vaues and prindples The funding inditutions in mos casess ae the
originators and the source for the programmes and therefore they ae likdy to influence
programme content as well as message design:

If you listen to most of the programmes we produce today, you will realize that they are
public relations programmes (PR), whereby the sponsor will need to be promoted in the
programme and also dictate over content to suit his own objectives. This definitdy has
an effect on the end results in that the programme does not reach its targeted audience,

hence cannot achieve the intended objectives. (Interview with the Head of Farm and
Environment, Sylvia Nakabuggu, Radio Uganda, Kampda, 22/07/2001)

The above is a common phenomenon throughout the various sections of Radio Uganda. Even
where the programmes are sudio based, producers are given handouts commonly referred to as
“envelopes’. Handouts are defined as freebies or bribes. With ther meagre sdaries most of
them are tempted to accept these handouts. This, as noted earlier has greet influence on the
find product (the programme) as it will shgpe the trend of its podt-production, as producers
will tend to please their benefactors. Asked about how they have been able to cope with the
prevaling competition and dl the problems of ghrinking government funding, the head, Farm
and Environment said:

It has not been easy, some how we are just surviving through people who are still
interested in the station. We till have an audience who are till interested in our
programmes especialy in the areas of hedth, agriculture, politics and economics and
listeners' favourites. But we will soon lose these peopleif government does not cometo
our rescue. (Interview with Sylvia Nakabuggu, head of Farm and Environment, Radio
Uganda, Kampda, 22/07/2001)
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The isue of financid condrants tends to run across al programme production sections of
Radio Uganda. This is a mgor dilemma of broadcaging as a public sarvice As Dahigren
(1995) and the Peacock Committee (1986) observed, there must be a funding commitment by
the public, in this case govenment, to support these inditutions in exchange for ther
obligations and mandates (o see Reth cited in Tomaesdli 1994). Such obligations are not
likdy to be on the agenda of private broadcasters because they do not aitract advertisers
(Kayanja 1994; Baguma & d., in Muthoni 2000; carver 1995). The financid dilemma facing
Radio Uganda will be discussed further in the subsequent sections especidly that on
programming. For now, the sudy explores the agpect of palicy on programming.

5.6 Palicy on Programming.

The purpose and mgor focus of this theme was to esablish whether government has a palicy
on the programming of public service broadcasters, as wel as the newly edtablished private
commercid daions The dudy has edtablished that the policies on broadcagting programming,
peformance and establishment of broadcasing dations, for both public and private dations,
are dill in the formation sage. These policies are developed under the government White paper
and the Broadcadting council.

5.6.1 The New Policy: Information and Communication for Devel opment

As mentioned above, the Government of Uganda (GOU), is currently developing a new policy
in the government White Paper titled, /nformation and Communication for Development . The
policy is amed a “identifying ggps, contradictions, and corflicts in the current flow of
information between government and the public’ (Baguma et d., in Muthoni 2000:131). The
policy is done in consultation with key public, privae and dvil sociey dake holders
mindries and regiond govenments, dvil sodey orgenizations communication  utilities
(induding commercid providers of dectronic services), schools and churches. According to
Baguma e d. dl types of communication are conddered in meking the White Paper:
eectronic media, newspapers, folk and traditiona dorytelers, and informa socid exchange
(Baguma & d., in Muthoni 2000). Among many other recommendaions, the White Paper
proposes that government should,
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merge Radio Uganda and Uganda Television into a new independent
public broadcasting corporation, decentraise Radio Uganda, encourage
private broadcasters to cover the whole country and tranamit
developmentd programmes. (2000:131-132)

The Director of Information, who is dso the Secretary to the Broadcasting Council, Okullu-
Murra, observed that the essence of the policy in rdation to Radio Uganda is to ensure that the
dation fulfils its mandate of informing, entertaining, mobilisng and educaing the public. The
Broadcsatingcouncil is dso in the process of formulaing a policy in respect to the above and to
ensure that private sations meet a certain percentage of the public’ s informetiond needs.

5.6.2 Palicy on Private stations accor ding to the Broadcasting Council

The formation of the Broadcagting Council in Uganda was to oversee, guide and regulate the
activities of broadcagters, paticulaly private broadcasters. As noted above, government
through the Broadcasting Coundil is trying to establish a regulatory framework and criteria for
private media, induding dear rules for broadcasing responsbility.! The Secretary to the
Broadcasing Council, Okull-Murra, sad that whilg the policy induces even privae
broadcasters to broadcast a certain percentage of developmenta programmes, experience has
shown that these inditutions have dlocated very little time for such programmes. He explained
that the Broadcasting Councl only awards licenses to these inditutions, on condition that they
will devote a certan percentage of artime to deveopmentd programmes, geared towards
educating the populace on aspects of naiond devdopment. This has been the case dsewhere
with gmilar inditutions responsble for broadcaging regulaions. The Media Inditute of
Southern Africa (MISA) for example, gives prominence to the principle of baancing the needs
of both the generd audience as wel as a more specidized audience, before awarding licenses
to applicants (Barker 2000).

That being the case however, according to the Secretary to the Broadcasting Coundil, these
inditutions have not lived to their expectaions This in the fird place is due to the fact that
commercid dations entirdy depend on commercid revenue for their operations and survivd.
Therefore, the motive of profit maximisation is greger than anything dse. This means that they
have to produce and package programmes that will atract advertisers. Second, because this



requirement is not on paper ye, its implementation is dill a mgor chdlenge Fndly, the
Broadcagting Council does not have the capacity (both maerid and human resource) to
monitor programmes ared on dl radio dations effectivey (Interview with the Secretary to the
Broadcasting Council, Okullu-Mura, Kampaa, 24/07/2001).

Neverthdess, according to the Secretary to the Broadcasing Council, the public has been
involved in monitoring the activities of radio dations egpedidly the progranmes that are ared.
When for example, aty member of the public detects any offensve information (to the
citizens) on a paticular radio dation, she or he is mandatory to inform the Broadcasting
Coundil, which follows up and resolves the matter.? In the next section | present and discuss
data on programme production and scheduling & Radio Uganda.

5.7 Programme Production and Scheduling

Under this theme, | present the findings on the issues of programme production and
progranming. | will discuss the factors that influence the production, time dlocation, and the
different categories of progranmes a Radio Uganda. The term “sponsored programmes’ is
used here to refer to those programmes with any part of ther cost production or transmisson
met by an organisation or person other than Radio Uganda, with a view to promoting its own
or other’'s name, trademark, image, activities products, or other direct or indirect commercid
interests (Minte cited in Brian Sturgess 1992: 40).

5.7.1 Programme Production

The findings presented under this section on programme production and scheduling, esablish a
grest ded of education and information provided by Radio Uganda via its vaious programme
sections. However, | have dso observed a deady penetration of commercidisaion into the
operations of the public service radio. These are bascdly due to the dhrinking government
funding of the gation. There are cartan loopholes in the packaging of the programmes as wdl
asindusion and sourcing.

There are @ght different sections for programme production a Radio Uganda namdy:
Politics and Economic Affairs,
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News and Current Affairs,

Farm and Environmert,

Hedth,

Gender,

Reigion and Culture,

Sports

Commercid sections.
Each of these sections is headed by a head of programmes with dearly defined gods and
themes tha should be represented in the programmes. Other key sections a the gation include
Presentation, Library and Transcription, Research and Public Rdlations.

The controller of Programmes reveded thet the greatest proportion of content is locd  (99%)
and the remaning 1% is made up of foreign musc. The Politics and Economic Affars section
provides a plaform for debate and discusson on nationd, politicdl and economic issues. The
News and Current Affars section, deds with the production of both locd and foreign news
Both Fam and Environment, and Hedth sections, operate under the genre of educationd and
devdopmentad programmes. Rdigion and Culture was initisted to cater for the diverdty of
cultures in the country, while Gender caers for programmes geared towards margindized
groups, notably women, children and the dissbled. The Sports section promotes and covers
goorts events.  The Commercid section is responsble for revenue collection accruing from the
mgor commercid outlets discussed in the second part of this chapter.

5.7.2 Programme schedules

In addition to the methodologicd approaches dated in chapter 4 of this study (sections 4.1.3 —
414), | will briefly judify the need to andyse Radio Uganda’s programme schedules The
purpose of schedule andyss was to edtablish whether there are changes towards commercid
logic & Radio Uganda. This was in line with the observations of McQuail (2000), when he
noted that for many purposes in the sudy of mass communication, for example assessng
change or criticizing performance, the researcher should be abdle to characterize the content of
particular mediaand channds
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Scheduling according to Ellis (2000:24), “defines the besc choices which define a broadcast
savicd’. Therefore, through the andyss of programme scthedules before and  after
liberdistion and thereafter conducting interviews, | was able to locate the changes that exig in
the programming of Radio Uganda. In this dudy, the schedules provided me with informetion
on how long paticular programmes have been broadcast for, & what time, or smply how
many such genres of programmes are ared per given time Mogt importantly the schedules
provided a bass upon which | located a range of programmes in the early ligening, prime time
and lae night ligening categories a Radio Uganda. This is however not to say that the
progranme schedules detalled the exact content of programmes, rather, the point is tha the
schedules acted as informdive guides to the kind and type of programmes that were ared
during the period sudied.

To recap on the goproaches mentioned in chepter four, a sysemdic sampling technique
facilitated the sdection of programme schedules from a period of 3 years. The population was
al programme schedules usad in the years 1991, 1995 and 2000. These years represent two
years before liberdisation (which occurred in 1993), two years dter its introduction and four
years later. Based on the dations annud pettern of quarterly programming, | examined January
and March schedules from the firg quarter of the years 1991 and 1995. Then | examined April
and June schedules from the second quarter of the year 2000.

The above drdified random sampling method fadilitated the assessment of the frequency and
recurrence of programmes in the genres informationd, educationd, entertainment (sponsored
and non-sponsored) and commercid programmes. This gpproach is in line with Descon, et d,'s
(1999) view that the technique of dratified random sampling does not only dlow for the
aoproprite representation of schedules for the different programme genres but is dso ussful to
identify trends in programming over the years.

Thus, | andysed the schedules based on four mgor types of programme genres categorised as

A: news and current affairs, B: education and deveopment, C. entertainment, D: commercid
programmes. Other aspects in programming and scheduling such as continuity  announcement,
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musca interludes and opening prayers were categorised as E. Table 4 below provides the
description of programmes under the mentioned categories.

Table 4: Description of programme categories.

PROGRAMME CATEGORY DESCRIPTION
- Newsbulleinsin dl locd languages
A induding English
News and Current Affairs - Informative programmes on current affairs,

highlights Talk shows

- Agriculture and Environment
- Gender and Hedlth
B - Rdigion and Culture,
Education and Development - Economics, politicsand other socid  welfare
related programmes
- Children’s programmes
- Sports
- Drama
C - Locd and foreign music
Entertainment - Folk songs
- Ligener' sfavourites
- Othes
- Advertisements (commercid spots)
D - Persond announcements
Commerads - Sponsored programmes
E - Opening prayers, Continuity announcing,
Others Station promations and musicd interludes.
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Educationd programmes as defined in chapter 3 are geared towards cregtion of awareness
amongd the populace on maiters of public concern, with the overdl am of improving thar
lives (Juuko 1998). They focus, as indicated in the table above on issues such as agriculture,
hedth and the environment, among othes News and Current Affars programmes ae
informative programmes on current issues in the country and the world & large. Entertainment
progranmes indude dl sorts of amusaments such as drama, locd and foregn musgc, sports,
folk songs, children programmes and othes The citeria for ariving a these caegories is
higoricd. As noted in chapter 3, Radio Uganda’s programming was moddled upon the BBC,
thus the various genres represented the dations public service broadcagting mandate which
must be reflected in the dations programming as dipulaed in ‘The Uganda Broadcasting
Service (Advertisements) Regulations and Programme Code, (1962) .

As mentioned earlier on in chepter 3, the above categorisation of the programmes is based on
the dation’s different programme sections and the themes they represent. These categories are
ads problematic. For ingtance, drama programmes can ably be located in the Educationd

category.

5.7.2.1 A survey of Schedulesfor the period 1991; 1995; 2000.

Table5: Volume of programmes aired during the period of sudy

Year 1991 1995 2000
Number of programmes 2220 2206 2366

Table 5 above shows the totd volume of programmes (in al categories indicated in teble 4),
ared on Radio Uganda during the period of sudy. That is, January and March 1991 and 1995
respectively, and April and June for the year 2000. The results from the above figure show that
there was a 1% fal (14 programmes) in the totd volume of programmes ared between 1991
and 1995, while the number rose by 12% (146 programmes) in the year 2000. Four mgor
concdlusons can be dravn from the fdl in 1991 and 1995 and the rise in 2000. FArg, it is an
indication thet Radio Uganda in 1995 had not gained gability from the shocks of liberdisation
and compdtition from private dations. Second, liberdisation as obsarved in the introductory
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chapter, had come with socid, politicdl and economica chalenges. For indtance, according to
the Presentation Officer, the dation was losing its producers to the new commercid dations
and therefore there were few producers to produce the programmes thirdly, the issue of limited
funding hindered programme production. In the year 2000 however, the rise of programmes
can be atributed to the introduction of new programmes more o, commercid or sponsored

programmes.

Table 6: General study of 6 months sample of programmes transmitted on Radio Uganda
for the period: 1991; 1995; 2000.

Programme | 1991 Totd %[ 1995 Totd % | 2000 Totd %
caegories | January January Apil

and ad and

March March e
A 618 56% | 594 54% 700 59.1%
B 850 76.5% | 616 55% 692 58.4%
C 182 16% | 194 17% 216 18.2%
D 418 38% | 620 57% 716 61%
E 152 14% 182 16.5% | 42 4%
Totd 2220 200% | 2206 200% | 2366 200%

The per centages ar e rounded-off to wholenumber. Source: Radio Uganda Library.

Key: A: Newsand Current Affairs; B: Educational and development; C: Entertainment;

D: Commercialsand E: Others

Table 6 reflects the totd amount and percentage cdculations for the programmes produced and
ared on Radio Uganda during the period of study, in dl the five programme categories or
geves, namdy: News and Current Affars Education and Development, Entertainment,
Commercid and others (see table 4 for caegory description). The sample depicts a high
volume of educationd and developmentd programmes a 76% and news and current affars at
56% in 1991. Commercas and entetanment programmes had not gained popularity and
therefore did not atract much attention from schedulers as indicated by their lower percentages
of 38% and 16% respectively.
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However, the schedules indicate an increase in the amount of commercid programmes from
38% (418 programmes) in 1991 to 57% (620 programnmes) in 1995. This was the beginning of
the exiging changes & Radio Uganda today. The bulk of commercid programmes incuded,
commercid spots and sponsored  programmes.  Education and  development and, news and
current affairs programmes aso remained important in 1995 in the second and third postion
after commercids, a 55% (616 programmes), and 54% (594 programmes), respectively. Less
atention was pad to entertainment programmes as depicted by the low figures of 17% (194
programmes) in the year 1995.

Whilst news and current affairs remained fundamentd a Radio Uganda in the year 2000, there
was a preponderance of commercid programmes a the dation during the period of sudy.
Commercid programmes condituted 61.5% (716 programmes of the 2366) of progranmes
ared on Radio Uganda in April and June. The time they occupy range between 30 seconds for
commercia spots to about 30 minutes for persond announcements and sponsored programmes.
Thus the schedules generdly reveded a seady rise of commerddised programming from 418
programmes (38%) in 1991, to 716 programmes (61%) in 2000. In contrast, educationd and
developmental programmes experienced a deady fdl from 850 programmes (76%), in 1991 to
692 programmes (58%) in the year 2000. News and current affairs remained sable throughout
the period of study a 56% on average.

The rise in commedd programmes and a fdl in education and devdopment progranmes can
be attributed to three mgor factors. Firs, most education and developmenta programmes have
now been replaced with commercid programmes, second, as data from in-depth interviews
will show laer, there has been an introduction of advertisements even within programmes, the
third factor is that some educationd and deveopmenta programmes have now been
commercidised as sponsored programmes, for example, Export Panorama, Facts about Life

and Electoral Commission programmes. Note should be taken that these programmes have
been categorised in both the Education and Development and the Commercid categories.
Although these programmes gill carry public service principles and vaues, the nature in which
they are being produced as data indicates, is changing to favour the sponsors objectives. The
third fector on the one hand has podtive implicaions for public service broadcagting
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programmes as this will hdp to susan public broadcasts. On the other hand, as daa from
interviews will indicate later, sponsors and advertisers have a tendency of dictating content of
these broadcagts thus undermining the public service programme vaues and principles.

5.7.2.2 Time-Space allocation

The dudy identified the time and space occupied by eech of the programme categories News
and Current Affars, Educationd and Development, Entertanment, Commercid programmes
and others (see table 4 for description). It is assumed that al the categories of programmes
might have been equdly affected by sudden changes to the programme schedule. Therefore the
data from progranme schedules for the year 2000 provides a window into the time-space
dlocation for the categories of programmes indicated in table 7 bdow. The exerdse involved
cdculaing the time dlocated to the different programme categories usng morning prime-time
broadcasts, morning broadcadts, afternoon broadcasts, evening prime-time broadcasts and late
night broadcadts variations, for atypicad Monday transmisson.

Table: 7 showing total time allocated to the diff erent categories of programmes

Time A B C D E
Morming prime-tme 1 hour 15 minutes - 45 minutes -
broadcasts

(6:30-8:30)

Morning broadcasts | 15minutes | 2 hours 1 hour 45 minutes 1 minute
(5:59-6:30)

(8:30-12:00)

Afternoon broadcasts | 2.5 hours 2.44 hours 15minutes | 1 hour 1 minute
(12:00- 18:00)

Evening prime-time 2 hours 1I5minutes | - 1.45 hours -
broadcasts

(18:00-21:00)

Late night broadcagts | 30 minutes - 45 minutes 1.45 hours -
(21:00-24:00)

Totd 6.15hours | 514 hours | 2hours 6 hours 2 minutes

Key: A: Newsand Current Affairs, D: Educational and development; C: Entertainment;
D: Commercialsand E: Others

72




Table 7 reflects the amount of time for the different programme genres ared on a Monday in
June 2000. The scthedules reveded that news and current affars programmes as wel as
commerdds fedure prominently during prime-time ligening, wheress educaiond and
entertainment occupy more time during non-pesk ligening. Generdly the schedules reved thet
most news and current affars programmes like Man News (in dl languages) and commercias
like Persond announcements and spot advertisaments, are ared for 15 minutes mogtly during
prime-time ligening This is in contrast with educationd and developmental programmes,
which, as indicated on the schedules are ared during non-pesk ligening hours. The same
goplies to entetanment programmes, which are ared during very lae hours usudly a
bedtime (see appendix 4, Monday).

This section has presented and discussed data on Radio Uganda’s programming that emerged
from programme schedules. The next section presents data on the operations of the different
programme sections a Radio Uganda that emerged from in-depth interviews. The interviews
were conducted based on the programme schedules andyss.

5.7.3 Newsand Current Affairs

The News and Current Affars section deds with the production of both locd and foreign
news. The Chief News Editor is the overdl head and under him are sixteen reporters, many of
whom report for Uganda Television as wel. There are badcaly two caegories of news. The
man news which provides a vaiday of bulletins in dmogt dl the locd languages mentioned
ealier, and the longer and comprehensve verson of news titled “News Hour”.  This is
tranamitted everyday a 8:00 pm for one hour. According to the Chief News Editor, Magemeso
Namungdu, the editorid policy of Radio Uganda newsoom is that the biggest news makes
headlines, but the important issue is that the news content should not contradict government

policies

Smilaly, in an inteview with the Controller of Progranmes of Radio Uganda, it was
edablished that whilg there are no government redrictions on programme content, producers
and reporters are expected to be sdf-censored, to avoid those sories, which contradict the
‘good intentions of government. He ds0 sad tha the dation follows the guiddines and
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regulaions of the Broadcasing Council and the foreign policy of the country, to avoid
conflicts with neighboring countries.

On the peaformance of Radio Uganda’s Newsroom, the Chief News Editor observed that
dthough the Newsroom is condrained with lack of logigics such as operdting funds, transport
and equipment, coupled with inadequate d&ff, the dation is dill the best in the country. News
has a wide coverage, is credible and rdiable.  He further sated that even the new FM dations
rey on Radio Uganda for their news tips and veification of ther dories The public largey
dependson Radio Uganda 1o verify news bulletins on FM private gations

People listen to news but many claim that these stations run untrue, speculative and

biased stories, so the public still have to tunein to Radio Ugandato verify the stories
they have heard on the private stations. (Interview with the Chief News Editor, Radio
Uganda, M. Namungao, Kampala, 18/07/2001)

While the above is the notion amongst many schools of thought & Radio Uganda, other
findings of this study have indicated that the newly edtablished commercid radio dations have
cdamed a large proportion of audiences from Radio Uganda. Thee ddions tend to put
emphads on current and updated news. For example, on some radio aions a summary of the
news is trangmitted at the top of every hour, whils on others news updates are ared every
after 20 minutes. According to research conducted by Steadman & Associates (2000), on radio
ligenarship highlights in Uganda, Capital Radio one of the privae daions was the leading
dation in totd ligenership with 90%, while Radio Uganda hed the lowest a 9% as indicated in
graph 1 below.
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Graph 1. Radio Listernership Highlights
Total reach in greater Kampala

KAVMPALA MEDIA DIARIES - LISTENED AT ALL (TOTAL)

Source: Steadman & Associates (U) Ltd. 2000: 17

The graph above shows that Capital Radio 93.1 is the leading dation in tota ligernership a
82%. Radio Simba and Central BroadcsatingService (CBS) 88.8 follows & 69% while CBS
89.2 dso follows dosdy a 66%. Sanyu and Radio One ae dosdy competing for totd
audience a 54% and 57% respectively. Radio Uganda’s Star FM, a commerdd channd is
liged with 44% of ligenership. The mandream Radio Uganda, taled with only 9% of totd
ligernership in Kampaa the cgpita city. This is a dear indication thet the newly egtablished
commercid radio ations have dlaimed alarge proportion of audiences from Radio Uganda.

5.7.3.1 Discussion of the News

Through interviews with mogt producers on the man news bulletins & Radio Uganda, the
Sudy reveded a high concentration of government minigers and top government officds as
recurrent actors in most of the news dories. Based on my obsarvation of the news content of
public sarvice broadcagters top government officids particulaly the presdency and the
cabinet are featured in dmogt dl the news bulletins on Radio Uganda and Uganda Television.
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The above offidds share this spot with judges, ambassadors, politicians and corporate
executives The ordinary dtizen is frequently not covered in the news unless in connection
with a dissger. This dso goplies to the foreign news usudly obtained from CNN International,
Radio Deutschewelle, BBC and Canal France International , where news reports tend to cover
high profile people such as cdebrities, politicians and of course, catasirophic incidents.

The findings above are amilar to those of Mano (1997) and Dahlgren (1995), where the laiter
points to the category of ordinary citizens in Zimbabowe who do not seem to make much entry
into the “who category’ of Zimbabwe Television (ZTV) reporters. This, he contends,
contradicts the public sarvice philosophy which requires public service broadcaging to give
goace to as many diverse publics as possble It is however arguable that those issues
represented in these dations's news ae of news vdue in as far as the ddfinition of news is
concerned. As McQuail (2000) and McChesney (1997) have argued, dl ditizens induding the
minorities should be given equa opportunities of representations on public channds (dso see
Thompson 1990; Mano 1995; and Habermas 1989). This dtuation however, has not only been
evidenced by the advent of commercidisation, but one can ague that the current trends of
commercidisation have only hastened the Stuation.

In interviews with the different respondents, various views on the frequent concentration of top
officds and corporate executives in the news and other programmes were advanced. The chief
News Editor, Radio Uganda, refuted this ‘dlegation’, saying that they use the “5 W’'s’(whét,
who, where, when and why) in thar gpproach and whatever and whoever is newsworthy
enough gets coverage.

The biggest events make news, if the prominent people have made news we cover
them. If they come up with interesting issues, that is what we go for because news is
something interesting. (Interview with the Chief News Editor, Radio Uganda, M.
Namunga o, Kampala, 18/072001)

In contragt, other respondents pointed to the limitations of logidics such as eguipment,
trangport and daff dlowances to travd around the country and be able to accommodate more
actors into the news. Hence, some segments of society such as the rurd populace, are usudly
left out. Accordingly, there were only two vehides avaladle for dl the production daff
(reporters and producers). These vehides ae dso shaed with Uganda Television.
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Furthermore, there were a handful of recorders avalable for reporters and programme
producers. This Stuation encourages Radio Uganda reporters and producers to cover the not so
digant conferences, workshops and meetings occurring in and around Kampda, the capitd

dity.

When asked whether or not the officids pressurise them for coverage, mos reporters and
producers rebuffed my cdam saying that they are professonds who can sad their ground.
According to Richad Baguma, the heed of Politics and Economic Affars section, snce
liberdisgtion, Radio Uganda is experiencing a higher degree of editorid independence and
inditutionad autonomy. Producers and management are more liberd with the decisons on the

sources and content of their various programmes.

In generd, one may assat that the over-concentration of officid actors in Radio Uganda news
has a bearing on the issue of limited resources thet is prevaling a the dation. My observation
is that the unrdenting lack of operating logistics induces producers and reports to cover those
inditutions thet are willing to “foot the bill”, in terms of trangport, saff adlowances and relaed
expenditures. Therefore the bigwigs in high offices have the ability and potentid to do so.

In sum, evidence from the interviews shows that the biggest percentage of Radio Uganda’s
man news bulletins gopear to concentrate on top officdds as man actors leaving out the
ordinay dtizens Common events dso seem to rotate around workshops, seminas and
meetings that are around the capitd city leaving out the rurd aress. This contradicts the public
sarvice broadcagting principle that radio should provide a universd sarvice The next section
explores the activities and the programming of the Palitics and Economic Affairs section.

5.7.4 Paliticsand Economic Affairs

The Politics and Economic Affars section was put in place to provide a plaform for debate
and discusson on nationd, politicd and economical concerns. Mgor themes emphasized by
this section include but are not limited to matters concerning locd adminigretion, the law, and
economic issues of the country in geneld and houscholds in paticular. About Sxty
programmes are produced every wesk under this section in dl the 25 (locd and English)
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languages discussed earlier in the second part of this chapter. Broadcagts are often live and
they teke the discusson formas, usudly inviting guests manly politidans, corporae
executives and subject matter specidigts to come and ‘discuss, share and exchange views  with
the public through phone-in didogue. The head of the section Richard Baguma, emphaszed
that these programmes play acrucia role in education and development:

We have educated the people about issues that directly affect their well being and how
to live in harmony with the rest of society. Presently we are tackling projects geared
towards poverty eradication and modernisation of agriculture. Thisis in line with the
government policy and agenda. (Interview with Richard Baguma, head of Politics and
Economic Affairs Section, Radio Uganda, Kampaa, 12/07/2001)

Baguma's argument that these programmes play a pivotd role in education and development
rases some crucid concerns. In the fird place, it is obvious tha ordinary people, epecidly
those from rurd aess ae rady invited to paticipae in the discussons Ingteed, politicians
corporate executives and generdly the dites are, in mos cases the man actors in such
programmes. Secondly, ordinary people may own radio sets but do not have access to other
means of communication such as tdephones and therefore cannot activey participate in these
programmes that were origindly meant for their wel being. As discussed earlier in preceding
sections, the issue of financid condraints seems to rotate around dl the sections of Radio
Uganda. Thus, the Politics and Economic Affars section like other sections as the sudy
esablishes|aer, isnot financidly sound to indude dl voicesiin its programming.

Asked whether the dation encourages free interaction and participation in its programming, the
head of Politics and Economic Affairs section was nontcommitta and hed mixed fedings On
the one hand, he contends, the dation is a little bit sengtive when it comes to hogting cartain
guests especidly those from the oppostion. He cited an example of when he hosted the runner-
up in the recent presdentid eections, Dr. Kiiza Besgye, in one of the programmes in a locd
language “‘Ekitekoteko Kyawe” (Your thoughts). He sad that he was cautioned to dert
authorities whenever planned to host such guests.

While the above creates an impresson that the authorities intentions were purdy innocent and

were meant to recalve such guests in a warm and offiadad manner, it is quite obvious thet the
move was highly politicd and meant to censure paticipants in those programmes especidly
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those from the oppodtion. This contradicts with Bagumas ealier assations thet Radio
Uganda today hes editorid independence and inditutiond autonomy. The offidd mantans
that the god of free interaction and participation is far from being ataingble.

Certainly we carry the voice of our owner (government) more that the voices of the
public and the opposition for that matter. It becomes very sensitive especialy in the
local languages where individuals such as politicians, ministers and LC 5 (Local

Council) chairmen, would come and complain against a certain producer or a particular
programme which they felt were directly attacking them as individuals or their
constituents. (Interview with Richard Baguma, Assistant head of Politics and Economic
Affairssection, Radio Uganda, Kampaa, 12/07/2001)

When congdered from the public sarvice broadcagting and public sphere perspectives, it is
obvious that the present day Radio Uganda does not cary the princple of catering for dl
exiding interests and tastes Nether does it provide equa opportunities to dl dtizens of
ciety to paticipate in socetd concans.  Thus, Radio Uganda does not fully provide the
public sphere.

On the other hand, Baguma contends that Snce this is not an inditutiond policy, government
cannot directly impose redrictions on producers and the various discourses cntained in these
progranmes. He illusrated that a producer cannot for example be expeled because of
producdng a programme quesioning or chdlenging government policy or a government
officid. Baguma contends, “This was unheard of in the past. Today we have more freedom
than what we had before’(Interview with Richad Baguma, Assgat head of Politics and
Economic Affairs Section, Radio Uganda, Kampaa, 12/07/2001).

The above sentiments on editorid independence in programme production and programming
were dmilarly shared by most of the producers interviewed. However, basng on the dation’'s
higory of lack of editorid independence and government interference, the mgority indicated
that they are dways cautious and give paticular atention to sdf-censorship. “One has to
decide where he or she places on€'s loydties’. These dams are incongpicuous consdering the
country’s higoricd trends of government interference and control of broadcasters. During the
tebling of the Land Bill for example, a producer from Central Broadcasting Service (CBS ) a
private radio dation was detaned for hoging a programme that gppeared to be chdlenging the
government policy on the Land Bill. Raboy et d, (eds). (1992), contends that the autonomy of
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public service broadcadting is supported by the system of checks and balances. Therefore it can
be argued that governments will continue to watch over public service broadcagters.

The Politics and Economic Affars section may seem to be totdly concerned with issues of
public intere, but this sudy aso found some trends of commercidisation. According to the
Assgat head of the section, Richad Baguma, the programme a times hods company
executives to promote the images of ther companies as long as they are willing to pay for
artime and production fees. Baguma contends that sudio based programmes can some time
become s0 boring to ligeners. Therefore “producers are compelled to look for sponsors to fund
outsde recordings for footage and sound bites footage that can at leest spice the
programmes’(Interview  with Richad Baguma, Assgat head of Poliics and Economic
Affars Section, Radio Uganda, Kampaa, 12/07/2000).

5.7.4.1 Benefits to Society

The programmes produced under the Politics and Economic Affairs Section have tackled
various important aspects of society that needed urgent atention. These include but are not
limited to the fight againg the rampant corruption in the country, the Aids epidemic, the high
rates of environment degradation, poverty eradication and export promotion. On corruption for
example, there is a programme titled * From the IGG’S Office’ (Inspector of Government's
Office), meant to address this problem. It has made a Sgnificant contribution towards the
eradication of corruption. Many corryption cases were brought to the attention of concerned
authorities and corrupt officids have been exposed, investigated and prosecuted as per the law.
The programme has dso generated feedback from the public which is increesingly becoming
more paticipatory. They provide information; report on corruption tendencies in ther
locdlities, thereby exposng corrupt officdds They dso provide suggesions and paticipae in
debates and discussons on these issues It should be noted at this point, that commercid
dations do not usudly ded with developmenta issues mentioned above.

Ancther aspect of grest importance and beneficid to sodiety highlighted by the Politics and
Economic Affairs Section is export promotion. This is meant to cregle awvareness on the
avenues in which the country can improve on its trade and export base, especidly through
agriculturd produce as wel as indudrid (smdl scae) products. It generates idess from the
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public on how everybody can contribute to this god. The head of Politics and Economic
Affars Section, Radio Uganda, Richad Baguma daed that the public has participated
activdy. They usudly cdl the gation or vigt to seek for more information, darify and cross
check informeation on issues thet were not clear.

In addition, the section has contributed greetly towards environment management, hedth issues
epeddly primary hedth care, family planning and HIV/AIDS. In dl these the publics have
been active participants

For example in one of the programmes where we discussed the Aids antiretroviral
drugs. People reacted very fast through telephone calls and some flocked the station the
next morning to seek for more information on these drugs. This goes to show that these
programmes have a tremendous impact on society. f we can only package our
programmes better than we do now, the results can be more positive. (Interview with
Richard Baguma, head of Politics and Economic Affairs, Radio Uganda, Kampaa
12/07/2001)

The above acknowledges the fact that the Politics and Eonomic Affars Section plays a pivota
educative role in its programming. However, like | mentioned before, certan members of
ciety, due to geographicd baries limitations of the exiding communication infrastructure
and other socid and economic reasons, are dienated from participation and therefore it ceases
to provide auniversd service. The next section sudied, is Farm and Environment.

5.7.5 Farm and Environment

The Fam and Environment section of Radio Uganda operae under the Directorate of
Educational Broadcasting. The Directorate was edablished in 1982 under then Minidry of
Information and Broadcadting, with a mandate to produce both radio and televison educationa
programmes for the devdopment of the country. The section is topic-specific regpongble for
ayicuturd and ewironmenta programmes in dl the 25 languages induding English.
Educationd programming according to Kgjubi, cited in Juuko (1998) is

Badcdly a nonformd, lifdong, continued educetion sysem through the
ue of the dectronic media, which targets various groups like children,
the youth, famers policy mekers rurd dwdlers the dissbled and many
other members of socidly. It creates awareness amongdt the people in dl
agpects of life socid, culturd, politicd, economic and religious aspects.
(1998:33)
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Juuko (1998) dso notes that such programmes tend to get away from pure entertainment to an
inditutional catdys; they focus on maters of public concan induding hedth maters,
agriculture, the environment, family matters, gender issues and others. Thus the current Farm
and Environment section operates dong those lines. Sylvia Nakabuggu the head of the section
explaned tha ther current mandae is to creste awareness on agriculture and environment
issues pecificaly to the rurd populace but <o to the country asawhole,

We mobilize farmers for sustainable agriculture and sustainable development, and at
the same time act as a link between researchers, extension workers and the community.
The overal goal is to ensure household and national food security through increased
food production and proper storage. We believe that Ugandan farmers are able and
have the capacity to contribute substantialy even to regional food security. All they
need is informetion on modern farming and sustainable agriculture, which is basically

our obligation to give the public what they require to know. (Interview with the head of
Farm and Environment, Radio Uganda, Sylvia Nakabuggu, Kampaa, 22/07/2001)

Despite its crucid role in dimulating educationd information for sudaineble deveopment, the
Fam and Environment section is finenddly condrained in vaious ways In the fird place
there are no funds for programme production dlocaed to this section. With the advert of
privatisstion and liberdistion government is withdrawing funding to public broadcagting
inditutions. As such, producers are undble to reech out to communities especidly the rurd
aexs whee 80% of the population and the agricultura populace resde. This would be
important especidly where successful message design depends upon the ability to identify the
needs of the taget audience (Juuko 1988). This catanly undermines the public service
vaues of diversty and auniversd service,

The head of the section explained that due to financid condraints, producers ingeaed, end up
getting information from within and around Kampala, the capitd dty which does not have any
agriculturd  activity. She dso pointed to other logidics that are not sufficiently provided such
as recording equipment, trangoort and dationery. These condraints she mantans, have
resulted in the production of substandard programmes which do not meke much impact on the
audience because sometimes they are incomplete,

5.7.6 Health
The Hedth Section of Radio Uganda was initigted five years ago to comba the hedth
problems that faced the country namdy, the high incidences if HIV/AIDS and the mdaia
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epidemic. These had aggravated morbidity and mortdity rates among adults and children under
five. There was therefore need for a strong information channd to cregte awareness, combat
and bring down thee diseases. There were other problems such as high populaion growth
rates that needed urgent dtention as far as public awareness was concerned. With increased
public awareness and requiste data, the linkages of populaion issues would be essly

manageeble to achieve intended gods.

The Hedth Section therefore, has been a mgor channd through which government implement
its programmes on hedth rdated issues. The Section head, Mary Irene Kaboole, explained that
the responghilities of this section are to produce programmes for the community meant to keep
them hedthy, fit, drong and energetic. The Hedth Section in conjunction with the Minidry of
Hedth has dnce, been producing programmes towards the prevention of diseases epecidly the
maor killer disseses namdy: HIV/AIDS, mdaia, cholera, mesdes, polio, diphtherig,
tuberculoss, whooping cough and others. The section has dso created awareness on hedth
campaigns such as the ongoing immunisation campaign for the eradication of Palio.

The generd formats employed for mogt of the programmes are magazines and documentaries,
question and answer sessons, pand discussons, drama and quiz shows. The head explained
further, that during epidemics of the notorious diseases such as the recent Ebola epidemic in
the Northern region, concerted campaigns are made through the hedlth section to sendtise the
populace on precaution measures. Kaboole declared that through radio programmes there have
been behaviourd changes amongs communities, hence severd hedth problems have been
reduced while others have been completdy wiped out. She gave examples amongst others
behaviourd changes in s&x and sexudity which have brought down the infection rae of
HIV/AIDS as wel as population growth rates in the country. Others indude Mdaria and the
recent Ebola outbresk, which was combated mainly through increased awareness, spearheaded
by Radio Uganda. When | presented my hypothess that Radio Uganda was heading towards
commercidisaion, Kaboole srongly refuted it:

If you look at our schedules they indicate that we still plan for the community and therefore
give priority to programmes like politics and economics, farming, health. You know Uganda
largely depends on agriculture and we also need a healthy nation therefore we give priority to
such issues. We also promote democracy through our programming. None of the private
stations perform these functions, this is just a feeling in urban areas that Radio Ugandais
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commerciaising. (Interview with Mary Kaboole, the head of Health Sction, Radio Uganda,
Kampala/20/07/2001)

Dexpite the fact that Radio Uganda’s programme schedules represent a catain amount of the
public service broadcasting programmes, the timing of these programmes as indicaied in table
sven has shifted from prime ligening time in favour of commercid programmes The qudlity
of these programmes has ds0 deteriorated due to lack of production funds and other logidics
as brought forward by the various interviewees in preceding sections. Further discusson with
the head of the Hedth Section, emphasized the poor fadilitetion in programme production. Due
to lack of resonance production fadlities and mativation therefore, the dation is continuoudy
losing its audience and personnd to private Sations.

However, the above officer mantaned that Radio Uganda is not in ay way in competition
with other private dations. The private dations she contends are fully commercidly oriented.
“Even in production our programmes are wel researched and professondly done” she sad.
Anacther important section in Radio Uganda’s programming gender.

5.7.7 Gender

The Gender section is in line with the public sarvice broadcadting vaue of sarving for minority
interests. The section emphasses those aspects that ded with a certain category of society
namdy, the youth, children, women, the ddaly, and the dissbled. These ae commonly
referred to as the disadvantaged groups because they tend to be neglected and denied avoice
on communication channds The formation of the Gender section was paliticaly motivated,
origindly to ded with women issues and to coordinate women programmes from each section
in gpedfic language groups Thus the Gender section fulfils the public sarvice principle of
caeing for dl exiding interedts and tages and giving minorities a specd privilege in
programming.

Joyce Gunura the head of the Gender Section, observed that while Radio Uganda dill performs
the public sarvice rale, programme production in this section like dsewhere in the dation,
largely depends on the good will of relevant organisations which ded with the above issues



namdy the Minidry of Gender. This minidry is in charge of women and gender related issues
in sodety. Other organisttion which ded with these issues indude the Nationd Council for
Children, which deds with dedtitute children; the Federation for Women Lawyers, a group of
women lavyers that provides free legd assdance to families and other nongovernmenta
organizations. These inditutions according to Gunura fund most of the programmes produced
under this section.

She contends further that the programmes have been of grest vaue to the target audiences
There has been increesed awareness on women emancipation for example, nutritiona issues,
family life educaion and Universd Primary Educaion. All voices according to Gunura have
been represented and /or entertained including minorities such as proditutes. In generd, there
has been increased knowledge and information on devdopmental concarns.  However Gunura
agued that it would not be long before the public sarvice mandate of Radio Uganda is
compromised:

We are not yet commercial but the prevailing situation around here suggests that we are
headed towards that trend. For example we are encouraged to get sponsors for each and
every programme we produce, in order to get prime time for our programmes, however
important they may be. Not only for production costs but also for airtime. (Interview
with Joyce Gunura, the head of Gender section, Radio Uganda, Kampda, 20/07/2001)

The above leaves public sarvice broadcasting @ Radio Uganda in a dae of flux. We have
aready observed in this dudy that sponsors and advertisers may not likdy be interested in
public service broadcagting programmes. Therefore producers in their quest for sponsorship are
a0 likely to change to more advertiser-friendly programmes such as entertainment.

5.7.8 Sports

The Sports Section covers sports events as well as promoting that fidd. The programmes
produced under this section are arguably entertaining and are largely based on local sporting
activities around the country, with some sports events from the western world.  They take
svead formas fird, there are short briefings in ‘Sports Dary’ and the Sports News Section in
the ‘News Hour' programme, and sometimes in the ‘Man News bulletin.  Second, they take
the format of discussons and debates on soccer and other types of sports and third, they bring
live broadcasts of oorts events from within and outsde the country.
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Sports programmes & present day Radio Uganda exhibit an even dosxr proximity to
advetisement and sponsorship. Mogt of these programmes are sponsored and dlow the
goonsors products to be advertised within the course of the programme. This, as established in
the next section, illudraes the peneration of commercidisaion in Ugandas public service
radio and therefore undemining public sarvice Programmes. The next section explores the
activities of the Commercid section and the trends of commercidisation a Radio Uganda.

5.7.9 The Commercial Section and Commercialisation

Commerddisad programming, as defined in the second chepter of this thess is that kind of
programming that is heavily dependant on product advertisng revenue. Content is geared in
the direction of busness consumerian and the god of profit maximization is ultimate (Blumler
1992; Curran 1991; McQuail 1994). Therefore, this theme sought to address the mgor research
god of this dudy of assessng the extent to which commercidisation has pendtraed Radio
Uganda in the ea of liberdisation. In this section | present and discuss findings emanating
from the activities of Radio Uganda’s Commercia Section.

The Commercid Section is perhaps the mogt influentid section & Radio Uganda. 1t handles dl
advetissments  incduding, commercid ots persond  anouncements and  ponsored
programmes, as they emerge from the different programme sections and genres mentioned
ealier. This sudy has esablished that commercidisation a Radio Uganda looms large today.
All the above setions for example, especidly programme production, are highly influenced
by the Commercid and the Presentation Sections. Space dlocaion for ingance, will highly
depend on the didogue between the Commercid Section, and the particular section from
which the concaned programme originates, as this will have a beaing on the time-dot
dlocated to that programme. As Joyce Gunura, the head of the Gender section dluded earlier,
producers in present day Radio Uganda are encouraged to get sponsors for the production of
thar programmes and for artime egpeddly prime-time ligening. For example, mogt
educationd programmes from the Farm and Environment Section were shifted from prime-
time to create gpace for sponsored commercid programmes and entertainment. This Stuation
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undermines public service broadcasing vaues and principles leading to commercidised
programming.

Evidenced by the higoricad account of Radio Uganda in the third chepter of this study,
emphads in programming was put on public informationd needs (Kiyaga 1997; Baikuddembe
1992, Wamda 1992). Although sometimes these programmes do not have a mgority interedt,
they ae dealy essentid for dtizevy and for the country’s deveopment. Hence, Radio
Uganda’s programming was redricted to peform the three basc functions of public service
broadcadting: educate, inform and entertain the populace (Kiwanuka 1990). In the early years
of Radio Uganda broadcasing, there was a tendency of limiting commercid programmes.
According to The Uganda Broadcaging Sarvice (Advertissments) Regulation and programme
code:

The amout of advertigng that shal be caried in the programmes of the
UBS, both in regard to sponsored programmes and “spot” advertissments
dhdl be vay minimd and a the dsolute discretion of Director. The
commerdd, tha is the advertisng content of any sponsored programme,
dhdl not exceed 10% of the programme and shdl be spaced a regular
intervals. Unrdated announcements or “cold-plugs’ will not be accepted.
(1962: 3-9)

The Chief Commedd Manager Paul Olungi, confirmed that Radio Uganda was never
mandated to broadcast commercid progranmes. He contends that initidly very limited time,
as little as 15 minutes per day, was dlocated to commercid programmeswhich were bascaly
persond  announcements. With the emergence of liberdisstion however, government is leaving
its departments to finance their operations and exidence. Thus, Radio Uganda is progressvely
draying from its public service mandate to indude some kind of commercdisd
programming. According to the Chigf Commercid Manager, the dation is ready to dlocate as
much airtime as advertisers can teke.

Time alocation to commercial programmes and advertising spots entirely depend on
the volume of these programmes. Our limitations are not on airtime but on a number of
advertisers we can get. Aslong as you have business, time will be alocated to you to a
tune of 50% to 70%. (Interview with Paul Olungi, Chief Commerciad Manager, Radio
Uganda, Kampda, 16/17/2001)

The Chigf Commedd Manager emphesized further that government requires the commercid
section to collect a minimum of 600 million Uganda Shillings (gpproximatdy  $343,000)
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annudly. This request, however, is beyond the daion's cgpecity. For example the
Commercid Section was only adle to collect only 500 million Uganda shillings (gpproximately
$286,000) for the financid year 1999/2000, indicated below in table 8.

Table 8: Showing Radio Uganda’srevenue collection for thefinancial year
1999/2000.

MONTH PERSONAL ANN. | SPOTS/SPONSOR ‘| UPCOUNTRY TOTAL ¥ [ BANKING
’ — - = TET PROGRAMS '

July 1999 5,165,000/= 14930910/= N 20,095,910/= 20,095,910/=
| August 1999 3,445,600/= 45414,350/= -1,242,800/= . '50,103,‘ION= 50,103,100/=
September 1999 3,606,000/= 178,561,350/= 756,200/= "] 182,923,550/= 182,923,550/=
October 1999 7,659,182/= | 7,005,000/= §84,000/= 15,548 182/= 15,548, 182/=
November 1999 3,355,200/= 24,952 733/= 1,729,300/= 30,037,233/= 30,037,233/=
December 1999 4.266,220/= 16,383,480/= ~ - | 1213900/~ - | 21,863,600/= 21,863 ,600/=
January 2000 | 6,194,220/= 34,433,300/= 597,525/ 41,225,045/= 41,225,045/=
February 2000 5,103,852/= 26,185,867/= 2,060,250/= 33,349.969/= 33,349,969/=
March 2000 . 5,471,940/= 20,183,000/= - 25,654,940/= 25,654,940/=
April 2000 3,393,060/= . 31,342,150/~ 732,700/= 35,467,910/= 35,467,910/=
May 2000 3,026,000/= 14,835,600/= 1,437,010/~ : 19,298 600/= 19,298,6IOI_=
June 2000 3,741,750/= 28,176,988/= - 1,968,650/= 33,887,388/= 33,887,388/=
TOTAL 54,428,024/= 442,405,078/= 12,622,335/= 509,445,437/= 509,44?,431? —

Source: Radio Uganda Commercial section

One can argue however that increased commercidisaion a the public sarvice radio will lead to
increased revenue to sudan public broadcads, but there are quite a number of hindrances to
this anticipation. Apart from the prevaling competition for audiences and therefore advertisars,
Radio Uganda’s Commercid section is faced with lack of human resource and buresuicratic
tendencies asociated with government inditutions. These hinder the smooth operation of the
daion. In the fird place the section lacks a srong maketing mechanism. For example,
according to the Chief Commercid Manager, the section does not have a sdes representative.
There is only one Commercid officer and a cashier to collect revenue and to market the
daion. Yet the daion cannot directly recruit geff, it has to go through the Public Service
Commisson, which is mandated to do 0. In addition, while government expects maximum
output of revenue, it has not inveted in the Commercid Section as wel as the daion in
generd. Without fadlities such as trangport the god of maximum benefits cannot be redised
and therefore, the ideathat commercias can sustain public broadcasts remains out of poise.
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Second, according to the Chigf Commercdad Manager, the exising government regulations and
rues on commercid operations ds0 frudrae the activities of the section. The current nonttax
revenue banking arrangement for example, has led to loss of many dients of Radio Uganda’s
Commercid Section. The arangement reguires dients to pay for the services through banks
The process involves obtaining bank payment advice from the dation, paying for the services
in the bank and returning the dips to the dation before services are offered. This process,
according to the Chief Commercid Manager, is tedious and time-consuming.

Take for instance a death announcement; you cannot expect a bereaved person to go
through such bureaucracy. This should be the work of sales officers. (Interview with the
Chief Commercid Manager, Radio Uganda, Paul Olungi, Kampala, 16/07/2001)

The Chif Commercid Manager dso observed that competition cannot be driven only by
commercid operations, but should dso be guided by programming. Thus the daion can only
be marketed if it has ligenership. It is ligenership not artime thet is sold to advertisers. These
ae only convinced with dtractive programmes. This is in unison with Suine and Hulten's
(1998) view that competition sets its own rules according to commercid logic. Congdering the
lower raes of ligenership for Radio Uganda in Kampda, illustrated in grgph 1, advertisers
would not find it atractive to advertise with this Sation.

The other argument in reldion to the above points to the dation’s trangmisson agpects. While
it istrue that Radio Uganda has a wide coverage, this study has dready established that certain
pats of the country do not recelve tranamisson sgnds or where they do, the reception is poor
(see section 55.2, paragrgph 4). This means in the firgt place that the advertissr may not be
able to reech those targets. Secondly, poverty levels in Uganda are quite high a 35% (7.45
million people) living bdow the poverty line and over 60% (126 million people) beng
generdly poor and mogt of them living in rurd aess (Gaiyo 2001). This is an implication in
that the advertiser may not target those areas due to their lack of spending power.

To conclude this section on programme production and scheduling | am of the view that Radio

Uganda will only fully achieve its public sarvice broadcaging obligations to society if the
programmes will accommodate more voices espedidly those voices which have been
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suppressed in the pagt. A strong policy therefore could be one way to enforce this. For now, |
present and discuss the findings on the current policy on programming.

5.8 General Discussion of the Study Findings

Public service broadcadting, as outlined in chapter 2 and earlier on in this chapter, has three
basc functions firdly, to infoom the public on politicd, economic, sodd and culturd
developments within sodety; secondly, to educate or enlighten people of the nation as a whole
and thirdly, to entertain them with programmes of high sandards and good taste (Tomasdli
1994). From the Ugandan perspective, there is a fourth function: mobilizetion. The present
dudy’'s objective was to discuss how Radio Uganda as a public service broadcaster is
peforming these functions despite the Hiff competition with the new private commercid
dations for audiences and revenue. In rdation to the theoreticd obligations of public service
broadcasting, the sudy focused on Radio Uganda’s programming aspects with the am of
ansvering the falowing research questions Does Radio Uganda, in post-liberdised Uganda,
dill mantan its public savice prindples and vdues? Is thae a difference between
programmes produced before and after liberdisation? How much time is dlotted to educationd
/developmenta programmes vis-a-vis commercid programmes?

The programme obligations of public sarvice radio in Uganda were not only approached from
the ided type levd but dso from the African context and the dation’s hidoricd perspective
expounded in chapter 3, and outlined by the various respondents in chepter 5. The Study
showed that the public service gpproach in Uganda arose from specific Ugandan factors such
as political, socid and economica perspectives outlined in chepter 3. For these and severd
other reasons, the public sarvice gpproach was percaved as the most convenient form of
organisng broadcading in Uganda before and after independence by the successve
governments. For now, | revigt the public sarvice mandate or the ided type principles of a
vibrant public sarvice radio as expounded by various scholars (Reith in Tomasdli 1994; Curran
1991; Keane 1991, Habermas 1989; McQual 1994; McQual 2000; Bdikuddembe 1992;
Syvertseen 1992) in reation to the presnt dudy’s findings on Radio Uganda’s current
programming. The principles save as a benchmak to guide and evauate the man findings of
the Sudy from the point of view of the study’ s research questions outlined above.
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The firg public service radio principle, and most important as criticaly discussed in chapter 2,
is one that dipulates that public service broadcadting services should be universdly avalable to
dl dtizens of the netion. It is the main reason why Radio Uganda operates as a public service
inditution with full government funding contral. It is theoreticdly, a the same levd with say
the British Broadcasting Corporation (BBC), which is funded by the licence fee and given
nationd gopropriations in return for informationa sarvices that equaly bendfit every ditizen in
the country. However, as the study indicates, Radio Uganda does not stidfectorily fulfil the
principd of universdity. Frdly, its scope of coverage is 90% thus the 10% of the populdion is
not reached. Secondly, even within the 90% scope there are some areas which experience poor
trangmisson dgnds. Thus the role of radio programming in informing, educating,
entertainment, diversty, and dtizenship representation as theoreticaly argued in chapter 2 of
this sudy is potentidly red to predominantly urban aress which are rdativdy privileged with
good reception of Radio Uganda’s programmes, whils some aress such as rurd communities
are cut off from the various discourses on Radio Uganda.

The second principle of public service broadcasting emphasises that it must be funded by the
public it sarves spedficdly by means of a compulsory licence fee levied on dl radio and
tdlevison sets owners who expects a good sarvice in return (Dahigren 1995). This sudy haes
edablished that Radio Uganda hes since its inogption been fully funded by government (with
the tax payer's money). Acquidtion of revenue from licences has not been successful in
Uganda due to what the Acting Director of information, Okullu-Murra termed as “low income
levds’ of working Ugandans. Results of the dudy have further shown that snce the
liberdisation of arwaves in Uganda, government funding of public broadcasters has been
dwindling. Government is therefore encouraging public service broadcaders to generate ther
revenue to sudain themsdves finandaly and to sustain public broadcagts. This arguably means
that Radio Uganda’s ability to ddiver qudity programmes is severdly undermined by the poor
funding or lack of it and therefore, the immediate possble remedy would be to turn to
commerdaised programming.

It is dso important to note that the prevaling competition for audiences in the broadcading
sector in Uganda today puts Radio Uganda in the dilemma of sdlecting content and packaging
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programmes in a manner that will attract audiences and thus advertisrs: As the controller of
programmes obsarved, it is vey difficult to ceticify al categories of audiences with the
dation’s current programming and with the limited budget:

At times when you go deep into these programmes such as agriculture, environment,
politics and so on, you lose the audience particularly the young generation which
constitute 70% of the population, because they don’t want this kind of programming.

We therefore have no choice but to increase on entertainment programmes. (Interview
with the Controller of programmes, Radio Uganda, Charles Byekwaso, Kampala,
13/07/2001)

The above is an indication that Radio Uganda in a bid to hold and sugtain audiences
forced to change programming to meet the demands of the current environment even
though this may be undermining the stations public service mandate.

The basic requirement that public service radio programming should be funded by the corpus
of its ligeners loses meaning when seen from the context of Radio Uganda. The Studion
where licence fee funding does not exis and where government is heeded towards complete
withdrava of dae finandd support undemines the dation's ability to sudan public
broadcasts and therefore the &bility to perform its obligations as expected of them by the
public. Whilg some of the interviewees were of the view that public service programmes
would be dtractive to advetisars, others indicaied that qudity programming offering
meaningful choices to the target audience is suppressed by advertisars and sponsors  influences
on programme content and design.

The third principle of the ided—typicd public service broadcagting that Radio Uganda is
obliged to adhere to is the need to encourage competition in good programming rether than
competition in numbers (Tomasdli 1994). Discussed in rddion to the gudy findings and
ressarch quedtions, it is obvious tha the current need for advertisng revenue compes Radio
Uganda to programme for numbers, with commercid and sponsored programmes dominating
primetime ligening.

The fourth and fifth public sarvice broadcasing principles crudd to this discusson, dipulates

that public service radio programming should cater for dl exising interests and tastes and that
minorities in sodely must be given a spedd privilege in programming. In addition, the gxth
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principle dipulates that public service programming should be rdated to nationd identity and
community. Congdered together, these principles seem to be given atention to a certain extent
by Radio Uganda’s programming as not only evidenced by the multiplicity of languages which
currently stand a 26, but dso in the avalability of the Gender section that caters for minority
and underprivileged groups such as the disabled, children, women and the aged. However due
to a number of limitations established by the sudy in the fifth chapter, Radio Uganda patidly
performsthis function.

The seventh principle of public service broadcagting is that which dipulates that the service
should keep away from dl veded interests egpecidly the sate and commercid interventions.
In the same way, the eighth principle Sates that public service broadcagting guiddines must be
desgned to liberate rather than redrict programme makers (Keane 1991). Wha Keane is
referring to is the freedom for broadcegers to have full programming and editorid
independence. As | see it, these two princples ae dealy esstid to public sevice
broadcagting. Without keeping a dearly defined digance from veded intereds in society,
Radio Uganda’s role as a public service broadcadter is threatened. This sudy has so far shown
that programme production & Radio Uganda & the moment is heavily dependent on sponsors
who not only influence content but adso the naure in which the programmes are produced.
Further sudy results indicate that there are political interventions in the operaions of Radio
Uganda. According to the Head of Politics and Economic affairs Section, caution must be
taken in programming. “You have to be careful and sdective of who you hos for a paticular
programme’ (Interview with Richard Baguma, head of Politics and Economic Affars Section,
Radio Uganda, Kampda, 12/07/2001).

Basad on my findings in this sudy, it is can be argued that Radio Uganda in the new order is
condrained egpedidly with regard to its performance in the key functions that are vitd in the
exigence of the public spohere discussed in chapter 2, namdy: the watch dog function, diversty
in its programming as wel as keeping the dtizens informed and entertained. The next section
criticaly discusses the extent to which Radio Uganda in the commercid age is providing a
public sphere.
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5.8.1 Public Watchdog Radio

The watchdog function as pointed out in the second chapter of this sudy, is defined as
reveding abuses in the exercise of dae authority or as means of seeking redress againg the
abuse of power over others in society (Habermas 1989). Radio Uganda can epecidly be
expected to perform this function through its programmes such as news and current affairs, tak
shows, maegazines and documentaries, especidly through the Politics and Economic Affars
section discussed earlier on in this chapter. However, interviews with producers and heads of
sections indicate that whilgt there is a ceatan amount of freedom in programming and
programme production, it is not guaranteed, as it may not goply to cetan Stuaions Mogt
damed tha & times they ae in precaious gtudions when deding with potentialy
controversa dories or topics that might get them into trouble with authorities both a the
dation and government. Such topics may be politicdly rdated or exposng on government
minigers and top officdas. As mog of them put it: “ One should know better where to place his
or her loydties’.

Some producers refuted the dam by the Commissoner of Radio Uganda tha there is a high
degree of editorid independence, and that there is no censorship. For example, Richard
Baguma as we noted in his interview, had to be cautioned when he hoded in one of his

programmes, the runner-up in the recent presdentid dections Smilaly, Joyce Gunura the
Head of the Gender Section articulated that:

There is no such thing as editorial independence and press freedom on Radio Uganda.
This is a public radio and we are expected to serve for government not against it. If
government or even our basses are in the wrong, they don’t expect usto highlight their
mishaps on this station. If it isaminister implicated in any scandal, we have to wait for
a press release from government before we get such a story on air. Meanwhile, our
competitors have aready put out that story. We are not expected to air views and
voices that criticise government even though it is constructive criticism. (Interview with
Joyce Gunura, head of Gender Section, Radio Uganda, Kampaa, 20/07/2001)

The issue of programme sponsors and advertisers discussed in preceding sections dso thresten

the gation’s potentid to perform the watchdog function:

If you listened to most of our programmes today you notice that they are highly public
relations programmes. If a company sponsors the programme they want to be promoted
as well, of course, no one will sponsor a programme where there is no vested interest.
Most of the programmes today are like that. We have lost talent, professionalism and
credibility, because we can no longer claim credit and responsibility for our
productions. Secondly if we have a big advertiser on our station we cannot afford to
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carry out negative publicity for that company even if they are implicated in any scandal.

(Interview with Sylvia Nakabugu, head of Farm and Environment Section, Radio

Uganda Kampda, 22/07/2001)
The above discourses dearly demondrate that the waitchdog function is threstened by interna
and externd condraints. The public sohere which the daion is supposed to provide ceases to
be in a sense that the necessary condructive criticism for both government and the station to be
able to serve the citizens better does not exis. Y, criticiam as pointed out by Hoynes (1994),
isan essentid ingredient of public service broadcadting.

5.8.2 Diversity and Representation

Public sarvice broadcaging from the public sphere point of view is mandaed to provide
diversty in its programming. Diversty, according to Keasne (1991), is conddered to offer
programming thet is wide in subject, range and leves of gpproach. He further notes that public
savice broadcaging should be committed to provide and to protect mixed and complimentary
progranme schedules What Keane is referring to is a commitment to certain programmes for
minority groups and to produce a variety of programme genres drama, children, sports, current
dfars, continuing educaion and many others. Within each of these genres, there must be a fulll
range of programmes, voices and contrasting views.

However, this sudy has edablished that there is lack of contraging viewpoints in Radio
Uganda’s programmes. For example, according to Sylvia Nakabuggu and Richard Baguma,
heads of the Farm and Environment and Politics and Economic Affars Sections respectivey,
“news is unbdanced and not representaive of the actud events and happenings within the
country”. Top government officds, politidans, miniders and company executives, for
example, make it to the news platforms. In any case these are in podtion to “foot the hill”.
Also, due to lack of resources, like trangport and equipment, producers and reporters are
compdled to cover city-based events such as workshops, conferences and meetings. Thus, the
views of those dtizens in far places especidly in rurd aess are left out. Whilgt bere is a dam
that there are reporters at didrict levdl who are supposed to be sending news from those aress,
these officers are dso condrained in terms of operating funds, trangport and other logistics.
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Leading actors in the news, news sources and dory origins, are important aspects in
determining public sarvice radio’s role in the Ugandan public sphere in terms of  “who” is the
main actor and news source for example, “what” kind of dtory is on those paticipating in the
public space offered by Radio Uganda (Dahlgren 1995).

5.8.3 Citizenship

The function of dtizenship is key to the public gohere concept. The theoretical gpproaches in
chepter 2 of this sudy argued that public sarvice broadcaging has an important function in
providing a forum in which dtizens can debae matters of public concern and come to a
consenaus. Given its universdity and geogrgphical reach, radio must idedly creste a sense of
shaed naiond identity. It is goparently doubtful whether these dams on behdf of public
savice radio are being served by Radio Uganda in its current over-concentration on urban
places and progranmes that are advertiser friendly as evidenced by data presented in the
preceding chapter.

Of crucid importance with regard t0 Radio Uganda, is that for the mgority of Ugandans it is
the mgor source of information. They look upon it not only for hard facts and verification of
other sources, but dso the information with which to meke sense of the world (this is in
accordance with most respondents views). As a public service broadcadter, Radio Uganda
mug, through balanced programming, hdp such Ugandans undersand the community they live
in. Therefore, the overdl ditizenship needs, tha is, the paliticd, culturd, economicd and socid
rignts of Ugandans cannot be entrused to Radio Uganda in its current trend of
commercidisation. As daa from progranme schedules demondrated, educationd and
devdopmentd programmes ae now beng replaced by commedads infomercids and
Sponsored programmes.

It is however far, to sy tha in rddion to dtizenship, Radio Uganda as a public sarvice
broadcagter, has played a specid role in broadcaging nationd events such as nationd
anniversaries, nationd and international events. In 0 doing it covers and relays events that are
beyond purdy sub-culture specific interests but of public interest. These include, but are not
limited to, Ugandd's independence anniversary, Martyrs Day, All-African Games, the World
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Cup events and many others. Such broadcasts mantain a sense of nationd identity (Graham
and Davies 1992: 183-184) and dlow Ugandans to underdand themsdves as members of a
paticular netion. But this is not to say tha coverage of such events is enough for ordinary
Ugandans. Ther voices are 4ill not heard and where they are heard, they are aticulated on
their behaf by reporters, paliticians and other vested interests.

5.9 Conclusion

This chepter has presented and discussed the findings of this research. Focus has been on
goecific obligations fadng Radio Uganda as a public sarvice radio and its current dilemma of
commercidisation. The chepter showed how the various actors and factors combine to define
and s roles for public sarvice radio programming within the Ugandan context. Such
obligations and expectations about Radio Uganda’s programming aspects, especidly a the
time of pressures to commercidise, have to some extent been seen as concretisng most of the
ided-type obligations of public service broadcaging as discussed in chapter 2. Despite the
ovewhdming changes that point towards commercidisation, a great number of respondents
fed that sydematic commercidisaion would promote rather than undermine Radio Uganda’s
public service mandate. In the next chapter, the study makes some conduding reflections and
offers suggegions on trandormation posshiliies on the future of public sarvice radio in

Uganda.

End Notes

! The Broadcasting Council regulatesthe conduct of Broadcast journalists and promotes good ethical
conduct among journalists. It arbitrates in disputes between the public, the media, and the state, promotes
the flow of information and acts as censor for films, videotapes, playsand material for public exhibition. Its
Disciplinary committee deals with complains or alegations against journdists (G.O.U, white Paper,

Second Draft — January (1999).

2 Any member of the public is mandated to phone or write to the Broadcasting council, giving the date,
time and the station on which the offensive material was transmitted. The council will then intervene.
First, by getting the tape and the schedul e of the programme in question. Secondly, members of the
council together with that particular station’ s management will listen to thetape. If it is confirmed that
the programme was indeed offensive, then the council will take disciplinary action against that radio
station (Interview with the Secretary, Broadcasting Council, Kampala, 27/07/2001).
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CHAPTER SIX

CONCLUDING REFLECTIONS AND RECOMMENDATIONS

6.0 Introduction

This chapter presents the concluding reflections and recommendations of the sudy. In it, | give
a summary of wha has been consdered to be the criss of present day Radio Uganda. |
conclude by offering suggedions on reform posshilities for the future of public service radio

in Uganda

6.1 Radio Ugandain Crigs

The current sudy has confirmed the sudy’s hypothess that Radio Uganda is moving awey
from its public service mandate to programming that is commerddly oriented. The mogs
paamount threat that the dation faces is the problem of finance, which has reduced
programming decisons to the whims of advetisers and sponsors. The generd  economic
problems fadng Radio Uganda, show that it is not enough to have public service obligations as
liged in chapters 2 and 5 of this dudy, without putting in place financid resources necessary
for achieving them. This sudy has demondrated that the public interest in programming, thet
is mixed programmes that entertain, inform and educate from the Ugandan point of view, is
compromised by Radio Uganda’s over-emphass on programming thet is advertisement and
sponsor friendly. This means that the station only fully performs the entertainment function.

Public sarvice broadcagting inditutions are supposed to function as public sarvice channds,
tasked with public service ams such as mohiliang the populace on issues of public concern,
soearheading hedth and environment campaigns and other gmilar functions. Covering these
issues reguires condderable funding. However, in the new arangement where Radio Uganda
is to become autonomous the funds have to be rased from commecd activities like
advetiang. The gtudion where advetisng is the main means of funding public sarvice
broadcagting in Uganda comes with a st of difficulties Advetisers may not redly like such
public service programmes preferring popular programmes such as entertainment indead. The
result is likdy to be an indeermingte inditution largdy commerdd in funding but not redly

98



“public sarviceg® or “commercid” in programme outlook. Radio Uganda’s current funding base
contradicts its public service mandae It implies that the daion atempts to sarve both
dtizenship interests and business-based motives with far reaching consequences for the former
caegory because it is now under the am of commerce Government, as the study has
edablished in the preceding chapter, requires Radio Uganda t0 generate as much revenue as
possble This gdtuation entrenches the commerdd goproach in programming. The shrinking
government funding fals to free Radio Uganda from the need for extra finance especidly that
it is seeking out from advertisars.

6.2 Possible Reforms

The dudy has come up with recommendations that can possbly transform Radio Uganda into
a vidble public sarvice broadcading inditution. Frdly, | recommend that the licence fee be
developed as a source of revenue for Radio Uganda. The university of payment princplein
public service broadcadting requires thet public services in generd, be directly funded by the
beneficiaries. This principle embodied in the ligenerd viewers licence feg, a compulsory fee
payable by every owner of a radio or tdevison set, is a kind of contract between citizen and
the broadcaging sarvice. It ensures that an equaly good programming sarvice shdl be made
avaladle to dl in retun for the licence fee (Blumler 1992). This kind of arangement has not
been effective in Uganda. Government tried once to enforce this but due to the low leves of
incomes in the country (according to Okullu-Murra, the Director for Information), it was a bit
relaxed. However, if dtizens can afford to own and maintain a radio or tdevison s, then the

argument thet they cannot aford an annud fee for the programmes they ligen to or waich is
tenuous.

Therefore, a vigorous approach to licenang is necessaty to redise the potentid of the license
fee as a method of financing public radio and tdevison. If this is imposed on eech and every
dtizen owning a radio set then the programmes they ligen to of public interest and vdue can
be easly funded, as Blumler and Mitchdll (1994) put it:

With licence fee a public broadcadting indtitution is forced to provide for
a univesd avaladlity of a coe of dvass ad highqudity
programming  savices  meaningful  choices  integrity  of  dvic
communicetion and regponshility in proecting sodd  and  culturd
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images and identities in its programmes amongst other aspects.

(1994:237)
There is need therefore for Radio Uganda to reach out to the audiences and motivate them to
pay for the sarvices they receive. The dation should initiste programmes to educate ligeners on
the necessty of paying the licence fee But this will definitdy work when a univesd
trangmisson of programmes is achieved. The dation's current ingbility to tranamit sgnds to
dl pats of Uganda means that those ligeners who do not receive cdear sgnds will not be
obliged to pay the licence. Such ligeners without access to sgnds must dearly be identified
and be sygematicdly exempted until such atime when the service is availed to them.

Whils most respondents of the study advocated for autonomy as a solution to the dation's
current dilemmas | am of the view that independence from government will not solve the
exiding problems facing public service broadcasters in Uganda today. Neither will it rdlieve
them from dl responghbilities and obligaions towards the public whose funds they rdy on
(taxes) and whose right to know is the reason for thar very exigence In any case this
independence does not necessarily meen that government will cesse to control or influence
public service broadcasters. What is needed is for government to inject more funding into
public service broadcagting inditutions (Radio Uganda and Uganda Television ) t0 supplement
other sources of income, before granting them autonomy. | dso support Baguma's (the Head of
Politics and Economic Affars section) view that dake holders in the daion’s programming
such as the United Nations Fund for Population Activities (UNFPA), should come in with
donations to drengthen the daion's role in promoting those issues in ther interess and
concern, for example, reproductive hedth and family planing (Interview with Richad
Baguma, Radio Uganda, Kampaa, 12/ 07/2001).

Thirdly, while advertisng and sponsorship brings in a congderdble amount of revenue, it
should not take a centrd place that undermines the ligene’s interest in radio programming.
Advetisements on radio must be bdanced with educationd and developmenta programmes,
and mugt be limited to spedific and dipulaed times This dipulaion should not be during
prime-time ligening as this will result in mass audience high-cogt programming in pesk times
and low-cod programming & other ligening times Smilaly, subtler ways of programme
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ponsorship must be adopted to reduce programming from being advertiser or sponsor friendly.
So far current trends at Radio Uganda indicate that by introducing commercid channds such
as Sar FM and Green channd the public service radio is in dichotomy. In this case, revenue
generated from the commercid channds can be used to sugan public service broadcadts in
mangream Radio Uganda.

But the above will require a drong policy. Therefore, there is need for the Broadcading
Councl to map out solid policdes that will sysemaicdly guide Radio Uganda in its
programming in the new order. These polides should indude among cother things the
percentages of programmes to be produced under each of the genres indicated in chapter 5,
table 4, as wdl as guiddines on the production and presentation of public service radio
progranmes. The Broadcading Councl should mantain a dose rdaionship with the Public,
Broadcagters, journdists and civic organizetions to debate and make recommendaions on
finance, dructurd and technica aspects of broadcaging in Uganda. Findly, government and
the Broadcagting Council should expedite the making of the Communication and Information
for Development policy.

This study hes established that since 1995, the dation has been dfected by a high daff turn
over. The sudy therefore recommends that Radio Uganda’s news and programme production
daff be wdl pad and motivated. By doing S0, experienced programming saff will be retained
and foresdled from moving to ‘greener pagtures with private dations. This will require the
dation to move away from the cvil sarvice sday dructure, which is mesgre when compared
to private dations. Radio Uganda’s sAay scdes must be revived in accordance with the
current cost of living to a leedt, aliving wage.

Findly, the sudy recommends that Radio Uganda mugt immediady embark on audience
research, the importance of which the dation has ignored or undermined for dong time. Whilst
there have been some media surveys in Uganda!, these were initiated by non-governmentd
organizaions who need the sarvices of radio to ar ther messages and they were dso
gyndicated for a limited consortium of advertisrs Thus, Radio Uganda should make a plan to
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cary out audience research through out the country. It is through reseerch that information on
audience message consumption, sgnd didribution and severd other factors, will be obtained.

6.3 Summary and Concluson

The sudy st out to determine the extent to which commerddisation hes influenced Radio
Uganda’s programming in the era of liberdisation and commerddisation of media sarvices in
the country. This sudy has demondrated that though Radio Uganda ill mantans oetan
public sarvice principles and vaues it is dealy headed for commerddisation. This is shown
by the recent rise of commercidised programming and a fdl in education and deveopment
programmes indicated in chapter 5 of this sudy. The limitations of finance and other resources
have compromised the roles and character of public service radio programming. The mgority
of programmes currently on Radio Uganda ae evidently geared to dtract advertisers rather
than serve the public interest.

In this regad and dso in connection with the public sphere theoretical point of view
propounded in chepter 2 and 5 of this dudy, it is difficult to dismiss Dahigren's (1995)
observation that:

The increedng prevdence of the mass media egpecidly where the
commerdd logic trandforms much of public communication into public
rddions advetisng and entetanment erodes the citical function of
public broadcadting inditutions. (1995:8)

In addition to the above discourse, the influence of ponsors on programme production, narrow
the scope of radio's peformance in as far as public savice principles and vadues ae
concaned. Sponsors of programmes whether educationd, informationd, current affairs or
entertainment, dictate ther content and design. This compromises numerous aspects such as
professondism, gods and objectives of those particular programmes, hence, baring them
from reaching the target audiences.

The aove discusson confirms the gudy's hypothess that contrary to its public service

mandate, Radio Uganda amidd competition from the increasng number of private commercd
dations, is geadily changing its programming from the values and principles of public sarvice
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broadcadting towards commercidisation. Further, public service radio programming in Uganda
is threstened by the shrinking government funding.

End Notes

! Chibita (1996) A critical review on the current media in Uganda; Steadman and Associates (1999) Kampala,
Jinjaand Mbarara; Steadman and Associates (2000) Grester Kampala); DHS survey (1988/99).
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APPENDIX 1

INTERVIEW GUIDE
(Theinformetion generated from these interviews will be trested with utmost

confidentidity, and for academic purposes only).

GENERAL QUESTIONS

Q1. What isthemisson of Radio Uganda?

Q2. How do you carry out thi smisson?

Q3. What isyour target audience?

Q4. Wha is the scope of coverage of Radio Uganda?

Q5. What programme formats do you employ in programming? Why do you opt for these
formets?

Q6. In which languages?
Q7. What is your understanding of the agpect of public service broadcagting?

Q8. What do you understand by commercidisation?
Q9. Tdl me about Radio Uganda’s programming in repect to public sarvice broadcasting
Q10. Whét are the most popular programmes on this station?

Q 11. How is Radio Uganda firenced?

Q12. Y ou taked about government being the sole source of funding for the gtion, isthis
fund is sufficient for programme production”?

Q13. What staff do you have to produce and broadcast programmes?

Q14. How do you mativate the Saff?

Q15. What is the ratio of programmes you produce to programs you purchase?

Q16. What then is the percentage of foreign programming on Radio Uganda?

Q17. What are the factors that influence thisratio?
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Q18. What isthe editorid policy of Radio Uganda?

Q19. Have you experienced any changesin programming due to the advent of commercid
detions?

Q20. What is your opinion about these changes?

Q21. What are the messages that are emphasised on this dation?

Q22. How do you compare the quality of programmes produced today with programmes
that were produced before liberdisation?

Q23. How do you then rate the quality of programmesin view of the prevailing
competition?

Q24. How do you ensure compliance with the relevant media Satutes? (Ethics)

Q25. What criteria do you use to dlocate airtime to the various programmes represented on
the schedules?

Q26. What has been the effect of Radio Uganda programmes on different members of
society’?

Q27. Does the gation encourage free interaction and participation in its programmes?

Q28. Radio Uganda and Uganda Television have areputation for saff development, in
terms of training. How do you rate your programme producers with other stations?

QQ29. Has competition made them better performers? Why?

Q30. Isit truethat you have logt gaff to commercid dations?

Q31. What isthe weekly revenue generated from sponsored programmes and commercid
advertisements run by the dation? (Retios in terms of percentages)

Q32.What, in your view, atracts advertisersto this sation?



Q33. (Depending on the answer to the above questions) what isthe likely consequence if
you re-organised your programming (production and scheduling) to accommodate more
developmenta (educetive) programmes or more commercid programmes?

Q34. Do you have plans to re-organise programming to accommodate more commercia or
developmenta programmes?

Q35. Inyour view has there been any change in the parformance of Radio Uganda sncethe
liberdisation of airwaves?

Q36. What should be doneto transform Radio Uganda into viable public sarvice
broadcadting indtitution?

Q37. Do you have any additiond information or comment?

Thank you very much.
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15 .:\DJ.p/Annt.é in English "b 1800 News in Karamcjong Pr 0800 UCB Club (Luganda)_b 1930 News in R/R/R/Rgy

10 News in Kiswahili w fZag,  Abis 9 By 1815 Lwo 5.D.A. 0815 Tax payer B 1945 P/Annts in R/R/R/'RD

45 Uganda Hotels‘b 1830 News in Madi §¥ 0830 Kyampambalasib 2000 ¥ews in Luganda {

HMERCIALS 1845 WNews in Alur {3 0845  Olutindo 2015 Adj.p/Avnnts in Lugand=D)

00 1.S.S.F. (Eng.) I 1900 News in Lugbara{y MIDLAND PROGRAMMES 2030 Matalisi Programm

15 UCB Club (Eng.) {> 1915 News in Atesofy 0900 Dehezi Int,\b> 2100 Discussion in Lug G

30 Water is Life 1930 News in Lwo { 0915 U.E.B. Prog. {Lug.}> 2130 Listener's post(F §

45 S.D.A.  hr s 1945 P/Annts in Lwo&;’\lurh 0930 Ebibaddewo 2145 S5.D.A. Church Prc wmy
__RrUERN PROGRAMMES: “=- 2000 NEWS HOUR © 1000 News in English £ 2200 Vews in English { '3

00 Madi L/Fav. C. 2100 News in Kiswahilify 1015 Food Basket 2215 Family Life(Lugar Q _

30 Alur Saturday Crubl ~ 2115 UCTU Prog.¥ 1030 Luganda C/A. WESTERN PROGRAME ) %

100 News in Fnglish ﬁ NATIONAL TPROGRAMMES. 1045 PAP (Lug). W 2230 (:-.:!.I..I.iny, Farmers F'E o

'i5 NIC Prog. in Luc > 2150 P/Annts in Englishb 1100 Endabirwamu ’abakristuBZZl;S S.D.A in R/R/R/R/ z g

TICNAL PROGRAMMES ’ 2145 Your Safety @& 1130 Rwituka 2300 Health in R/R/R/R 3 o

30 Child to Child &5 2200 News in English&¥ 1145 UCDA/Omwani Gwetu TS 2315 Iraka Lyawe ‘@5 B =

00 Jada {Eng) > - 2215 Tducation Perspective@ 1200 News in R/R/R/R (% 2355 Evening Prayer T W 5

115 Cur Environmeat P 2230 Cuest of the Week (3 1215 P/Annts in 4Rs (2400 CLOSE DOWN. g Q=

190 Weekend Club . 2330 TFacts about Health% 1230 Africa Foundantion@ E

G0 Kumam Weeklv Review €9 315 The Disabled 5 1245 N.S$.S.F. (Luganda) BUTEBO CHANNEL:729KHZ I 3=

F1s PfAanrs in Lwe & Al }1\, 2330 Music Train (O 1300 Ngws in Luganda PT WAVE PBAND. o

730 News in Lwo{y - 2355 FEvenning PTayerE i315 P/Annts in Luganda & 0559 OCpening the Staci- E

4% News in Kiswa‘ni‘:ifﬂ 2400 CLOSE  DOWH 1345 The ‘Link in 4Rs E) 0600 Morning Praver E-: wn

W00 News 1o Eaglishi WESTERN PROGRAMMES. . 0605 Ikwenyinito Baia {

15 P/Annts in I'-;nglj_s:h’b BLUE CHANNEL: 6H3KHZ IN THE 1400 Coffee Club in z,RSD 0645 VNews in Afesec &Y i

20 News in !\tef:oﬁ- MEDIOM WAVE BAND & ON 5026KHZ 1415 Family Play 4Rs g 070G News in English &Y

(o5 News in Lugbara Py IN THE 60 METRE SW BAND. ALSO 1430 L/Fav. in 4Rs.O 0715 As on Red P> .

hGO Lupbara flay C‘, 0N 7VLIOKUZ IN THE 41 METRE SW BAND. 1500 HNews in Lukenzo §% 0730 Acmisio Kus.b

20 Koakwa Jambo C_\'d 0559 Openning the Station g 1515 NIC in 4Rs b 0800 Atesoc T/Music €.

500 Lwo Play/Family % 0600 Morning Prayer E 1530 Youth Magazine 0830 Ateso Road Saferyls

315 Lwo Prog. e> 0605% PfAnnts. in Luganda 1545 PAP (4Rs.) 0845 Kupsabiny T{ll!{& '

530 Lwa LJ"F;W.C% 1600 News in Englishi®y

- 1615 C/A. in R/R/R/Rukiga Y
1630 Urufumbira B
i700




vl

0900
0930
1000
1030

11,0

LUy
1130
1200
1215
1230
1300
1315
1345
1400
1430
1500
1530
1600
1645
1700
1730
1745
1800
1815
1830
1845
1900
1915
1930
1945
2000
2100
2115
2200
2215
2245
2315
2355

2400

SATURDAY . BUTERO C}{zXNPi!i[;LCONT.)

Kupsabiny L/Fev.¢?
L/L/Lugwe Focus on Dev.g%)
Lumasaba Youth 9‘;,

Lumasaba CurrenE’Affairsﬁ§y

Lugwere Women's Programmé&;}
Adhola L/Fev. N
P/Annrs Easternﬁtb

Lusoga Calling Farmers.§}>
€Childven's Prog. Lusoga§3>
News inp English =

P/Annts ip English@)
Ateso Posral Talk E)

Ateso L/Fov -

Ateso Play (::

Lugwere L/Fev<:L o
Lusoga Yeuth Forum I
Karmnojong Magas tne 5
Karamojong Sports News Fﬁ
Lugwere Youtrh @E
Lugwere SportsC
CLOSE DOWN

As on Red #
Karamojong Farmerﬁ@%

As on Blue FAY -

As on Blue gy

P/Annts Eastern t)

As on Red.

Ateso C/A >

Ateso UVAB.E}

News Hour

Adhola Sporcs

Adhola 01 Lakor. Pujkaﬁs
News in Engliasn f}
L/L/Lugwe L/Fuv_{:_
Lumasaba 1./Fev. Prog.
Kupsabiny Chara Mustie /o

Evening Prayey =
CLOSE Down,

NOTE: SUNDAY- BUTEBO CHANRNEL: CONT.

1730
1800
183p
1500
1915
1930
1945
2000
2100
2130
2200
2215
2245
2315
2355
2400

Adhola Playe-

Adhola ¢i Ndijo PajoED
As on Blue 111 1900krs . £}
As on Red

Atesop Religious Xhy &b
Lumasaba Crime Prevention{%
Lumasaba Health Prog &5
News Hour £y

Lusoga Focus on Dev.$3,
Lusoga Play/Discussion .
News in English fﬁ

Lugwere Oun Voice £
Adhola Gi weri Machon. ©
Ateso Amalanp D

Evening Prayer o7

CLOSE pown.
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- 0559

" D615

SUNDAY: RED CHANNEL
Cpening the Stat_i.ong
Horning Prayer

Day — Break =

UchA {English)

News in Luo 573

News in Ateso §Y

News in English Py

0600
0645

0630
0845
0700
Q0715
4730
0745

News in Kiswahili [y
URA (English).

NATIONAL PROGRAMMES/COMMERCIALS:

Adjy. P/Annts in English_D

0800 Miracle

#0815 . Drofessional Ugac.ls Pritonie D>

05830 House of Plastics
0845 Church Music @

0900 News in English gy
NORTHERN PROGRAMMES

0905 Water is Life 1=

0930 Luo Sunday Music s
1000 Luo PAP ¢~

I015 NHRP in Luo‘b

1230 UVAB in Luof>

1043  Alur Religious ‘hriy,
L1100 Youth Club P

1115 NIC iIn EnglishD

1130 Gender & You

1200 Madi Current Mf\ff.:l[r::ﬁ
1215 P/Annts in Luo & Alurpy,
1230 News in Luo

1245 News in Kiswahiliffy
1300 News in Englishqy

1315 P/Annts in Englishh
1330 News in Ateso Oy ‘
[345 Wews in Lugabara $
1400 Lugbara Religious hrigs
1415 Lugbara UCB Clubly
1430 Lugbara L/Fev.C’

1500 Alur L/Fav. i

1530 Kumam Magazine 2)

1600 Karamojong L/Fev.fo.
1630 News in Karamajong {
1645 Karamajong ReligiousPs
17006 News in F.ng]ishg:sg

. . v
i e e it

.1715 CLOSE DOWN 1100 Catholic ghr in 4Rsfd 2230 Luganda Language®®
1730 News in Madify 1115 Crime Prevention in 4Rs 2245 Church of Ugandafy
1745 News in Alur £y 1130 Farmera Featurdd 2300 lLuganda Feature £
1800 News in Lugbarapy 1200 News in R/R/R/Rukiga §Y 2330 Situmye Nesitukiddee:.
1815 Lugbara C.0.U,. 1215  P/Annts inm 4RsD> 2355 Evening Prayer ¥,
1830 News in Kakwa 1230  Maganjod> +z 2400 CLOSE DOWN
1845 Catholic lhr in Luo By 1245  Afro Line® '
1900 Fews in 2 Ateso (Y 1300 News in Lugandafy BUTEBO CHANNEL _
1915 Luo Church of Ugandafx, 1315  P/Annts in Lugandab> 0559 Opening the StationC
1930 News in Luo 1330 Children's Prog. Lugg 0600  Morning Prayer {=
1945 P/ANNTS IN LUO &ALUR I 1400 Tumutendereze Proggh 0605 Adhola Wichiew Ned.I>
2000 News Hour £} 1430  Biva Muntuuyo 0645  News in Atescpy
2115 U.C.A. Prog.D 1445  Uganda Railwavys 0700  News in Eng.{§y )
2130 P/Annts in Englishlp WESTFRN PROGRAMMES : 0715  Adj/P/Anmts. in English]> .
2145 Calling Farmer 1500 News in Rukonzo{Y 073¢  Adhola Cathories hrg,
2200 WNews in English &y 1515  Ebya Week ¥) 0745  Adhola C.0.U &5
2215 C.0.U. Programme £ 1530 Rwamba PAP YN 0800 Lumasaba €.0. Ugandags
2230 Focus on Christian !-‘nir:hB 1545 Decentralisation 4RSB 0815 Semawele
2300 Cathalic hrsQ, MIDLAND PROGRAMMES. 0845 Lumasaba Catholic p,
2315 Theatre 1600  Wokuliira Play( . 1000 Kupsabiny Prog{d
2330 Writer's Club.P:, 1630  SWICO Prog.D> 1030 Religious hr @
2355 Evening PrayerZ 1645  Agafa mu Mpigily 1045  Kupsabiny Church £
2400 CLOSE DOWN 1700 News in Engf{y 1100 Roving Mike T~

1715  CLOSE DOWN 1200 P/Annts. Eastern
BLUE CHANNEL: 1730 Masaka RC. 51> 1215  Catholie/C.0.U. hr Lusogaf
0559 Opening the Station {= 1745  Scouts . 1230 L/L/Lugwe Play”
0600 Morning Prayer & 1800 P/Annts in Lugandab 1300 News in English
0605 Orthodox = 1330 News in Kupsabinyfy 1315 P/Annts in English[D>
0615 P/Aonts in Luganda‘b 1845 News in Lumasabagpy 1330 News {n Ateso )
0630 News in Luganda{™ EASTERN PROGRAMMES 1345  NURP Ateso
0645 P/Annts in 4Rsd 1900  Xja Turamya ¢ : 1400  Elgon Pride
0700 News in English{™ 1930  News in R/R/R/Rukigafy 1415 Trad/Music In Luma: (..
0715 News in R/R/R/Rukipal 1945  DP/Annts in 4RspD 1430 Kupsabiny Play £
N730 NIC Prog. in Lugandaly 2000 News in Lugandaﬂ 1500 Lugwere Children's I’r(:(._ﬁ
0745 Ba Wa Mengo 2015 Adj. P/Ammts in Lugandab 1530 Lugwere Play
COMMERCTAL PROGRAMMES. 2030 Matalisi Prog.b 1600 Az on Red till 1645 Hrsb
0800 Soya Programme P 2100 Salompas Iy 1645 As on Blue ©»
0815 Appolo - lee (Lug)p 2115 Catholic 'hr £ 1700 P/Annts in Easterniy
0830 Nile Fishing (Lug) 2130 Family Magazinef, 1715  CLOSE DOWN
(845 Asiika Obulamu 2, 2200  News in Eng.
0900 MNews in English ¥y 2215 €.0.U. in 4Rs
0915 Uganda batteriests MIDLAND PROGRAMMES.
0930 Music to Remember &
1000 Church Prayer - Live

-
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¥2ED CHANNEL: MONDAY:

0559
0600
0603
0630
00645
0700
0715
0730
Q745
€300
0845

Upening the Station &
Morning Prayeri{=

What's the time Ei

News im Luo §

Hews in Ateso ?\

News in English [y

Adi. P/Annts in Englishi\
News in Kiswahili
Family Life Education &%
Innovation Es

Road Safety

NORTHERN PROGRAMMES.

0900 Kumam Youth Prog.%

0930
0945

Nawate Youth Kakwaih
Madi Women's Prog.;a

NATIONAYL PROGRAMMES: -

1000
1015
1030
11006
1130
1200
1215
1230
1245
1300
1315
1330
1345
1400
1430
1500

News in English §{

Madi Cultural Prog. [
Features Prog. (Fng.)
Music from other Lands'¢r_
Our Heritnqu;

Luo (link).

P/Annts in oo &Alury
News in Luo,f*\}-

News in Kiswaaili@%
News in Eng.

P/Annts in an@

News in Ateso [y

News in Lugbarafpy "
Lugbara Women's Proga®
Alur Play O

CLOSE DOWN

NORTHERN PROGRAMES:

1559
1600
1630
1645
1700
1715
1730
1745
1800
1814
1873}

Opening the Station &
Karamojong NRM Prog.
News in Karamojony ™
Calling Farmers in Alur@;
News in Eng]ishga

News In Kakwa

News In Madi (o

News in Alur §§

News in Lughara

lmzbara C/Farmervs g4

oo Tax Paver »

1845
1900
1915

1930

1945
2000
2100
2115
2130
2145
2200
2215
2230
2245
2300
2330
2355
2400

Lue Healthgg

News in Ateso

P/Annts in Ateso & Kumam D>
News in Luo .

P/Annts in Luo & Alur D
News Hour gy

News in Kiswahili {%
URC (English)D

P/Annts in Englishb
Rural Music £

News in English {)
Child & Farmily &
Goodnight Greetings¢s
Sports (Eng.)(
Jifunze Kiswahili £,
Coodnight Greetingse,
Evening PrayerQZ

CLOSE DOWN

BLUE CHANNEL:

0559
0600
0605
0630
0645
0700
0715
0730
0745
0800

+ 0815

0845

Opening the Station =
Morning Prayer {5
P/Annts in Luganda B)
News in Luganda fy
P/Annts in 4Rshy

News in Eng.

News in R/R/R/R T
U.D.B. Prog. (Luganda)ly
Agafa Emukono

Bell Beer

Ebirowoozo 65
Akatabunga ¢,

WESTERN PROGRAMMES:

0900
0930
1000
1015
1030
1100
1130
1200
1215
1245

L/Fav. in 4R

Menu in ARsc:’

News in 4Rg N\
Family Life in 4Rsf

Emanzi f;)

Abavubu aEE
Adhola Discussion
News in R/R/R/R§5

P/Annts in 4Rs
P/Annts Fastern

1300 News in Lugandaf*
1315 P/Annts in Luganda
COMMERCTALS:

1345 Munnamasaka >

1400 P/Annts in Luganda D
1445 U.E.B. in 4Rs Ty

1500 CLOSE DOWN.

WESTERN PROGRAMMES.

1600 Rukonzo C/Farmers®,
1615 Rukonzo C/Farmersfs
1630 Rwamba C/Farmers g,
1645 News in Lumasaba {3
1700 News in Eng. f¥

1715 News in Kusabinyvf
1730 UVAN -~ Luganda {>
1745 News in Rukonzofy
1800 P/Annts in Lugandapy
1830 Coop Bank in 4Rs b
1845 Sports in 4Rs Iy

1900

1915 News in R/R/R/Rukigafy
1930 P/Annts in 4Rs §

2000 News in Luganda Yy
2015 Adj.P/Annts in Lugandaﬁ)
2038 Matalisi Progh

2100 Abalimi Prog.

2130 Akutwala Ekiro £

2145 Eagen Prog.gs

2200 HNews in Eng.g&y
WESTERN PROGRAMME.

2215 Omugyenyi Wa WEekﬁf\‘
MIDLAND PROGRAMMES: )

2230 Omwana mu Muka P~
2300 Embuliire &>

2315 Uganda N'Ebyayo £
2330 Luganda L/Fav.(_,

2355 Evening Prayer =
2400 CLOSE DOWN

BUTERO CHANNEL:

0559 Opening the Stationfz
0600 Morning Prayer ¢
0645 As on Red till B5730hrs I

0730
0800
0830
0900
0930
1000
1015
1030
1100
113¢
1200
1230
1245
1300
1345
1400
1430
1500
1559
1600
645
1700
1715
1730
1800
1830
1845
1900
1915
1930
2000
2100
2115
2130
2145
2200
2215
2300
2330
2155
2400

Luspga Commercialslb
Lusoga (Aids Prog) £
Lusoga Family Magazine
Ateso House Wife Choicefs
Angajan Ateso fp>
Lumasaba Sports ¢
Lumasaba Life Educationfi
As on Red.T>
L/L/Lugwe Weekly Prog.[
As on Blue
Lugwere Prog.fS
Lugwere Health Talkfs
P/Annts in Eastern {3
As on Red Till 1345 Hrs N
Ateso Poems
Adhola Women's Corner
L/L/Lugwe Feature f
CLOSE DOWN
Opening the Station =
As on Red £i11 1645Hr s
As on Blue
P/Annts in Eastern{)
As on Blue D
Adhola Gi Paro deqi>
Lugwere Weekly @,
Ateso NRM Prog.ES

- do -
News in Ateso o
As on Red @y
Lumasaba Tsoblej)
News Hour
Kupsabiny FIDA ED
Kupsabiny Crime Prevantio§
Kupsabiny Sportse

- do - ?
News in English sY
Lusoga Women's Voice®©h
L/L/Lugwe C/Musicc .
Kupsabiny T/M: "~ »~
Evening PrayerE;
CLOSE DOWN



r
o

HANMNEL: TUESDAY: _

R T £ A

ATy
VAN E T

Opening the Station ==
Morning Prayer ;’:‘
Yhat's the time (=2
Scate Wide Insurance
Hews in Luo £ .

News in Ateso

News in Englishi}
Adj.P/Annts in English]y
Maws in Kiswahili &
U.E.B. (Eug.)n

Coop. Bank D

Hodi Hodi Ntani N
Morning Tips {3

Alur Magazine |-

Kakwa Women's Prog.#s
News in English {%
Madi T/Music =
Schools B/fcasts/Ruralfh
Feature Prog.% _
Husic While You Work 2
Lue Children's Proy.{(®>

P/Annts in Luoc & Alurf>

News in Luo [

News in Kiswahili

Wews in English IR

D/Annts in Eng.}_\

News in Ateso {Jj-

News in Lugbara goj

Lugbara Cultural P/Anats.f
Tugbara Farmily Life Farmersg,
Lugbara NRM -
Kakwa calling larvmers ?3

CLOSE DOWN.

8RN PROGRAMMES:

{959
1600
1630
TAAS
1700
1715
730
1743
TROG

1815

Opening the Station 2o
Raramajong F/Magazine {2
News in Karimojong (Y ’
Lucbhara ACFODE. B

Mews in English [%

News in Kakwa ﬁ’

News ir Madi f%

News in Alur [Y

News in Lugbara (3

Luo C/A. i?) b

1830 Ateso Crime Prevention é&
1845 Atesc (PAP)
1900 News in Ateso

1915 P/Annts in Ateso &Kumam _b

1930 Wews in Luo &

1945 P/Annts in Luo & Alur D
2000 News Hour ﬂ-

2100 News in Kiswahili {3
2115 UCDA Prog. £

2130 P/Annts in Eng. [)
2145 <Calling Farmers §£
2200 News in English it
2215 UCCBAC Prog. 3

2230 Africa Challenge
2300 Michexo

2315 Wakinamaama {2
2330 Africa Chnl].engeb
2355 Evening Prayer &
2400 CLOSF DOWN

BLUE CHANNEL:
0559 Openm_ing the Statl’on(:.—"_
0600 Morning Prayer (=

605 P/Annts in Luganda i
0630 News in Luganda {7t
0645 P/Annts in 4Rs D

0700 News in Eng.

0715 News in R/R/R/KEY
0730 Wezimbe Prog.f

0745 Omutume Prog. fu

0800 Agaharu Nahariyab
0830 Family Life ln ﬁRsf%
0845 Aids Prog. (L’:Rs)_g
MIDLAND PROGRAMMES:

0900 Sanyuka nga Bwoyipa
0930 Kadengo Kamu Prog. e
0945 Enyimba Z'abakozi

1000 News in English (¥

015 Munnakibuga Children Welfareﬁ
1030 Schools B/casts up 1200hrs @,

1045 Choral MusieC
1100 C/A. ir 4Rs

VI3 Kupsabiny Healrh Mnnn:ilu'ﬂg

1200 Wews in R/R/R/R Pr
1215 P/annes in 4Rs. D

1245 P/Annts Eastern D
1300 Wews in Luganda {3
1315 P/Aants Luganda
1345 Kyeyune & Brothers}
1400 P/Annts in Luganda]y
1445 Luganda T/Music 8-
1500 CLOSE DOWN

WESTERN PROGRAMMES : =
1559 Cpening the Station =
1600 Rukonzo Health Talk
1615 Rukonzo Sports

1630 Rwamba Crime Preventiond™

1645 News in Lumasabaf]

1700 News in English £

1715 NWews in Kusabinyﬁ

1730 Omusese

1745 WNews in Rukonzo

1800 P/Annts Luganda [

1830 Calling Farmers in 4Rsf
1845 Heritage in 4R:

1915 News in R/R/R/RukigafY
1930 P/Annts in 4Rs D

2000 News in Luganda@y

2015 Adj, P/Annts in Lugandaf
2030 Matalisi Prog.D

2100 Emboozi ya Makag
MIDLAND PROGRAMME.

2130 C/A. Luganda
2145 Ebyemizanyo ¢
2200 News in Eng. (¥
2215 Konooweka [ 3

2230 Coop. Bank

2245 Abalema

WESTERN PROGRAMMES:

2300 On the Road in 4R:™s
2315 Science N'Omuntu

0645
0700
0715

0730 Lumasaba Commercials

0800
0815
0845
0900
0930
1000
1015
1030
1045
1100
1130
1200
1230
1245
1300
1315
1330
1345
1400
1430
1445
1500
1559
1600
1630
1645
1700
1715
1730
1800
1830
1930

2330 Traditional Musit in !:RsC;ZDOO

2355 Evening Prayer ¢,
2400 CLOSE DOWN

BUTEBO CHANNEL
0559 Opening the Station (&
0600 Morning Prayer{<
0605 Lusoga Bukyeire &
0630 Aga RC in Lusoga &2

2100
2130
2200
2215
2245
2315
2355
2400

I etaemtad 1T

Sempli

As on Redﬁ—
As on Red i+
As on Red § £>

Rt e

e

854

o A
w%ﬂ“hw.ﬁ“&zhf“

Lusoga Sports Magazinebid
Lusega Cultural Mix ;
Lugwere C/Muisc
Lugwere Cultural Mixg,
L/L/Lugwe Magazine @
L/L/Lugwe T/Music¢
Nandekererwa L/L/Lugwef?!
As on Red
Kusabiny Current Affaiy
Rupsabiny Children's p1,
As on Blue ;
Lusoga Weekly&

Lusoga Sporty ™.

P/Annts in Eastern}) g
As on Redﬂ— i
As on Red jo
As on Red 4
Ateso C/A. i
Ateso T/Music), 3
Ateso Sportse b
Ateso Tax Payer §
CLOSE DOWN :
Opening the Stariong®
.As on Red = g
As on Red & B
As on Blue i
P/Annts Eastern ';'
As on Blue ¢

TR SN A S

Adhola Y/Forum$>
Adhola G/Music <
As on Red till i930hrsfd
Lumasaba C/Prog.
News Hour

L/L/Tugws Falk ‘!‘alcﬂQ)
L/L/Lugwe uest. B
News in Engli<“ &
Kupsabiny Feat: 42y
Lumasaba Languas.
Lugwere T/Music g3
Evening Prayer =
CLOSE DOWW

ar

I-_-l‘.:l:..a:




CHY

NNEL: WEDNESDAY:

0730
0745
0800
0845
NORTHERN PROGRAMMES:

—
Opening the Staticn b
Morning Praver E%)
What's the time
News in Luo Ff
News in Atesoffy

News in Englisxfﬁ

Adj. P/Annts in EngliskDy
News in Kiswahili&y
Health E)

Innovationsﬁlj

Maendeleo Katika Africa@b

0900
03830
0945
1000
1015
1030
1100
1130
1200
NEWS
1215
1230
1245
1300
1315
1330
1345
1400
1415
1445
1500

Kumam Women's Prn;.gb
Kakwa Magazine p-

News in Eng. ¥

Madi C/farmers IY
Schools chastﬂ/RuraIEB
Writer's Clubgb

Feature Prop. 52

Luo Postal Tallk Y)

P/Annts in Luo&A]ur?}
News in Lwo

News in Kiswahilif:
News in English ¢

P/ Annts in Eng. Y
News In Atesc £

News in Lughara fﬁ
Lugbara Tax Paver T
Lugbara Karile (Yourhihy
Luo C/A.

CLOSE DOWN

NORTHERN PROGRAMMEL:

1559
1600
1615
1630
iH45
1700
1715
1730
1745
1800
1815

Opening the Scati.n &
Karamejong tlealth Prvu.§5
Karamojong Children Proefh

News in Karamojoni{y
Alur Youth &5

News in Eng.{y

News in Kakwa

News in Madi {3y
News in Alur &

News in bLugbara 5%
Lughara F/lLife

1830
1900
1915
1930
1945
2000
2115
2130
2145
2200
2215
2245
2315
2330
2355
2400

CHANNEL:

BLUE
(559
0600
0605
0630
0645
0700
0715
0730
G745
0300
0845

Mu Chuwok D .
Jtews in Ateso @*

P/annts in Ateso & Kumam b
News in Luo Y

P/ Annts in Luo & Alur D
News Hour

News in Kiswahili ?r
P/Annts in English®y

Bell Club D

News in Eng.F*

Women's Magazine®
Theatre Magazine(C_

UVAB - Maskari w%amani b
Porojo Za Njomba

Evening Prayer &

CLOSE DOWN

p—

Opening the Stagion &=
Morning Prayer p—
P/Annts in Lupanda D
News in Lugandaé?
P/Annts in 4Rs

News in English

News in R/R/R/Rukiga?r
Colline Mukono/Bookshop D
Omutume Prog.

Hospital Requestsf_-
Binc Obimanyi

WESTERN PROGRAMMES:

0900
0930
1000
1615
130
1045
{100
1130
12006
1215
1245
i 300
F315
1345

Rukonzo L/Fev.(—
Rwamba Srory Time
MNews in Eng

C/A. TN 4RS D

As on Red

On the Road in 4Rs E)
Enyimba Z'ekinnansi{;
Otagend (L/L/Lugwe)
News in R/R/R/Rukigofy
PlAnnts in ARS.ED
P/Annts Fastern

News in Luganda
Plannts in Lugandﬂ)
Reoo lr:c_lus‘;triureD

1400
1445
1500

P/Annts in LugandaE}
Health Talk@b
CLOSE DOWN

WESTERN PROGRAMMES.

1559
1600
1630
1645
1700
1715
1730
1745
1300
1830
1845
1900
1915
1930
2000
2015
2030
2100
2130
2145
2200
2215
2230

—
Opening the Station {=
Rukonzo W/Prog.@5
Rwamba Talk G2

News in Lumasaba {»
News in English 7

News in Kupsabinyfﬁ-
Kiboga N'ebyayo T

News in Rukonzo {r
P/Annts in Luganda N
UCDA - Lugandapy

UDB in 4Rs 'y

Prog Y'abato in 4Rs EB
News in R/R/R/Rukiga (-
P/Annts in 4RsD>

News in Luganda FT-

Adj. PfAnnts in Lug. D>
Matalisi Prog. >

Agafe Ewaffe {3

C/A. in Luganda >
Ebifa Mubwengula{)é@aaﬁufcﬁj
News in Eng{\

Entunguka [

Agewanyu

MIDLAND PROGRAMMES .

2300
2330
2355
2400

Omugenyi wa Week D
Mukuuma = —_
Evening Prayerf=
CLOSE DOWN

RUTEBO CHANNELS

0559
0600
0605
0645
0700
G715
0730
0745
0800
GaLS

Opening the Stntionég.
Morning Pravergz="
Kupsabiny Y/Magazineﬁg
News in Atesofy

News in Eng.{%

As on Red

Lusoga Commercialsﬁ)
Lusoga Farmersfa
Legwere RC., T

Lugwere Focus on Dev\E5

0845
0900
{930
i000
1030
1100
1130

1200

1215

1230
1245
1300
1315
1330
1345
1400
1430
1500
1559
1600
1600
1620
1645
1700
1715

- 1730

1800
1830
1930
2000
2100
2130
2200
2215
2265
2315
2355
2400

L/L/bugwe T/Musie(C~ i
L/L/Lugwe W/Prog. &> J
Lumasaba C/Farmers £ :
Lumasaba Sangara Ngarambaz)
As on Red (Lumasaba Prog)D)
Lugwere W/Magazine

As on Blue

L/L/tugwe RC/News®Y 1
L/L/Lugwe C/Farmers$> - 1
Farmily Life L/L/Lugwe b
P/Annts Easternld

As on Red 0y - '
As on Red (v

As on Red D'

Ateso C/A.D

Adhola F/MagnzineE& o
Adhola Featuref>

CLOSE DOWN .
Opening the Station .

As on Red é

As on Red .f R
As on Red

As on Blue b

P/Annts in Easternt)

As on Blue

Adhola Weekly Revima?%
L/L/lugwe F/Magazine"

As on Red till_1930 hrs®>
Ateso Feature O

News Hour ﬁ}

Lumasaba Farmily Mapazinefg
Lumasaba Bibyembale£>

News in Eng.éﬁ—

Kupsabiny Goodnight preet €
Adhola Cultural Prog.
Lusoga L/Fav.{ __

Evening Prayer &

CLOSE DOWN.




éﬁ%an CHANNEL: THURSDAY :

—

0559
I
0605
0615
0630
0645
n7nn
0715
0730
0745
0800
0315
0830
0845

NORTHERN PROGRAMMES: -

Opening the Station |7
lisrning Prayer E‘/_
Whta's the time -
UDR Prog.

News in Luo §3

News in Ateso {3

Nows in Eng. §%
Adj.P/Annts In English [a)
News in Kiswahilif®
K.C.C. Prog. D

RECO Prog T

Life Watch §y

Katika Namwananchi o

1
Women's hr Prog,gz_b

0400
0915
0930
1000
1015
1030
1100
1130
1200

1215
12130
1243
130U
1315
1330
1345
1415
VAL
1500
1559
1600
1615
1630
1645
1700
i715
1730
1745

RIDLIC -

Madi Light Music.

Madi {PAPYD

Alur Children's Prog. &
News in Eng.(ﬁ

Crime Prevention in Lung?)
‘Schools B/casts/Ruralf
Women's Magazine{>>

SYFA Programme I

Yomen's Prog. 25

P/Annts in Loo & Alurb>
News in Luogpy

News in Kiswahili {a-

News in Eng.fy

P/Annts in Eng. Dy

News in Ataso [

News in Lugbara&}

Lugbara Postal TalkDy
Lugbara Children’s Prog.ﬁb
Luo C/a, ©

CLOSE  DOWN ,-
Orening the Station i
Karamojong C/Farmers T
Karamojong C/Farmers
News In Karamojong f§
Kumam Children's Prog.{>
News in Engfy

News In Kﬂkwnﬁ

Mews in Madi A

News in Alur FT

D

1800 News in Lugbaraﬁ

1815 Luo U.C.B. Prog.h

1830 Ateso Health &>

1845 Ateso ACFODE (A

1903 News 1in Ateso ﬁ'

1915 P/Annts in Ateso&Kumam.LD.
1930 Fews in Luo ¥

1945 P/Annts in Ateso & Kumam D

2000 News Hour T
2100 News in Kiswahili Y
2115 U.Investment Authority %)
2130 P/Annts in English >
2145 Calling Farmers’s

2200 N¥ews in Eng.

2215 PAP Eng.[>

2230 TFeature -

2300 Jifunze Naburidikenif
2330 Usiku Mwana 7%

2355 Evening Praver (=

2400 CLOSE  DOWN

BLUE CHANNEL:

0559 Opening the Station {=
0600 Merning Prayerji=

0605 P/Annts in Lugandajb
0630 WNews in Lugandaﬂ’
0645 P/Annts in dRs.

0700 News in Eng. §

0715 Hews in R/R/R/Rukiga §>
0730 Nile Speciali)

0745  Omutume prog.
MIDLAND PROGRAMMES:

0800 ‘'Naimugezi &>

0815 Amazzi Bwebulamu A
0830 Postal Talk {Lug.)
0845 Jada (Luganda)_b
WESTERN PROGRAMME:

0900 Rwamba

0930 Rwamba Magazineé%
1000  Wews in FEnglish
1015 C/A. in 4Rs.

1020 As on Red [/ Rukonzo Dev.EB
1045 Enyimba z'Ekinnansi .
1100 Lugwere Discussion e

1130 Lusoga MagazinefB

1200 News in R/R/R/Rukiga {
1215 P/Annts in 4Rs.>

1245 PfAnnts In eastern D
1360 News in Lugandaﬁ'
1315 P/Annts in Lugandal
1345 Mubende Prog.

1400 P/Annts in Luganda(
1445 TUVAB Prog.

1500 CLOSE DOWN

1559 Opening the Station =
1600 Rukonzo Youth &>

1615 Rukonzo Story Timed>
1630 Urufumbira

1645 News in Lumasaba {3
1700 MNews in Eng. £y

1715 Hews in Kupsabiny

1730 Tununule Obulamu

1745 News in Rukonzo

1800 P/Annts in Lugandat}
1830 Scda Kasonsomorerat>
1845 Tax Payers 4Rs.{y

1900 NRM in 4Rs. f,

1915 News in'R/R/R/Rukigai™y
1930 P/Annts in 4Rs [

2000 News in Luganda & .
2015 Adj. P/Avnts in Luganda D)
2030 Matalisi Prog.])

2100 NRM (Luganda)fs

2130 Vanila Prog.

2145 Nangabo Twezimbé [
2200 Wews in Eng.py

2215 Nezikokolima [

2230 Enkulakulana £

2245 Apawano Nawa 13 (03,

2300 Obutonde {2,

2315 Uganda Composers(__.
2355 Evening Prayer &

2400 CLOSE DOWN

BUTEBG CHARNEL:

0559 Opening the Station E?
D600 Morning Prayer EE:,_
0605 Lugwere Bukyeire tﬁ-Eab
0630 Lugwere Family Life.

0645
0700
0715
0730
0745
0800
0915
0943
1015
1030
1100
1115
1130
1200
1215
1245
1300
1345
1400
1430
1500
1559

1600

1645
1700

1715

1730
1800
1815
1830
1930
1945
2000
2100
2130
2200
2215
2230
2300
2330
2355
2400

Jup— g

e i e

As on Red, f} ”
As on Red ;
As on Red ]
Lumasaba Commercialsj) {
Ateso Varie tytf"_, i
Ateso T/Music -

teso Youth Magazine#% E'

Ateso Choral Music &
L/L/Lugwe Health Talkés
As on Red (L/L/L/Vox prog.nzjﬁ
As on Blue E
i

.

As on Blue
As on Blue i
Luscoga ﬁ,_tv:i_ew E o‘
Kamuli Papsca fi
P/Annts E} é;
As on Red till 1345hrs [}  F
Ateso C/FarmersEB £
NSROP - Lusoga R:
Lusoga W/Prog. {3

CLOSE  DOWN

Opening the Stationf=

As on Red til 1645 hrsi=
Hews in Lumasaba f
P/Annts in Eastern :
News in Kupsabiny (¥ f
Adhola Gi Yolway by :

g
{
H
;
i
i

LN L

WA

Adhola Story Time &5 ~
Adhola Children's Prog.& :
As on Red till l930hrs£5 i
Ateso C/A. > i

0
Ateso Farmily Life B ﬂ
News Hour |
Ateso Foeus on Dev. %
Ateso Aomisio> 4
News in English £ ]

%

L/L/Lugwe Sports News_ i
L/L/Lugwe Music to Remembers |
Lugwere Guitor Musie™ '
Lumasaba Kona Bulavi £
Evening Prayer.{Z
CL.OSE DOWN

rqg,-_»-;—.—-;w_r,-;-.-,-w-mu—wnw-m




0¢l

"%

%D CHANNEL: FRIDAY: .
Opening the Station 1
Morning Prayer%:

0605 Mawaidha T

0615 What's the time{@s
0630 News 1in Luof}'a_

0645 News in Ateso {73

0700 News in Eng. P

0715 Adj. P/Annts in Eng. 1D
0730 Vews in Kiswahili{y
0745 Decancralisationz>
0800 Ircnovation {.

0845 Dunia Wikihii

NORTHERN PROGRAMMES:

0900 Kumam Feature

0930 Alur Women's Prog.E§
NATIONAL PROGRAMES:

1000 News in Eng.f{% A
1015 HMadi Family Life 3>

1030 Schools B/casts/RuralEg)

1100 Muziki Wakati Wakazi(:,
1130 Facts about Health {4
1145 C/A. in Luo I

1200 Luo Decentralisation ED
1215 P/Annts in Luo & Alur®d
1230 News in Luo fY

1245 News in ¥iswahilf)
1300 News in Eng. f:

1315 P/Annts in English [
1330 News in Areso (3

1345 HNews in Lugbara {3

1400 Lugbara P/Annts/ﬁﬁvironmentf}

1415 Lugbara Islamic ur I

1430 ‘Lugbara Decentyalisation £

1445 Madi Health Talk &5
1500 CLOSE TDOWN .
1559 Opening the Starion iz
1600 Karamojong L/Fav. € -
1630 News in Karamojonp £
1645 Kumam C/Farmersips
1700 News in Enpg )

1715 News in Kakwa {7

1730 Wews in Madi v

1745 News in Alur §§

1800 News in Lugbaraf
1815 Luc C/Farmers §}3

1830
1845

NEWS:

1900
1915
1930
1945

TNnnn

FAVLVAY)

2100
2115
2145
2200
2215
2245
2300
2330
2355
2400

BLUE

Luo Family Life %b
Alur Health Talk&ED

News in Ateso
P/Annts in Ateso & Kumam E)
News in Luo :
P/Annts in Tuo & Alurdy
News Hour ’

News in Kiswahilif}y

NEM (Eng) @

P/Annts in Eng.D)

News in Eng. oy
International MarketEb
Islamic hr )
~Fri. Night Theatre(-

Time for 01d Timers¢ ™.
Evening Prayer

—
ol
CLOSE DOWN .

CHANNEL:

0559
0600
0605
0630
0645
0700
0715
0730
0745

MIDLAND PROGRAMMES

Opening the Stationg
Morning Prayer 7
P/Annts in Luganda{>
News in Lugandaﬁ{;
P/Annts in 4Rs.|

News in Eng. [

News in R/R/R/Rukigafy
Global Insuranc%b
Omutume Prog§>

0800
0815
0830
0845

Papsca Progﬂb
Vita Foam Prog.!
Savannah )
DecentralisationES

WESTERN PROGRAMMES.

0900
0930
0945
1000
1015
1030
1045
1100

L/Y¥av. in 4Rs.c_

Post Office Corner/4Rs g>
Jada in Mls.lh

News in Eng.

C/A. in 4Rs

As on Red/Aga Week 4RS.F*
Qaswida prog.T>»

- dn - b

1115 Choral Music {Lug.)¢_
1130
1200 News in R/R/R/Rukigaf¥
1215 P/Annts in 4Rs.D

1245 News in Luganda {Y

1300 Juma Prayers P»

1400 P/Ammts .in Lugandab
1445 Eddoboozi lya Luweroid
1500 CLOSE TDOWN

1559 Opening the Station |,
1600 Rukonzo Islamic Prog.f>

0645

Lumasaba Guest of the Weel0730

0800
0845
0900
1000
1015
1030
1160
1130
1200

1615 Rukonzo talk({Crime Prev.}3 1215

1630 Rwamba Aghasave
1645 News in Lumasaba {r
1700 News in Eng.f¥

1715 News in Kupsabiny/A
1730 Ensi N'ebigirimuy
1745 News in Rukonzo {
1800 P/Annts in Lugandafh

1830 Twombecke Eyanga (Lululi)@®

1845 N.S5.S5.F. in 4Rsiy
1900 IFADA Prog.D

1915 News in R/R/R/Rukigafy
1930 P/Annts in 4RsD

1230
1300
1345
1400
1430
1500
1559
1600
1645
1700
1715
1730
1745
1800
1815

. 1830

2000 News in Lugandafy

2015 - Adj. P/Annts in Lugandal)
2030 Matalisi Prog.p

2100 Abalimi £

2115 CfA. Luganda DD

2130 ISLAMIC hr Prog. (Lug.)$
2145 lganda Hotelsp

2200 News in Eng. )

2215 Tslamic hr in #Rs.
2839——A%:143-M?ga§iﬂg{5,

2315 Akiika Embugatd

2330 Luganda L/Fav.(..

2300 Liiso Lyamukuluf:

2315 Akiika Embuga P

2330 Luganda L/Favcz/

2355

Evening Prayer E;

BUTERDQ CHANNEL:

0559 Opening the Station E;
0600 Morning Prayer =

Ubus

—

Lumasabz uywner's Unoice.t;

1845
1900
1930
1945
2000
2100
2130
2200
2215
2245
2315
2355
2400

-
s i o S

As on Red till 0730hrs.f}
Lusoga Commercials D
Ekintabuli (Lusoga)¢l-
L/L/Lugwe L/Views £
Kupsabiny L/Fav./ .
Kupsabiny Health Talkih
Kupsabiny F/Magazine{
As on Red.

Lumasaba Wamanya £

As on Blue

P/Annts in Eastern -
Lusoga Islamic £
Lugwere C/Farmers © EY
As on Red till 1345hrs
Ateso decentralisation)
Action Aid Kamuli D 1)
Lusoga Guest

CLOSE DOWN —
Opening the Station &

As on Red till 1645hrs

As on Blue /R
P/Annts Eastern

As on Blue

Adhola C/Farmers @
Adhola Family Lifef>
Adhola Health Prog.f
Adhola Current Affairsfy
Ateso C/Farmersgs

Ateso C/A. D

As on Red

Kupsabiny C/Farmers £
Kupsabiny Farmily Life
News Hour{y

Lugwere Discussion®
Lugwere farmily Magazine®
News In Eng -

Adhola Ngey UgandaD
Lumasaba Cultural &
L/L/Lugwe Cultural £
Evening Prayer {3

CLOSE DOWN.

U
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APPENDIX IV

2000 PROGRAMME SCHEDULES

RADIG UGANDA PROG RAMME SCHEDULYE, NO. 4
- JUNE, 2000

iy

Chr: Corner Gender

Aleso News / PA f

RED & Bi L E “nf At l("\’% \PRH

- “AF J‘ED

Qpening rayer = ;
S DAPogamme (Eegise) B |
News ¢ Kiswahili =l f
Ateso Naws 7 PA (as on Red)1 E
News in English (as on Biye iR :
PiAnnts (English) (as on Butebo)in {
News in Luo 7 Adj. / P/Annts s I
Marning Tp_sﬁ_t__\ l
Pol. & Economic i3 — - - |
' Pol/Econ.- LC & You Enrjuah LC & Yo {
Cﬁ?ft I\V‘AT!ON 1
At on Prsabihii bihties > r
Lladi Listeners F\]ij!ilt’-; O
Alur Current Altairs 1%
News in English />
Saturday Club (Eng;
Youth

News in Luc 7 P/annts {as on Bulebo; 3
c!\l\(irm)"uf‘uEf\.T (as un Butenyy ) [
News I Kiswal swahili {Ad). Yy :
New in English / Pianats 1 l

i

News in Lugbara 7 Adj. /Y " i
Lugbara Youth (3 !
Kakwa Mix /WV !
Luo Dramy e : i
Luo I-c:ntu.e u:» s \_~ Wt i
English News \aswe:*-‘?c.d} 3 ‘
Youth (Kishwahilj) th
Starehe D i
Luo Sparte > :
News ir Kakwa [ :
Lo LC & You D ' ?
News in Karamajong / Aty A
News in Lugbara
Nenws e Rads s Ay o
News in Al d A
Aoso Now. . 2a A

Mews i Lee DA o0

FrAnNts Lc&A‘Ul _.' .
Szws Hour 2 Adf-tas-omBiiehy,;
PrArnts in En r’)i“— '

Qur Envicerntent 1 As 7 M
News in Englsh fas.on SlaBuish) -
News @ Siswahii -

T Woeh

~ sd ]
el O

]H}'U-.:-.; .
oty Road Beg o

ISE GOWH ;

131

BLUE CHANNEL - SATURDAY

05:55
0802
0615
05:30
06:45
07:00
-07:15
07:20
Q745
GE:00
0515
05:30
08:45
09:00
09:15
09:30
10:06
11:.00
.30
12:00
12:15
12:30
12:45
13:00
13:15
13:45
1400
14:30
15:30
15:45
16:00
16:15
1620
17:00
17:30
1745
15:G0

18:45°

193¢
1§00
{G.15
19:30
19:45
2000
21:C0
2100
21:45
2200
2215
22H5
2300
24:00

Opening St, & Prayer &
P/Annts (Luganda)
News in Luganda >
Annoum,emnts\m«%m, i
News in 4rs |

News in English (as on Red)1
P/Annts in RIRRukiga
Press review in Luganda ™ g
Health Lugandas
UMDF(Luganda) < §

fvtersio = - e
'-fealthTch-““‘*" N
NUITA-FEEDS » Ao L
Twebyliile 5S¢ oo Lo
Ebibadewo
Tukyogereko - Phone in
Ebyabato 4Rs @,
Eminyelo (.
News in 4rs (%
PiANNts In drs D
Abateganda 4rs D
News in Lusoga (as or-Buteb) 1
News in Luganda
P/Annts (Luganda) D
Akiika Embuga .
Pol./ Econ, 4gRs{"' B N A
Akaporogo 4R's o
Farmers 4Rs >
Hwituka
News in English (as on Red) !
Urufumira Current alfairs f\
Isagature (Urut: D
Gampe 1%
News in Rukenzo ‘” BT
SpopsaRs TPy v oo -
FIARNIS--4Rs 2. i o eyt o
cSL}SHENHf“ka TRI\ T e o e
Dutyenfo U/ F L ow @ -
News/Ad). in 4 '?s -
r“slaluou ~

PIANDES N LU ganda
MNews/Ad] Luganas
N s hout "da on r‘iwu)

DR Mg e Mo e

Drama Lq(* anda &..
SDA Ll
News in Engish (a5 on Rpu, . '
r.,.!tlJT”ﬂ?F'H TmOAL R L el
Ebikwato V55 G
Saka fygwe Lo M TR

CLOSE DOWN -5 o -

e a
"‘\\..\ e
b

[

L by

oy x'--i'(-.,.._,\,\"\"'i :




“~;-.31 RED CHANNEL - MONDAY i BLUE CHANNEL - MONDAY
o, 093¢ Opening Prayer © g 05:56  Opening Stn. & Prayer (.
F 0600 (MAZINGIRA YETU) TRANSWORLD 06.:02 P/AnNts (Luganda)

i) 05.30 ¢+ News in Kiswahili / Adj = E 06:15 News in Luganda _\:

1 06:45  + Ateso News /PA (as on Butebo) | 06:30 Announcemnts in 4Rs |
07.00  ». News in English (as on Blue/Butebo) ;» [ 06.45 News i 4rs X
075 - P/Annts in English {(as on Butebo) » | 07:00 News in English (as on Red) [

e 07300 L NewsinLuo A | 0715 P/ANnnts in R/R/Rukiga ™
W Q745 v Focus on Health 07.20 Press review in Luganda
A 0800 PROSPECTUS 07:30 AGALYAWAMU . >
b CTBI0 YOUR SAFTY (CRIME PREV) 07:45 MUKONO DISTRICT

! 08:45 The opportunity 2, 08:00 Enkum.b.l Tenmbf N
| 0900 Kakwa LFF ¢ 08230 EranJ}|Z|ganya o
i 09:30 Kakwa Farmers/ BAT __.O_8j45 Agawana nav?xall A
09:45 Kakwa Women i : ;82:00 L/F in 4Rs. £
) RN 09:30 Emanzi N

L 10:00 News in English % R r (eme~YS

. -t

¥. 1015 Madi Childien's {1000 ResidRs T
S A 1030 Features Prog. T Abaisbungs 4 FsaEaltn)

- eatures Prog. 2o 1030 Menau-4Rs Srime==tg
oo 11:00 Qur Heritage ~5 1048 Entunguka .
Y1130 Luo Metody .. : ' 1100 Urufumbira Pol/Econf>

V1200 NewsinlLuo % = 11:30 Urufumbira Youth 2
1215 Luo P/Annts & Alur > 1200 News in 4Rs./ Adi. x
1230 Luo Environment [ Adj & 01248 P/Annts. in 4Rs. ©
1245 News in Kiswahili / Adj. & 1230 Wamanyain 4 R's
13.00 News in English / Adi. (as on Buteboj ~1245 Lusoga News (as on Butebo)
13:15 /Annts in English (as on Butebo) ;”13:00 News in Luganda /
1330 Ateso News / PA  (as on Butebo) o $ 13110 Adj. Luganda [
1145 Nows & 13:15 P/Anntsin Luganda D
14 00 Lugbara-LC / You ot lfgg g:ﬁsgdi(:uuure e

+ a0 ; aWomen = - "

I
.‘\r.:‘_\_' 1545 Madi LC & You ¥ 1500 Kup. Health {As on Bulebo) ~
S 1530 Jifunze Kiswahili 2 15:15 Kug. News (As on__‘Bulcbol-*
TS 1800 Labwor & LC & You (As on Butebo) + lgig g‘f‘:&‘;?}‘:igws £

C 1615 Karamojong Request ime {As on Butebejt . -‘1'6';00 RukonzoG/Farmer &
1630 News in Karamojong / Adj.{As on Butebe) E Rukonzo Culturai #-
16:45 Alur Calling farmers *~ 16:30 Rwamba C/Farmers &
16:59 Intr. &Shune 2 ) . 1845 Rwamba Pol /Econ. i
170C News in English / Adj. (as on Blue) |- 17:00 News in English (as on Red) -
1725 News in Kakwa % _ J . 1715 Lukonzo LC & You I
17 30 News in Madi ‘ 1730 News Lukonzo i
1745 News in Alurf Adj t _ 17°45 Omwana mu Maka .

. 7800 - Lugbaral Farmers - i 12(13"9 }‘;KORCJ)%kH_!:?F\ b
18.15 News in Lugbara :~ 12 Yega Okusoma
1830 P/Annts in Luo %—}9 i":qmlsj:]eifj’R;‘ v
1845 . LUO TAX PAYERS o e

e b ‘ 200 News in 4Rs

19.00 Ateso News (P.A. (as-onButeba; ) 1915 Hatalisi -
19.30 News in _L“C FAd; | :;9—3]:‘ P/ANNLs in Luganda .
1948 Piannts in Lwe & Alur 1945 News in Luganda .-
20°0C News hour .‘Adj_(as_‘ntutebo_} 2060 News hour (as on Red) -
3100 PiANNEs in Englisk ‘ L 21060 Onutonde |-
2139 Tregtre Togay eenda. 7 eSS 2115 Zbyobulam £
2148 Faemers=Eng) : 2130 Sports (Luganda) . .
2200 News in Englsh (as on Blue /Butehoy &~ ! 22 G0 News in English (a5 on Red) s
2215 News i Kiswahili : 2218 Tukibazeho




0559
06:02
-1:06:30

06°45
07:00
C7:15
07:30
07:45
0800

7 08:30

*1 0845
¢ 08:00
L 0930

\ 09:45
1 10:00

10:15
1030
100

T2 0C
1215
V1230
12:45
13:.00
13:15
13:30
1345
14:00
14:15
14:30
14:45
15:.00
15:1%
15:30
16:00
16:30
1645
17:00
17:15
730
17.45

RED CHANNEL - TUESDAY

Opening Sin. & Prayer =

Hariri .-

News in Kiswahili / Adj. 7*

Aleso News / PA (as on Butebo) = =
News in £nglish (as on Blue / Butebo}
PIARNts in English {as on Butebo)
News in Luo / Adj. ™
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Matokeo / BAT ™

Hodi Hodi Mtaani

Age is Wisdom

Alur women's prog : -

Kakwa Health 5%

Kakwa Disadvantagad - -
News in English >

Tomorrow's Youth =

Madh ebemu 13

Lut Youth =&

Donglabo O

News in Luo i~

PiAnnts (Luo & Alurs i

Health (Luo) / Agj. &~ |

News in Kiswahili / Adj.t~ .
News in English (as on Butebo): ™ N
P/Annts in English (as on Butebo) +
Ateso News / PA (As on Butebo) ™
News in Lugbara o

Luoleyotam

Feature (Luo) a~

Luo Gender _.’-,,ﬁ-,

Alur L.C & you -

Alur Children's

Alur Youth Prog. %

Alur UF O

Karamojong FMagazire (as on Butebo)!

News in Karamojong (as on Butebo) -~
Health Aius  v=
News in English/ Adj. (as on Blue) -
News in Kakwa/ Ad;. -
News in Madi / Ac]
News in Alur / Adj
Alur Culture
News in Lugbara
tuec P/Annts
tuo Loch labo, Pol.
Ateso News ! PA (as on Blue)
News in Luo{ Adf
P/Annts in Luo & A
News Hour {as on Butenos b
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Fawnen
ZMA (Eng)
Nﬁ.«m in Enqi sh (as on Eluei3utenn)
Women's Horizon o
The issue - PoifEgor
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News in English (as on Red) >
P/Annts in R/R/Rukiga o

Press review in Luganda Dy
Agafa ewalfe {2 12

Omutume

Agahanu Nahariya
Ngarukamu

Obuzina bwq Kara [

Health 4R's -

Bilowozo .

Enfunayo —33\

News in R/Rukiga 3

News in Ad). 4R's {\;

P/Annts in 4R's N |
Famers 4Rs =

News in Lusoga (as on Butebo) ; ‘x.
News in Luganda Y

News Adj. ¢,
P/Anntsin (Luganday) -,
Luganda health o~

Sanyu

Twomboke Eiyanga ™

Kup. Dev't Forum (Ag on Butebo) i
Kupsabiny News (As on Bulebo)
Ezamalobozi ™
RukonzoC/Famer i3
Ebeiphuthimbireke "

Rwamba L/F -

News in Enqlsll (:13 on Red) I*‘
Rukonze Chn,

Rukonzo News > o
Gender - wweasvn et Ty
KASENENE

CRIME PREVE\,TION 4Rs
PIANNLs in 4Rs

News in 4Rs/Ad] -

Matalisi

P/Annts in Luganda

News in Luganda

News hour (as on Red)
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Fealure 4Rs. -
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RED CHANNEL - WEDNESDAY ]J BLUE CHANNEL - WEDNESDAY
05:59 Opemng Stn. & Prayar = .
06:00 Salaam Za subyhi é’ 05_'59 Opering Sta. & Prdye: -
0630 News in Kiswahil P 06:02 P/Annts (Luganda)
0645 Aleso News / PA (aq on Butebo) % 06_'15 News In Luganda EL
0700 News in English {as on Biue / Butebe): L M‘ Anrouncemnls in Rs
0715 P/Annts (English} (ason Buteho) | \ |} 06:45 News in 4rs %
07 30 News i Luo / Adj 2 | 07:00 News in English {(as on Red) ;+
07 45 Health Prog (Eng) = i 07:15 P/Annts in R/R/Ruklgd:
08-:0C THE TEACHER /F’ROSPEL,TUS A 07:20 Press review in Lugandd Dy
0845 LC & You (Eng) N L07:30 AKUTWA$ EKIRO S
£9:00 Kakwa Youth 07:45 Omutume 7
08:30 Kakwa Farmerg 08:00 Hospita! Requests ( Luq)g
09:45 Kakwa Culture ¢, . 08:45 Agafa ewalie (2
10.00 News in English |- ; 02:00 Musanyusa -
1018 Madi C/Farmers (- ; 09:30 Rwamba Re,quests
10;()} Musi; Unapofanya Kazi & 10:00 Akamotoka T,
1:0C Lug Ph Pmnta!kqh W . - : .
1200 '\Té_w_é—tf?Luu P e ':%3% ﬁﬁaﬂ';’,i?f =
12:15 PiAnnts i Luos Alur B ’ 11500 Hegittr:c L
1230 Luo Farmers 11145 Orulimi nengeso i
12:45 News in Kiswahili / Adj. ' 1145 Farming &~
13.0C News in English { Adj. (as on Buteboj 4. 5566 News in 4 E)s N
13:15 FiAnnts (Eng) (as on Butebo) e R
1330 Ateso News / PA (as on Butebo) < 1215 PiAnnts in RIR/R/ R D
13:45 News in Lugbara (> 12:30 Kakuru takurirwa ¢
-14:G0 Lugbara TAX pAYER ™ . 12:45 News in Lusoga (c:S on Butebo)
1415 Lugbar Youth & 13:00 News in Luganda fAdj =
14:30 Lug / Tam manyeén 0> 13135 P/Annts in Luganda ™
1500 Ltc Women (As-oaButebo: (= i 13:30 Abatimi ;*
15:30 Women horizon ..., 14:00 Sanyuy
16:00 Karamojong Health talk (as or Butebo) ™~ 14:30 Sports Luganda __-
16:15 Karamojong Children's Prag. (as on Butneba_;-_,-_-,| 15:00- Kup.Env.as on Butebo (As on Buteho) ¢
16:3C News in Karamojong (As on Butebo) f 15:15 Kup. News as on Butebo | As o Butehoy -
16:45 Alur Farmers 1 " 1530 *  Gender4Rs ‘”
17:00 News in English (as on Blug) - 16:00 Rukonzo Women's proy. - -
17:15 Kak»_va News / Ad]. ~ : 16:30 Rwamba Wornern - -
:;is mic,hr\t?j{ Ad .\,f Adj . ‘ 17:00 News in English (as on Red)
8“05 L,uglbara F;;rrrmde‘.rs I/BAT g : 1745 Lukon.zo Sports
189% News in Lugbara ™ ‘L 179 News in Rukonzo
Y = ! 17:45 Engare
18:3C Luo Pianpts i
18:45 Luoe Childras, : 18:00 Om“*‘w?‘“d‘"’ i
G 0¢ Aleso News £ PA (as i Buieoo) & A ; 1830 FiAnnts in 5Rs
15920 Lue News P Agp A~ T I 19:00 News in 4Rs
14:45 Luo Al Piannts [ ﬁ 1815 Matalist f
200C News Hour (as on Buaba) .. ‘ 19:% FiAnnts in Lugands
2100 Englsh P/ Apats - 19:45 Mews in Luganda -
7030 ARRICA CHALLENGE [TRANSW DR, 20:00 MNews hiour {as on Rad)
220 cogish News (as on Bulebn: 2100 Traditional niusic Lugaads
X Newsan Aiswahill 2155 Eoy'onhulamy -
GENDER & YO - 21:20 Twekembe -
\ C?Z.p-::rts (Engish) . 22:00 News in English (as cn Red) -
Fe&]lLl‘f(_FS Kiswabhity ; 5515 Agafaye i
733 Azoni Yang. S amn b
o - 2300 Buniu Buiamu 7
ZH00 CLOSE DowN ‘ 23:30 Mukuuma Ddembe £ &
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News in Kiswahili \—-
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News 4R's/Adj v

P/ Annts in 4F<'<; )

Health 4Rs - =

News in Lusogd {as on Butebo) 5'3
News in buganda / Adj 3 '
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Sanyu 1>
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Rukonzo Ebyekibutirany (Culture) =
MNews in Rukonzo 1 Ad). 4~
Luganda Cuilure ¢

Rgeteraine D,
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Opening St & Prayer CE
Mawal.dha- & ‘ |
News in Kiswahili 1 Adj. /&
Ateso News £ PA (as on Butebo) /2

News in English / Adj. {as on Bue/Buteba)

Ancuncements
Luo News / Adj. i
Health - Eng. .,
THE SCHOOL sy 0
Morning Tips b’
Dunia wiki hii  foe <.
Kakwa Pol. / Econ
Kakwa Salaams ez
Announcement & SAune
News in English i
Madi Health 3
Feature - Eng. 2
Music Unapofanya kazi ¢
News in Luo i
MA ICAYO.
News in Kiswahili / Adj. ™~
News in english (as on Butebo) ;>
P/Annts in English(as on Butebo) i
Ateso News / PA {as on Butebo) i
Lugbara News [
Juma Lugbara @,
Lugbara Current Affairs /3
Madi Culture {2,
Wormen Today - Eng. 4,
Horizon Pol 32,
Karamajong LC & You (As on Bulebo) 1>
News in Karamajong (As on Butebo) .
Alur Wer Kwaro '
News in English (a&s on Blue) -
News m1 Kakwa / Adj. -
News i Mad &
Mews in Alur -t
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Lug P/ANNES ) .
HEA - Lug O wes KEe
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News in Luo / Adj. & PA ;\
News Hour Adj
prannts English
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Drama (Eng;
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005:59 Cpening Stn. & Prayer (=
06.02 PiAnnts (Luganda)

06:15 News in Luganda &

06:30 Announcemnts in 4Rs
06:45 News in 4rs 7y

07:00 Naws in English (as on Red) ~
07:15 PiAnnts in R/R/Rukiga
07:20 Press review in Luganda
07:45 - Omutume D

08:00 Science n'obulimi ™

08:15 Embozi yamaka =,

08:45 Aga LC (Lug) )

09:00 Nyinabwenge

10:00 Health 4 R'S {2,

1045 Sports 4Rs (.

10:30 Quaswida *
11.00 My kind of Music Lug) p;
12:00 News in 4R's / Adj. -
1215 PAin 4Rs D

12:30 Istamic 1/4 Hr 4Rs -3

12:45 News in Luganda / Adj.

13.00 Juma prayes {Luganda) &
13:45 News in Lusoga  (as on Butebo} «
14:00 Sanyu D

14:30 Abalimi

15:00 Kup. Farmers (As on Butebo}
15:15 Kup. News (As on Butebo)
15:30 Enfurnu zaitu =

15:45 Abagamba kamwe (Health) >
18:00 Rukonzo lslamic 3,

16:15 Rukonzo Youth

16:30 Agasaye (News round up) 5
17:00 News in English (as on Red}
1715 Rukonzo Abalemeranwve '
17:30 Rukonzo News ,‘\?

17:45 Amaka (Raligious) .

18:Q0 MASEND} DISTRI\_,T

18:15 FarmeISs e

18.30 PiAnmts, giRs

19:00 Naws w»;lBs

19:15 Matalisi®. ;>

19:30 PrAnnts in‘buganda -

19:45 News-dnrLuganda .~

20:00 MNewshour (as on Red) ¢
21:00 Obutohd;: v

2115 Enyobulami: +-

2130 Islamic {Luganda; -~

21:45 Jilunze Kiswahili =*

22:00 Mews in English (as on Red) ;=
22115 Agafaayo >

22:30 Alfrica Ma‘gazine =

2315 Friday Night Speciat {L.ug) 7
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RADIO UGANDA PROGRAMME SCHEDULE
NO. 4 APRIL - JUNE, 2000 BUTEBO STATION

SATURDAY _ SUNDAY
06:00 lkwenyunitos Biai? 06:00 Lusoga Tumusuute G}
06:45 Ateso News (as on Red) j* 06:30 COU 1/4 Hour ;2
07:00 News in English A 06:45 News in Ateso (As on rey)
07:15 P/A in English (as on Red) i 07:00 News in English (As on red}
07:30 Alakara Kitororo 07:15 Pa in English(as on Red)(}
08:00 Lumasaba Focus on Dev.\ > 07:30 Akiduuku eree Gender, )
08:30 Lumasaba Fealure {2, 08:00 Lumasaba COU 1/4 Hour &
09:00 Lusoga LC & You (>~ ~ 08:15 Burangirisininawe - Lumasaba D
09:15 Lusoga Heatth & 08:45 Cathoric 1/4 Hour™
09:30 Ebyabavubuka [N 09:00  Kupsabiny L/F ¢+
10:00 L/U/Lugwe - Youth i 09:30 Kumam L/F  C. .
10:30 Adhola Jomothere (L/F) £ 10509 LULugwe COU 1/4 Hour < -
11:00 Kumam Current Affairs o 1Oj1° UULugvs{e Catholic 1/4 HOUF"? ~
1115 Kumam Focus on Developmenl i 10:30 Adhola gi yeyo pere {X-tian faith) i
1130 Heallh - Lugwere & 11:00 Aomisio - Listener's Views {"

. 9 12:00 Lusoga PA D
11:45 Lugwere Farmers (> 1215 Lus Catholic 1/4 H ~

. ; oga Catholic lour
12200 LusogaPA T | N 12:30  Lusoga Health £,
1‘2;“5 Children's Programme - Lusoga ¢ 12:45  News in Lusoga (As on BLue) i}

145 Lusoga News (as on Blue) Y- 13:00  News in English (As on red) ;.
13:00  News in Engiish (as on red)y- 1315 PIAin English (As on Red) )
13:15 P/AIn English(as on Red) \ - 13-30 Ateso News as on Red p
13:30 News in Ateso(as on Red) » 13:45 Aleso Children &
13:45 Anyaitok kus (LC & You) ~‘\ 14:00 Kupsabiny 1/4 hr Church Music ¢
14:00 Culture Kupsabiny ;. PN 14:15 News (Kupsabiny )
14:15 Kupsabiny News 14:30 Abirigere L/L/Lugwe ()
14:30 Obunghoono Ll/Lugwe 14:45 LU Lugwe News o™
14:45 U/Lugwe News  1y- 15:00 Adhola Religious 1/4 Hour .2,
15:00 Adhola twenyo Nyithindno (Chni 15:15 Adhola News
15:15 Adhola News i 15:30 Lugwere Church Music .
15:30 Lugwere Own voice Music i 16:00 Karamojongi/F (as on Red) .
16:00 Karamao;ong LF (As on Red){ 16:30 News in Karomong (As on red) 5
1630 News i Karamajong(as on F{eg} S 16:45 Karamojong Religious 1/4 Hour .=
1645 Labwor Magazine - Pot 1, 17:00 Simawere " .
17:00 Lumasaba Chilaren's Programms . 1730 Lumasaba Farmers -
730 UCDA Lumasaba > o 17.45 News in Lumasaba ;-
17:45 L.umasaba News (as on bluej * i 1338 tusoga g*:f”r‘“re* tt;mafaba P.A%
18:C0 Lusoga /Lugwere/Lumasaba PA - | : usoga Harnwi e
19:00 Atleso News & PA (as onred) i 1910? Ateseaems:/PA (as on red) f
‘o e . | 18:15 Ateso Catholic 1/4 Hr. -
19:30 Adholz Gindijopajo - Pol./Econ i , .
2000 News Hour (as on Red: I 19.30 Adhola (Play) . T A A
2100 Aleso Pray 1 1 20:00 News Hour (as on Red) PR ORLINN (‘5”" !
S RS ; 2100 Lil/Lugwe Cmugeni Pol.
E’j:30 Akenan.1 *\Econc‘»mlc; : : 2130 Lugwere LF -
22:00 News igs on Red) ~ . : 22:00 News (as on Red)
22:15 Lumasaba weekly review - 5915 Aleso COU 114 hr -
22:30 Lumasaba L/F - 22:30 Ateso Youth Gender .
2300 Kupsabiny Traditional Music 2045 Aleso Traditional Music:-l
27 20 Ebyahale L/ULugwe - 23:00 Khumwimnbile Rel./ Cul. -,
030 CLOSE DOWN 23:30 Nga niwalomba
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MONDAY TUESDAY
06:00 Bwashele b 06:00
06:30 Bulimi/ Environment - Lumasaba 5 05-45
06:45 Ateso News (as on red) 07:00
07:00 English News (as on Red) i 0715
07:15 PIA in English (as on Red) D 07:30
07:30 Kupsabiny Politica! Education 0745
07:45 Gender - Youth Kupsabiny =, 0800
08:00 lusoga LC 08:30
08:15 Lusoga Traditional Music ' 09:00
08.45 Lusoga Health 31, 09:30
09:00 Aleso Wemen (Gender) i, 10:00
09:30  Aleso LF ’ 10:15
10:00 L/Lugwe 1 10:30
10:30 Adhola G'apa soye (Youth; 1~ 1100
1100 Kumam Youth 4 11:15
11.30 Lugwere \_,ullure k:» 11:30
12:00 Lusoga Personal Announcements b, 12:00
12:15 Lusoga Gender 12:15
12:45 Lusoga News (as on bilue) 12:45
13:00 English News (as on red) 1 13:00
13115 P/Ain English (as on Red) 13:15
13:30  News in Ateso/PA (as on Red) & 13:30
13:45 Angaleu - Health Ateso £ 13:45
14:00 Adhola gi chwech mapiny (C!F)i) :j?g
14:15 Adhola winjiye manyien (News) r 14.‘3‘0
14:30 Ebyobuiamu L/L/Lugwe & ‘ 14:45
14:45 L/L/Lugwe News Personal 7. 1% 15:‘00
5:00 Kup. Healtn{As on Bi uej i 15:15
15:.15 Kup. News (as on Blue) i> 1530
15:30 Lugwerg LF ¢ 1545
15,00 Kararncjeng LF (as on Red) 16-00
16:30 Karamojeng News (As on Red) 1630
16:45 KRaramoiong Current Affarrs 3 1645
17.00 Lumasaba Sports <. 17:00
17:30 Lumasaba Health . 17:30
17.45 Lumasaba News 17:45
18:00 Lusogaitugwere/Lumasaba PA | 18:00
18:30 tusoga Analimj - 18:15
18:45 Sports - Lusoga 18:30
19:C0 Aleso News (as on red) ° 19.00
19:15 PA Ateso (as on Red) A 19:30
RRENCH) Ul/Lugwe [')evelcp"mm Forum 20:00
2000 News FHoLr {as on Redy 2100
21:00 Lumasahba Variety Show 2115
22:C0 News (as on Red] 21:30
22:15  CRIME PREVENTION 5 22:00
22:30 Aleso Language ! 22:15
23:00 Adhola gi lokoro Aruwa (Ciusic) 22:45
2330 AkwiaAmoil T : 23:00
24:00 G 3E DOWN ; 2330
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Lugwere - Music Bukyelre

Ateso News (as on redj " ok 'éé'k%i‘"
English News (as on red) ,‘s

PA in English (as on redy &

Ateso Atororo LC & You

Kupsabiny Pol /Ecori. N

Lumasaba L.C & You >
Lumasaba LF ¢

Kupsabiny Gender <>

Aleso Focus on Developmeni D
UlU/Lugwe Environment 2,

Weekly Round up ULLugwe
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