Bibliography

Abu-Lughod, L. (1995) “The Objects of Soap Opera: Egyptian Television and the
Cultural Politics of Modernity”, in Miller, D. (ed) Worlds Apart: Modernity through the
Prism of the Local, London: Routledge.

Allen, R.C. (1985) Speaking of Soap Operas, Chappel Hill and London: The University
of North Carolina Press.

Ang, 1. (1982) Watching Dallas: Soap Opera and the Melodramatic Imagination,
London: Routledge.

Ang, L. (1987) “The Vicissitudes of ‘Progressive Television’”’, New Formations, 2: 91-
106.

Ang, 1. (1990) “Culture and Communication: Towards an Ethnographic Critique of
Media Consumption in the Transnational Media System”, European Journal of
Communication, 5: 239-260.

Ang, 1. (1996) Living Room Wars. Rethinking Media Audiences for a Postmodern World,
London: Routledge.

Appadurai, A. (1990) “Disjuncture and Difference in the Global Cultural Economy”,
Public Culture, 2(2): 1-24.

Baines, G. (1998) “National Identity, Cultural Policy and Popular Music in the ‘New’
South Africa”, (unpublished paper, Rhodes University).

Babbie, E. (1989) The Practice of Social Research, Belmont, California: Wadsworth
Publishing Company.

Baker, R. (1997) “The Squeeze”, Columbia Journalism Review, Sept/Oct.: 30-36.

Balcomb, A.O. (1999) “Modernity and the African Experience”, Journal of African
Christian Thought, 2(1), 1999: 3-9.

Ballantine, C. (1993) Marabi Nights: Early South African Jazz and Vaudeville,
Johannesburg: Ravan Press.

Barker, M. (1991) “Review of John B. Thompson, Ideology and Modern Culture”,
Sociology, 25: 721-3.

Bausinger, B. (1984) “Media, Technology and Daily Life”, Media, Culture and Society, 6
(4): 343-351.

294



Bennett, T., Martin, G., Mercer, K. and Woollacott, J. (1981) (eds) Culture, Ideology and
Social Process: a Reader, Milton Keynes: Open University.

Bennett, T. (1982) “Theories of the Media, Theories of Society”, in Gurevitch, M.,
Bennett. T., Curran, J. and Woollacott, J. (eds) Culture, Society and the Media, London:
Methuen.

Berger, A.A. (1993) “Texts in Contexts: Analysing Media and Popular Culture from a
Cross-Cultural Perspective”, in Korzenny, F. and Ting-Toomey, S. (eds) Mass Media
Effects Across Cultures, London: Sage.

Berger, G. (1997) “Press Whitewashes the Dirt”, Mail and Guardian, 3 July: 13.

Berger, G. (2000) Deracialisation, Democracy and Development: Transformation of the
South African Media 1994 — 2000 (paper prepared for The Political Economy of the
Media in Southern Africa Seminar, 24-29 April, 2000, Durban).

Berger, P., Berger, B., and Kellner, H. (1973) The Homeless Mind, New Y ork: Penguin
Books.

Berman, M. (1982) All that is Solid Melts into Air: The Experience of Modernity, New
York: Verso.

Berman, M. (1992) “Why Modernism Still Matters”, in Lash, S., and Friedman, J. (eds)
Modernity and Identity Oxford: Blackwell.

Biltereyst, D. (1995) “Qualitative Audience Research and Transnational Media Effects: A
New Paradigm”, European Journal of Communication, 10(2): 245-270.

Bly, R. (1996) The Sibling Society, New York: Vintage Books.

Boethuis, U. (1995) “Controlled Pleasures: Youth and Literary Texts”, in Fornas, J. and
Bolin, G. (1995) (eds) Youth Culture in Late Modernity, London: Sage.

Bond, P. (2000) Elite Transition: from Apartheid to Neoliberalism in South Africa,
London: Pluto Press and Petermaritzburg: University of Natal Press.

Bonfadelli, H. (1993) “Adolescent Media Use in a Changing Media Environment”,
European Journal of Communication, 8: 225-256.

Boyd-Barrett, O. (1977) “Media Imperialism: Towards an International Framework for

the Analysis of Media Systems”, in Curran, J., Gurevitch, M., and Woollacott, J. (eds)
Mass Communication and Society, London: Edward Arnold.

295



Boyd-Barrett, O. (1993) “NWICO Strategies and Media Imperialism: The Case of
Regional News Exchange”, in Nordenstreng, K. and Schiller, H. 1. (eds) Beyond National
Sovereignty: International Communications in the 1990s, New Jersey: Ablex.

Bozzoli, B. (1981) The Political Nature of the Ruling Class: Capital and Ideology in
South Africa 1890-1933, London: Routledge and Kegan Paul.

Braungart, R.G. and Braungart, M.M. (1995) “Black and White South African University
Students’ Perceptions of Self and Country: An Exploratory Study”, South African
Journal of Sociology, 26(3): 77-87.

Brown, J., Dykers, C., Steele, J., and White, A. (1994) “Teenage Room Culture: Where
Media and Identities Intersect”, Communication Research, 21(6): 813-827.

Brunsdon, C. (1990) “Problems with Quality”, Screen, 31(1): 67-90.

Bryman, A. (1984) “The Debate about Quantitative and Qualitative Research: A
Question of Method or Epistemology?”, The British Journal of Sociology, XXXV (1):
75-92.

Bryman, A. (1988) Quantity and Quality in Social Research, London: Unwin Hyman.

Buckingham, D. (1997) “News Media, Political Socialization and Popular Citizenship:
Towards a New Agenda”, in Critical Studies in Mass Communication, 14: 344-366.

Carr, 1., Fairweather, D., and Priestly, B. (1987) Jazz: the Essential Companion, London:
Paladin.

Central Statistical Services (CSS) (1995) Provincial Statistics Part 2, Pretoria: Central
Statistical Services.

Central Statistical Services (CSS) (1997) October Household Survey 1995: Eastern
Cape, Pretoria: Central Statistical Services.

Central Statistical Services (CSS) (1997a) Census '96: Preliminary Estimates of the Size
of the Population of South Africa, Pretoria: Central Statistical Services.

Central Statistical Services (CSS) (1998) Living in the Eastern Cape, Pretoria: Central
Statistical Services.

Chadwick, D. (2001) To Shine One Corner of the World: Moments with Shunryu Suzuki,
New York: Broadway Books.

Chaffee, S. H. (1992) “Search for Change: Survey Studies of International Media

Effects”, in Korzenny, F., Ting-Toomey, S., and Schiff, E. (eds) Mass Media Effects
Across Cultures, London: Sage.

296



Christians, C. and Carey, J. (1989) “The Logic and Aims of Qualitative Research”, in
Stempel, G. and Westley, B.(eds) Research Methods in Mass Communication, Prentice
Hall.

Christie, P. and Collins, C. (1984) “Bantu Education: Apartheid Ideology and Labour
Reproduction”, in Kallaway, P. (ed) Apartheid and Education, Johannesburg: Ravan
Press.

Cohen, P. (1980) “Subculutural Conflict and Working-Class Community”, in Hall, S.,
Hobson, D., Lowe, A., and Willis, P. (eds) Culture, Media, Language: Working Papers
in Cultural Studies 1972 - 79, London: Hutchinson.

Corner, J. (1994) “Debating Culture: Quality and Inequality” Media, Culture and Society,
16: 141:148.

Curran, J. (1978) The British Press: a Manifesto, London: Macmillan.

Curran, J. (1990) “The New Revisionism in Mass Communication Research: A
Reappraisal”, European Journal of Communication, 5(2-3): 135-164.

Currey, R. F. Rhodes University 1904 - 1970, Cape Town: The Rustica Press.

Dahlgren, P. (1998) “Critique: Elusive Audiences”, in Dickinson, R., Harindranath, R.
and Linne, O. (eds) Approaches to Audiences: A Reader, London: Arnold.

Davenport, T.R.H. (1991) South Africa: a Modern History, London: Macmillan (4™
edition).

Davis, S.S. and Davis, D.A. “The Mosque and the Sattelite: Media and Adolescence in a
Moroccan Town”, Journal of Youth and Adolescence, 24(5): 577-593.

Deacon, D., Pickering, M., Golding, P., and Murdock, G. (1999) Researching
Communication, London: Arnold.

Degenaar, J. (1994) “Beware of Nation Building”, in Rhoodie, N. and Liebenberg, N.
(eds) Democratic Nation-Building in South Africa, Pretoria: HSRC Publishers.

Denzin, N. and Lincoln, Y. (1994) (eds) Handbook of Qualitative Research, London:
Sage.

de Sola Pool, I. (1979) “Direct Broadcast Satellites and the Integrity of National

Cultures”, in Nordenstreng, K. and Schiller, H. (eds) National Sovereignty and
International Communication, New York: Ablex Publishing.

297



Deswaan, A. (1989) “Platform Holland: Dutch Society in the Context of Global Cultural
Relations”, International Spectator, 43(11): 718-722.

Dolby, N. (1999) “Youth and the Global Popular: The Politics and Practices of Race in
South Africa”, European Journal of Cultural Studies, 2 (3): 291-309.

Dolby, N. (2000) “Changing Selves: Multicultural Education and the Challenge of New
Identities”, Teachers College Record, 102(5): 809-912.

Dorfman, A. and Mattelart, A. (1975) How to Read Donald Duck, New Y ork:
International General.

Drotner, K. (1992) “Modernity and Media Panics”, in Skovmand, M. and Schroder, K.C.
(eds) Media Cultures: Reappraising Transnational Media, London: Routledge.

Drotner, K. (2000) “Difference and Diversity: Trends in Young Danes’ Media Use”,
Media, Culture, and Society, 22: 149-166.

du Gay, P., Hall, S., Janes, L., Mackay, H. and Negus, K. (1997) Doing Cultural Studies:
The Story of the Sony Walkman, London: Sage.

Ellis, J. (1982) Visible Fictions, London: Routledge and Kegan Paul.

Everatt, D. (1994) Creating a Future: Youth Policy for South Africa, Johannesburg:
Ravan Press.

Evarett, D. and Jennings, R. (1996) Developing a Policy Framework for Out-of-School
Youth in South Africa, Johannesburg: Community Agency for Social Enquiry (CASE).

Fanon, F. (1986) Black Skin, White Masks, London: Pluto Press.

Featherstone, M. (1987) “Lifestyle and Consumer Culture”, Theory, Culture and Society,
4: 55-70.

Featherstone, M. (1990a) “Global Culture an Introduction”, Theory, Culture and Society,
7(2-3): 1-14.

Featherstone, M. (1990b) “Perspectives on Consumer Culture”, Sociology, 24(1): 5-22.

Fejes, F. (1981) “Media Imperialism: An Assessment”, Media, Culture and Society, 3(3):
281-289.

Ferguson, M. (1992) “The Mythology about Globalization”, European Journal of
Communication, 7: 69-93.

298



Finnegan, R. (1997) “’Storying the Self’: Personal Narratives and Identity”, in Mackay,
H. (ed) Consumption and Everyday Life, London: Sage/ The Open University.

Fiske, J. (1987a) “British Cultural Studies and Television”, in Allen, R.C. (ed) Channels
of Discourse, London: Methuen.

Fiske, J. (1987b) Television Culture, London: Methuen

Fiske, J. (1989a) Understanding Popular Culture, Boston: Unwin Hyman.

Fiske, J. (1989b) Reading the Popular, Boston: Unwin Hyman.

Fiske, J. (1991) “Moments of Television: Neither the Text nor the Audience”, in Seiter,
E., Borchers, H., Kreutzner, G., and Warth, E-M. (eds) Remote Control: Television,

Audiences and Cultural Power, London: Routledge.

Fornas, J. (1995) “Youth, Culture, Modernity”, in Fornas, J. and Bolin, G. (eds) Youth
Culture in Late Modernity, London: Sage.

Frey, J. and Fontana, A. (1993) “The Group Interview in Social Research”, in Morgan,
D.L. (ed) Successful Focus Groups: Advancing the State of the Art, London: Sage.

Frith, S. (1996) “Music and Identity”, in Hall, S. and du Gay, P. (eds) Questions of
Identity, London: Sage.

Fromm, E. (1960) The Fear of Freedom, London: Routledge and Kegan Paul.

Gaganakis, M. (1992) “Language and Ethnic Group Relations in Non-Racial Schools”,
The English Academy Review, 9: 46-55.

Gandy, O. (1995) “Colloquy”, Critical Studies in Mass Communication, 12: 60-61.
Garnham, N. (1990) Capitalism and Communication, London: Sage.

Garnham, N. (1995) “Political Economy and Cultural Studies: Reconciliation or
Divorce?”, Critical Studies in Mass Communication, 12: 62-71.

Garnham, N. (1997) “Political Economy and the Practice of Cultural Studies”, in
Ferguson, M. and Golding, P. (eds) Cultural Studies in Question, London: Sage.

Gerbner, G., Gross, L., Morgan, M., and Signorielli, N. (1982) “Charting the

Mainstream: Television’s Contribution to Political Orientations”, Journal of
Communication, 32(2): 100-127.

299



Gerbner, G., Gross, L., Morgan, M., and Signorielli, N. (1994) “Growing Up with
Televsion: The Cultivation Perspective”, in Bryant, J. and Zillman, D. (eds) Media
Effects: Advances in Theory and Research, Hillsdale, N.J.:Lawrence Erlbaum.

Gevisser, M. (1996) “That other Holomisa”, Mail and Guardian, 13 September: 14.

Gevisser, M. (2000) “Ubukhosi the Bedrock of African Democracy”, Mail and Guardian,
11 February: 29.

Giddens, A. (1990) The Consequences of Modernity, Cambridge: Polity Press.

Giddens, A. (1991) Modernity and Self-Identity: Self and Society in the Late Modern Age,
Cambridge: Polity Press.

Giliomee, H. and Schlemmer, L (1989): From Apartheid to Nation-building:
Contemporary South African Debates, Oxford: Oxford University Press.

Gitlin, T. (1997) “The Anti-Political Populism in Cultural Studies”, in Ferguson, M. and
Golding, P. (eds) Cultural Studies in Question, London: Sage.

Glaser, C. (1990) Anti-Social Bandits: Juvenile Delinquency and the Tsotsi Youth Gang
Subculture on the Witwatersrand 1935 - 1960, Masters Thesis, University of the
Witwatersrand.

Gray, A. (1987) “Reading the Audience”, Screen, 28 (3): 24-35.

Grisprud, J. (1995) The Dynasty Years: Hollywood Television and Critical Media
Studies, London: Routledge.

Grossberg, L. (1995) “Cultural Studies vs. Political Economy: Is Anybody Else Bored
with this Debate?”, Critical Studies in Mass Communication, 12: 72-81.

Guba, E. and Lincoln, Y. (1994) “Competing Paradigms in Qualitative Research”, in
Denzin, N. and Lincoln, Y. (eds) Handbook of Qualitative Research, London: Sage.

Hall, S. and Jefferson, T. (1976) (eds) Resistance through Rituals: Youth Sub-Cultures in
Post-War Britain, London: Hutchinson.

Hall, S. (1977) “Culture, the Media and the ‘Ideological Effect’”, in Curran, J.,
Gurevitch, M. and Woollacott, J. (eds) Mass Communication and Society, London:
Edward Arnold.

Hall, S. (1980) “Encoding/Decoding”, in Hall, S., Hobson, D., Lowe, A., and Willis, P.
(eds) Culture, Media, Language, London: Hutchinson.

300



Hall, S. (1981a) “Cultural Studies: Two Paradigms”, in Bennett, T., Martin, G., Mercer,
C. and Woollacott, J. (eds) Culture, Ideology and Social Process: A Reader, London:
Batsford Academic.

Hall, S. (1981b) “Notes on Deconstructing ‘the Popular’, in Samuel, R. (ed) Peoples
History and Socialist Theory, London: Routledge and Kegan Paul.

Hall, S. (1982) “The Rediscovery of ‘Ideology’: Return of the Repressed in Media
Studies”, in Gurevitch, M., Bennett, T., Curran, J., and Woollacott, J (eds) Culture,
Society and the Media, London: Methuen.

Hall, S. (1991a) “The Local and the Global: Globalization and Ethnicity”, in King, A.D.
(ed) Culture, Globalization and Ethnicity, London: Macmillan.

Hall, S. (1991b) “Old and New Identities, Old and New Ethnicities”, in King, A.D.
Culture, Globalisation and the World-System, London: Macmillan.

Hall, S. (1996) “Who Needs ‘Identity”?, in Hall, S. and du Gay, P. (eds) Questions of
Identity, London: Sage.

Hamelink, C. J. (1993) “Globalism and National Sovereignty”, in Nordenstreng, K. and
Schiller, H.I. (eds) Beyond National Sovereignty: International Communication in the
1990s”, New Jersey: Abex Publishing.

Hamelink, C.J. (1983) Cultural Autonomy in Global Communications, New York and
London: Longman.

Hannerz, U. (1989) “Notes on the Global Ecumene”, Public Culture, 1 (2): 66-75.

Hannerz, U. (1996) Transnational Connections: Culture, People, Places, London:
Routledge.

Hansen, A., Cottle, S., and Negrine, R. (1998) Mass Communication Research Methods,
London: Macmillan Press.

Hartshorne, K. (1992) Crisis and Challenge: Black Education 1910-1990, Cape Town:
Oxford University Press.

Harvey, L. and MacDonald, M. (1993) Doing Sociology: A Practical Introduction,
London: Macmillan.

Hebdige, D. (1979) Subculture: The Meaning of Style, London: Methuen.
Herman, E. and McChesney, R. (1999) “The Global Media in the Late 1990s”, in

Mackay, H. and O’Sullivan, T. (eds) The Media Reader: Continuity and Transformation,
London: Sage.

301



Hoijer, B. (1998) “Social Psychological Perspectives in Reception Analysis”, in
Dickinson, R., Harindranath, R., and Linne, O. (eds) Approaches to Audiences: a Reader,
London: Arnold.

Independent Broadcasting Authority (IBA) (1999) SA Music Monitoring Report PBS and
Private Radio Samples: 1998, Johannesburg: IBA.

James, B. (1995) “Learning to Consume: An Ethnographic Study of Cultural Change in
Hungary”, Critical Studies in Mass Communication, 12: 287-305.

Jennings, R., Evaratt, D., Lyle, A. and Budlender, D. (1997) (eds) The Situation of Youth
In South Africa, Johannesburg: Community Agency for Social Enquiry (CASE).

Jhally, S. (1991) Dreamworlds II: Desire, Sex and Power in Music Video, Northampton,
Ma: Media Education Foundation.

Johnson, R. (1983) What is Cultural Studies Anyway?, Stencilled Occasional Paper, 74,
Birmingham: University of Birmingham.

Katz, E. and Liebes, T. (1984) “Once upon a Time in Dallas”, Intermedia, 12(3): 28-32.

Katz, E. and Liebes, T. (1985) “Mutual Aid in the Decoding of Dallas: Preliminary Notes
from a Cross-Cultural Study”, in Drummond, P. and Paterson, R. (eds) Television in
Transition, London: British Film Institute Publishing.

Katz, J. (1992) “Rock, Rap and Movies Bring You the News”, Rolling Stone, 5 March:
36-40, 78.

Katz, J. (1993) “The Media’s War on Kids”, Rolling Stone, 25 November: 47-49, 130.

Keller, B. (1993) “American Culture (and Goods) Thrive in South Africa”, New York
Times, September 25: 5.

Kellner, D. (1995) Media Culture: Cultural Studies, Identity Politics between the Modern
and the Postmodern, London: Routledge.

Kellner, D. (1997) “Across the Divide: Cultural Studies and Political Economy”, in
Ferguson, M. and Golding, P. (eds) Cultural Studies in Question, London: Sage

Knodel, J. (1993) “The Design and Analysis of Focus Group Studies”, in Morgan, D.L.
(ed) Successful Focus Groups: Advancing the State of the Art, London: Sage.

Koseft, J. (2000) “Editorial”, Activate: Orientation Edition, Grahamstown: Rhodes
University: 2.

302



Kraidy, M.M. (1999) “The Global, the Local, and the Hybrid: A Native Ethnography of
Glocalisation™, Critical Studies in Mass Communication, 16: 456-476.

Krueger, R. (1993) “Quality Control in Focus Group Research”, in Morgan, D.L. (ed)
Successful Focus Groups: Advancing the State of the Art, London: Sage.

Lacey, M. (1981) Working for Boroko: The Origins of a Coercive Labour System in
South Africa, Johannesburg: Ravan Press.

Larrain, J. (1991) “Review of Ideology and Modern Culture”, The Sociological Review,
39: 850-2.

Leibrandt, M., Woolard, 1., and Bhorat, H. (2000) “Understanding Contemporary
Household Inequality in South Africa”, Studies in Economics and Econometrics, 24(3):
31-51.

Lemish, D., Drotner, K., Liebes, T., Maigret, E. and Stald, G. (1998) “Global Culture in
Practice: A Look at Children and Adolescents in Denmark, France and Israel”, European

Journal of Communication, 13(4): 539-556.

Liebenberg, B.J. and Spies, S.B. (1993) (eds) South Africa in the 20" Century, Pretoria:
J.L. van Schaik.

Lindloff, T. (1991) “The Qualitative Study of Media Audiences”, Journal of
Broadcasting and Electronic Media, 35 (1): 23-42.

Lindloff, T. (1995) Qualitative Communication Research Methods, London: Sage.

Livingstone, S. (1998) “Relationships between Media and Audiences”, in Liebes, T. and
Curran, J. (eds) Media, Ritual and Identity, London: Routledge.

Lucia, C. (1999) “Music, Meaning and Memory: the Case of Dollar Brand” (unpublished
inaugural address, Rhodes University).

Lukes, S. (1974) Power: A Radical View, London: Macmillan Press.

Lunt, P.and Livingstone, S. (1996) “Rethinking the Focus Group in Media and
Communication Research”, Journal of Communicaiton, 46 (2): 79-98.

Mackay, H. (1997) “Introduction”, in Mackay, H. (ed) Consumption and Everyday Life,
London: Sage.

Mangcu, X. (2001) “Liberating Race from Apartheid’s Yoke”, The Sunday Independent:
9.

303



Marais, H. (2001) South Africa: Limits to Change: the Political Economy of Transition,
London: Zed Books and Cape Town: University of Cape Town Press.

Martin-Barbero, J. (1993) Communication, Culture and Hegemony: from Media to
Mediations, London: Sage.

Martin, D-C. (1999) Coon Carnival: New Year in Cape Town, Past and Present, Cape
Town: David Phillips.

Massey, D. (1992) “A Place Called Home”, New Formations, 17: 3-15.

Maxwell, J.A. (1992) “Understanding and Validity in Qualitative Research”, Harvard
Educational Review, 62 (3): 279-300.

Maya-Pearce, A. (1995) (ed) Directory of African Media, International Federation of
Journalists.

McGrew, A. (1992) “A Global Society?”, in Hall, S., Held, D. and McGrew, T. (eds)
Modernity and its Futures, London: Polity Press.

McGuigan, J. (1997) “Cultural Populism Revisited”, in Ferguson, M. and Golding, P.
(eds) Cultural Studies in Question, London: Sage.

McRobbie, A. (1992) “Post-Marxism and Cultural Studies: A Post-Script”, in Grossberg,
L., Nelson, C. and Treichler, P. (eds) Cultural Studies, New York: Routledge.

McRobbie, A. (1996) “Different, Youthful, Subjectivities”, in Chambers, 1. And Curti, L.
(eds) The Post-Colonial Question, London: Routledge.

Meech, P. and Kilborn, R. (1992) “Media and Identity in a Stateless Nation: the Case of
Scotland”, Media, Culture and Society, 14: 245-259.

Miles, S., Cliff, D. and Burr, V. (1998) “’Fitting In and Sticking Out’: Consumption,
Consumer Meanings and the Construction of Young People’s Identities”, Journal of
Youth Studies, 1(1): 81 - 96.

Miller, D. (1992) “The Young and The Restless in Trinidad”, in Silverstone, R. and
Hirsch, E. (eds) Consuming Technologies: Media Information and Domestic Space,
London: Routledge.

Miller, D. (1997) “Consumption and its Consequences”, in Mackay, H. (ed) Consumption
and Everyday Life, London: Sage.

Mkhasibe, G (1995) Xpressers: a Study of South African Youth in the
Johannesburg/Pretoria Area, Johannesburg: The Jupiter Drawing Room.

304



Moller, V. (1996) “Life Satisfaction and Expectations for the Future in a Sample of
University Students: a Research Note”, South African Journal of Sociology, 27(1): 16-26.

Moores, S. (1993) Interpreting Audiences: The Ethnography of Media Consumption,
London: Sage.

Moores, S. (1997) “Broadcasting and its Audiences”, in Mackay, H. (ed) Consumption
and Everyday Life, London: Sage.

Morgan, D. (1988) Focus Groups as Qualitative Research, London: Sage.
Morley, D. (1980) The ‘Nationwide’ Audience, London: British Film Institute.

Morley, D. (1986) Family Television: Cultural Power and Domestic Leisure, London:
Comedia.

Morley, D. (1989) “Changing Paradigms in Audience Studies”, in Seiter, E., Borchers,
H., Kreutzner, G., and Warth, E-M. (eds) Remote Control: Television, Audiences and
Cultural Power, London: Routledge.

Morley, D. (1992) “Electronic Communities and Domestic Rituals: Cultural
Consumption and the Production of European Cultural Identities”, in Skovmand, M. and
Schroder, K.C. (eds) Media Cultures: Reappraising Transnational Media, London:
Routledge.

Morley, D. (1992a) Television Audiences and Cultural Studies, London: Routledge.

Morley, D. (1992b) “The Nationwide Audience: a Postscript”, in Morley, D. Television
Audiences and Cultural Studies, London: Routledge.

Morely, D. (1994) “Postmodernism: The Highest Stage of Cultural Imperialism”, in
Perryman, M. (ed) Altered States: Postmodernism, Politics, Culture, London: Lawrence
and Wishart.

Morley, D. and Robbins, K. (1995) Spaces of Identity: Global Media, Electronic
Landscapes and Cultural Boundaries, London: Routledge.

Morley, D. (1996) “Postmodernism: The Rough Guide”, in Curran, J., Morley, D., and
Walkerdine, V. (eds) Cultural Studies and Communications, London: Arnold.

Morley, D. (1997) “Theoretical Orthodoxies: Textualism, Constructivism and the ‘New
Ethnography’ in Cultural Studies”, in Ferguson, M. and Golding, P. (eds) Cultural

Studies in Question, London: Sage.

Mulgan, G. (1990) (ed) The Question of Quality, London: British Film Institue.

305



Murdock, G (1989) “Cultural Studies at the Crossroads”, Australian Journal of
Communication, 16: 37-49.

Murdock, G. (1994) “The New Mogul Empires: Media Concentration and Control in the
Age of Convergence”, Media Development, 4: 3-6.

Murdock, G. (1995) “Across the Great Divide: Cultural Analysis and the Condition of
Democracy”, Critical Studies in Mass Communication, 12: 89-95.

Murdock, G. (1997) “Thin Descriptions: Questions of Method in Cultural Analysis”, in
McGuigan, J. (ed) Cultural Methodologies, London: Sage.

Murdock, G. (1998) “Mass Communication and the Construction of Meaning”, in
Dickeninson, R., Harindranath, R., and Linne, O. (eds) Approaches to Audiences.: A
Reader, London: Arnold.

Mutume, G. (1997) “SA Women Bear the Brunt of Kwaito’s Sexist Lyrics”, Daily
Dispatch, 23 April: 14.

National Youth Commission (NYC) (1997) Youth Policy 2000, Pretoria: National Youth
Commission.

Negrine, R. and Papathanassopoulos, S. (1991) “The Internationalisation of Television”,
European Journal of Communication, 6: 9-32.

Nelson, C., Treichler, P., and Grossberg, L. (1992) “Cultural Studies: An Introduction”,
in Grossberg, L., Nelson, C., and Treichler, P. (eds) Cultural Studies, London: Routledge.

Nielsen, H.K. (1993) “Youth Culture and the Completion of Cultural Modernisation”,
Young, 1(3): 1-12.

Nuttall, S. and Michael, C-A. (2000) Sense of Culture: South African Culture Studies,
Oxford: Oxford University Press.

Oliveira, O. S. (1993) “Brazilian Soaps Outshine Hollywood: Is Cultural Imperialism
Fading Out?”, in Nordenstreng, K. and Schiller, H.I. (eds) Beyond National Sovereignty:
International Communication in the 1990s, New Jersey: Ablex.

O’Sullivan, T., Hartley, J., Saunders, D., and Fiske, J. (1983) Key Concepts in
Communication, New York: Methuen.

Pityana, B. (1999) “The Renewal of African Moral Values”, in Makgoba, M.W. (ed)

African Renaissance, Johannesburg: Mafube Publishers and Cape Town: Tafelberg
Publishers.

306



Procter, M. (1993) “Measuring Attitudes”, in Gilbert, N. (ed) Researching Social Life,
London: Sage.

Radway, Janice (1988) Reading the Romance, Chapel Hill: University of North Carolina
Press.

Radway, J. (1991) “Interpretive Communities and Variable Literacy’s: The Functions of
Romance Reading”, in Mukerji, C. and Schudson, M. (eds) Rethinking Popular Culture,

California: University of California Press.

Reimer, B. (1989) “Postmodern Structures of Feeling: Values and Lifestyles in the
Postmodern Age”, in Gibbens, J.R. (ed) Contemporary Political Culture, London: Sage.

Reimer, B. (1995) “Youth and Modern Lifestyles”, in Fornas, J. and Bolin, G. (eds)
Youth Culture in Late Modernity, London: Sage.

Reimer, B. (1995a) “The Media in Public and Private Spheres”, in Fornas, J. and Bolin,
G. (eds) Youth Culture in Late Modernity, London: Sage.

Rhodes University (1999) Digest of Statistics, Grahamstown: Rhodes University.

Rhodes University (2000) Digest of Statistics, Grahamstown: Rhodes University.

Rhoodie, N. and Liebenberg, 1. (1994) Democratic Nation-Building, Pretoria: HSRC
Publishers.

Robertson, R. (1991) “Social Theory, Cultural Relativity and the Problem of Globality”,
in King, A. (ed) Culture, Globalisation and the World System, London: Macmillan.

Robertson, R. (1992) Globalization: Social Theory and Global Culture, London: Sage.

Robertson, R. (1994) “Globalization or Glocalization”, The Journal of International
Communication, 1(1): 33-52

Root, J. (1986) “Come on Down!”, New Socialist, 39: 26-27.

Ross, R. (1999) A Concise History of South Africa, Cambridge: Cambridge University
Press.

Sampson, A (1956) Drum: A Venture into New Africa, London: Collins.
Schiller, H.I. (1976) Communication and Cultural Domination, New York: M.E. Sharpe.
Schiller, H.I. (1986) “Electronic Information Flows: New Basis for Global Domination?”,

in Drummond, P. and Paterson, R. (eds) Television in Transition, London: British Film
Institute.

307



Schiller, H.I. (1991) “Not Yet the Post-Imperialist Era”, Critical Studies in Mass
Communication, 8: 13-28.

Schiller, H.I. (1998) “American Pop Culture Sweeps the World”, in Dickinson, R.,
Harindranath, R., and Linne, O. (eds) Approaches to Audiences: a Reader, London:
Arnold.

Schlesinger, P. (1991) Media, State and Nation: Political Violence and Collective
Identities, London: Sage.

Schlesinger, P. (1993) “Wishfull Thinking: Cultural Politics, Media and Collective
Identities in Europe”, Journal of Communication, 43(2): 6-17.

Schou, S. (1992) “Postwar Americanisation and the Revitilisation of European Culture”,
in Skovmand, M. and Schroder, K.C. (eds) Media Cultures: Reappraising Transnational

Media, London: Routledge.

Schroder, K.C. (1992) “Cultural Quality: Search for a Phantom?””, in Skovmand, M. and

Schroder, K.C. (eds) Media Cultures: Reappraising Transnational Media, London:
Routledge.

Seeking, J. (2000) “Visions of Society: Peasants, Workers and the Unemployed in a
Changing South Africa”, Studies in Economics and Econometrics, 24(3): 53-71.

Seiter, E., Borchers, H., Kreutzner, G. and Warth, E-M. (1989) (eds) Remote Control.:
Television, Audiences and Cultural Power, London: Routledge.

Silverston, R. (1990) “Television and Everyday Life: Towards an Anthropology of the
Television Audience”, in Ferguson, M. (ed) Public Communication: The New
Imperatives, London: Sage.

Skovmand, M. and Schroder, K.C. (eds) Media Cultures: Reappraising Transnational
Media, London: Routledge.

Slater, D. (1997) Consumer Culture and Modernity, Cambridge: Polity Press.

Smythe, D. (1977) “Communications: Blindspot of Western Marxism”, Canadian
Journal of Political and Social Theory, 1(3): 1-27.

Southern Africa Labour and Development Research Unit (SALDRU) (1995) Key
Indicators of Poverty in South Africa, Cape Town: SALDRU.

Sreberny-Mohammadi, A. (1991) “The Global and the Local in International
Communications”, in Curran, J. and Gurevitch, M. (eds) Mass Media and Society,
London: Edward Arnold.

308



Sreberny-Mohammadi, A. (1997) “The Many Cultural Faces of Imperialism”, in
Golding, P. and Harris, P. (eds) Beyond Cultural Imperialism: Globalisation,
Communication and the New International Order, London: Sage.

Stadler, A. (1987) The Political Economy of Modern South Africa, Cape Town: David
Philip.

Steenveld, L. and Strelitz, L. (1998) “The 1995 Rugby World Cup and the Politics of
Nation-Building in South Africa”, Media, Culture and Society, 20(4): 609-629.

Stempel, G. and Westley, B. (1989) Research Methods in Mass Communication,
Englewood Cliffs, New Jersey: Prentice Hall.

Stewart, D. and Shamdasani, P. (1990) Focus Groups: Theory and Practice, London:
Sage.

Storey, J. (1993) An Introductory Guide to Cultural Theory and Popular Culture,
London: Harvester Wheatsheaf.

Storey, J. (1999) Cultural Consumption and Everyday Life, London: Arnold.

Straubhaar, J.D. (1991) “Beyond Media Imperialism: Assymetrical Interdependence and
Cultural Proximity”, Critical Studies in Mass Communication, 8: 39-59.

Strelitz, L. and Coetzee, J. (1998) Survey into Media Consumption Habits amongst
Rhodes University Students.

Strelitz, L. and Steenveld, L. (1994) “1922 and South African Television”, Screen, 35(1):
36-50.

Sunday Times (2000) “The Art of Making a Trusted Friend”, October 15: 7.

Swenson, J. (1985) (ed) The Rolling Stone Jazz Record Guide, New York: Random
House/Rolling Stone Press.

Teer-Tomaselli, R. (2000) Discovering the Audience: Media Consumption amongst South
African Youth, (paper prepared for the International Forum of Researchers on Young
People and the Media, Sydney, Australia).

The Economist Survey of Technology and Entertainment, November 21, 1998: 7-18.

The South African Advertising Foundation (SAARF) (1997) AMPS 97: Technical
Report, vol. 1 (Jan-Jun), Johannesburg: SAARF.

The South African Advertising Foundation (SAARF) (1999): Television Audience
Measurement Survey, Johannesburg: SAARF.

309



The South African Institute of Race Relations (SAIRR) (1998) South African Survey
1997/98, Johannesburg: South African Institute of Race Relations.

The South African Institute of Race Relations (1999) (SAIRR) South African Survey
1999/2000, Johannesburg: South African Institute of Race Relations.

Therborn, G. (1980) The Ideology of Power and the Power of ldeology, London: Verso.

Thompson, J.B. (1990) Ideology and Modern Culture, Stanford: Stanford University
Press.

Thompson, J.B. (1994a) “Social Theory and the Media”, in Crowley, D. and Mitchell, D.
(eds) Communication Theory Today, Cambridge: Polity Press.

Thompson, J.B. (1994b) “Communication and Power: a Response to Some Criticism”,
South African Journal of Philosophy, 13(3): 133-140.

Thompson , J.B. (1995) The Media and Modernity: A Social Theory of the Media,
Cambridge: Polity Press.

Tichenor, P. and Mcleod, D. (1989) “The Logic of Social and Behavioral Science”, in
Stempel, G. and Westley, B. (1989) Research Methods in Mass Communication,
Englewood Cliffs, New Jersey: Prentice Hall.

Tomlinson, J. (1991) Cultural Imperialism, London: Pinter Publishers

Tomlinson, J. (1999a) “Cultural Globalization: Placing and Displacing the West”, in
Mackay, H. and O’Sullivan, T. (eds) The Media Reader: Continuity and
Transformations, London: Sage.

Tomlinson, J. (1999b) Globalisation and Culture, Cambridge: Polity Press.
Tunstall, J. (1977) The Media are American, London: Constable.

Van Zyl Slabbert, F., Malan, C., Marais, H., Olivier, J. and Riordan, R. (1994) (eds)
Youth in the New South Africa, Pretoria: HSRC.

Walkerdine, V. (1990) “Video Replay”, in Alverado, M. and Thompson, J.O. (eds) The
Media Reader, London: BFI Publishing.

Wallerstein, 1. (1991) “The National and the Universal: Can There Be Such a Thing as
World Culture?”, in King, A.D. (ed) Culture, Globalization and the World System,

London: Macmillan.

Warde, A. (1996) “Afterward: The Future of the Sociology of Consumption”, in Edgell,

310



S., Hetherington, K., and Warde, A. (eds) Consumption Matters, Oxford: Blackwell / The
Sociological Review.

White, L.A. (2001) “Reconsidering Cultural Imperialism Theory”, Transnational
Broadcasting Studies, 6: 1-17.

Williams, R. (1980) Problems in Materialism and Culture, London: Verso.
Williamson, J. (1986) “The Problem of Being Popular”, New Socialist, 41: 14-15.

Willis, P. (1977) Learning to Labour: How Working Class Kids Get Working Class Jobs,
Aldershot: Saxon House.

Willis, P. (1990) Common Culture, Milton Keynes: Open University Press.

Wimmer, R. and Dominick, J. (1991) Mass Media Research: An Introduction, Belmont:
Wadsworth Publishing Company.

Wolff, B., Knodel, J., and Sittitrai, W. (1993) “Focus Groups and Surveys as
Complementary Research Methods”, in Morgan, D.L. (ed) Successful Focus Groups.
Advancing the State of the Art, London: Sage.

Wolff, J. (1991) “The Global and the Specific: Reconciling Conflicting Theories of
Culture”, in King, A.D. (ed) Culture, Globalization and the World System, London:

Macmillan.

Wolpe, H. (1988) Race, Class and the Apartheid State, London: James Currey/Addis
Ababa: OAU/ Paris: Unesco Press.

Zavarzadeh, M. (1991) Seeing Films Politically, New York: State University of New
York Press.

Zukav, G. (1979) The Dancing Wu Li Masters, London: Rider/Hutchinson.

311



